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TRADE  NEWS 


March  1,  1957 

DON  DURGIN  IS  ELECTED  VICE  PRESIDENT,  SALES  PLANNING, 
TELEVISION  NETWORK  SALES,  FOR  NBC 

Don  Durgin  has  been  elected  Vice  President, 

Sales  Planning,  Television  Network  Sales,  for  the 
National  Broadcasting  Company,  it  was  announced  today 
by  Robert  W.  Sarnoff,  President  of  NBC. 

Mr.  Durgin  will  join  NBC  on  March  11.  He  has 
resigned  as  Vice  President  in  Charge  of  the  ABC  Radio 
Network.  Mr.  Durgin  will  report  to  Walter  D.  Scott, 

Vice  President,  National  Sales  Manager,  NBC-TV. 

Mr.  Durgin  had  previously  served  with  ABC  as 
manager  of  Owned-Television  Station  Sales  Development, 
manager  of  Network  Television  Sales  Development, 

Director  of  Network  Television  Sales  Development  and 
Director  of  Sales  Development  and  Research  for  ABC 
Radio  and  Television. 
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COLOR  TELEVISION  NEWS 


March  1,  1957 

'EMMY'  AWARDS  ON  'SATURDAY  COLOR  CARNIVAL'  MARCH  l6  WILL  BE  EMCEED 
BY  DESI  ARNAZ;  MAJOR  STARS  PARTICIPATE  IN  HOLLYWOOD  AND  NEW  YORK 

Ed  Sullivan,  president  of  the  New  York  Chapter  of  the 
Academy  of  Television  Arts  and  Sciences,  will  greet  members  and 
guests  in  opening  the  telecast  of  the  annual  Awards  ceremony  of  the 
Academy  on  THE  SATURDAY  COLOR  CARNIVAL  March  1$  (NBC-TV,  9-10:30  p.m., 
EST,  in  color  and  black  and  white).  The  program  will  originate  in 
New  York  and  Burbank,  Calif. 

Desi  Arnaz  (from  the  NBC-TV  color  studios  in  Burbank)  will 
be  emcee  for  the  entire  proceedings.  Participating,  both  as  per¬ 
formers  and  presenters,  will  be:  from  New  York  --  Dave  Garroway, 

Ernie  Kovacs  and  Peggy  Wood;  from  Hollywood  --  Nat  "King"  Cole, 

Peggy  Lee,  Julie  London,  Lloyd  Nolan  and  Robert  Young. 

The  winner  in  each  of  these  25  categories  will  be  announced: 

Best  Single  Program  of  the  Year;  Best  New  Program  Series; 
Best  Series  (Half  Hour  or  Less);  Best  Series  (One  Hour  or  More);  Best 
Public  Service  Series;  Best  Coverage  of  a  Newsworthy  Event;  Best 
Continuing  Performance  in  a  Dramatic  Series  by  an  Actor;  Best  Continu¬ 
ing  Performance  in  a  Dramatic  Series  by  an  Actress;  Best  Continuing 
Performance  in  a  Series  by  a  Comedian;  Best  Continuing  Performance 

in  a  Series  by  a  Comedienne;  Best  Single  Performance  by  an  Actor; 

(more ) 
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'Emmy  Awards1 


Best  Single  Performance  by  an  Actress;  Best  Supporting  Performance 
by  an  Actor;  Best  Supporting  Performance  by  an  Actress;  Best  Continu¬ 
ing  Performance  by  a  Male  Personality;  Best  Continuing  Performance 
by  a  Female  Personality;  Best  News  Commentator;  Best  Teleplay  Writing 
for  a  Half  Hour  or  Less;  Best  Teleplay  Writing  for  an  Hour  or  More; 
Best  Comedy  Writing;  Best  Direction  for  a  Half  Hour  or  Less;  Best 
Direction  for  One  Hour  or  More;  Best  Art  Direction  for  a  Half  Hour 
or  Less;  Best  Art  Direction  for  One  Hour  or  More,  and  Best  Musical 
Contribution  to  Television. 

William  Kayden  will  be  executive  producer,  with  Julian 
Bercovici  as  the  NBC  New  York  producer  and  Rick  Kelly  as  associate 
producer.  William  Bennington  will  direct  in  Burbank  and  Craig  Allen 
in  New  York.  Robert  Longnecker,  first  vice  president  of  the  Los 
Angeles  Chapter  of  the  Academy,  will  be  liaison  between  the  Academy 
and  NBC  in  Burbank,  and  --  in  New  York  --  Irving  Mansfield  will  per¬ 
form  the  same  function,  working  with  Henry  White,  chairman  of  the 
Awards  Telecast  Productions  Committee,  of  the  New  York  Chapter. 

Sponsors  and  their  advertising  agencies  are  The  Oldsmobile 
Division  of  General  Motors  (through  D.P.  Brother  and  Co.  of  Detroit), 
and  the  Radio  Corporation  of  America  and  the  Whirlpool-Seeger  Corp. 
(both  through  Kenyon  and  Eckhardt,  Inc.,  of  New  York). 


NBC -New  York,  3/1/57 
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March  l,  1957 

IMPACT  (ON  EACH  OTHER)  OF  GEOGRAPHY  AND  MANKIND  IS  RECURRENT  THEME 
OF  "GEOGRAPHY  FOR  DECISION"  SERIES  OF  NBC'S  EDUCATIONAL  TV  PROJECT 

The  realities  of  geography's  impact  upon  mankind  -- 
and  the  nature  of  mankind's  impact  upon  the  significance  of 
geography  --  will  be  the  recurring  themes  of  the  13-week  GEOGRAPHY 
FOR  DECISION  program  series  NBC  will  offer,  in  cooperation  with 
the  Educational  Television  and  Radio  Center,  at  Ann  Arbor,  Mich., 
as  part  of  its  new  Educational  Television  Project. 

Dr.  Albert  E.  Burke, • director  of  the  American  Institute 
of  Resource  Economics,  Hartford,  Conn.,  and  director  of  graduate 
studies  of  the  Conservation  Program,  Yale  University,  will  conduct 
the  TV  program.  Dr.  Charles  Malik,  foreign  minister  of  Lebanon 
and  scholar  of  philosophy  and  geography,  will  be  guest  on  the 
first  program,  March  12,  unless  called  out  of  the  United  States. 
Other  guest  experts  will  appear  on  the  program  from  time  to  time. 

"Geography  for  Decision"  will  be  one  of  five  program 
series  NBC  will  present  under  its  plan  to  provide  the  first  live 
programming  ever  to  be  produced  exclusively  for  educational  TV 
stations  on  a  nationwide  basis.  Two  --  "Geography  for  Decision" 
and  "The  American  Scene,"  the  program  devoted  to  literature  -- 
will  be  underwritten  by  the  Center.  All  five  will  be  transmitted 

( more ) 
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2  -  Educational  TV  Project  --  Geography 


live  from  New  York  to  the  educational  television  stations  over 
NBC's  regular  network  facilities,  from  6:30  to  7  p.m.,  EST,  Mon¬ 
day  through  Friday,  for  13  weeks  starting  March  11. 

"Geography  for  Decision"  will  be  telecast  Tuesdays, 
beginning  March  12,  with  "Man  Affects  Geography"  as  the  first 
subject . 

Topics  for  subsequent  weeks  will  be  "Geography  Affects 
Man,"  March  19;  "The  Geography  of  the  Industrial  Revolution," 

March  26;  "The  Industrial  Revolution  Moves  East,"  April  2j  "Japan 
and  Southeast  Asia  Today, "  April  9;  "China  Today, "  April  16;  "The 
Asian  Sub-Continent  Today, "  April  23;  "The  Eastern  End  of  the 
Mediterranean  Today,"  April  30;  "Western  Europe  Today,"  May  J; 
"Africa  Today,"  May  14;  "Latin  America  Today,"  May  21;  "The  United 
States  Today  and  Tomorrow,"  May  28,  and  "Geography  for  Tomorrow," 
June  4. 

"In  this  series,"  says  producer  Dorothy  Culbertson,  "we 
shall  attempt  to  make  geography  more  human,  and  show  how  people  -- 
individuals  and  groups  --  are  affected  in  their  political,  economic 
and  social  ideas  by  the  geography  of  the  place  in  which  they  live. 
Conversely,  we  shall  sho w  how  people,  by  their  inventions,  or  the 
use  of  their  resources  and  ideas,  can  change  the  geographical 
significance  of  places." 

Richard  Edes  Harrison,  well-known  cartographer,  and  Dr. 
Kirtley  F.  Mather,  Professor  of  Geology,  Emeritus,  Harvard  Uni¬ 
versity,  will  be  program  consultants.  A  seven-foot  Geo-Physical 
Relief  Globe,  the  achievement  of  some  of  the  leading  experts  in  the 
field  and  the  object  of  acclaim  from  geographers  and  educators, 

will  be  chief  among  the  program's  visual  aids. 

(more ) 
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3  -  Educational  TV  Project  --  Geography 


Dr.  Burke,  who  will  conduct  the  program  on-camera,  has 
been  instructor  in  geography  at  Yale  since  1951  and  director  of 
graduate  studies  of  the  Conservation  Program  there  since  1953.  He 
was  recently  appointed  director  of  the  American  Institute  of 
Resource  Economics.  He  has  had  four  years*  experience  with  his 
own  TV  program,  "This  Is  Your  World,"  in  New  Haven,  Conn. 

Mrs.  Culbertson,  the  program's  producer,  is,  like  Dr. 
Burke,  a  native  New  Yorker.  She  joined  NBC  in  1955,  and  has  been 
supervisor  of  religious  radio  programming  and  educational  features 
for  the  network.  Among  the  latter  have  been  "Can  Freedom  Win?" 
"Threescore  and  Five"  and  "Westward  Look"  --  a  current  series  pro¬ 
duced  in  cooperation  with  the  Alfred  P.  Sloan  Foundation  and 
dealing  with  the  economic  and  cultural  development  of  this 
country's  West  Coast. 

The  Educational  Television  and  Radio  Center  at  Ann 
Arbor  is  supplying  the  local  loops  to  connect  the  educational 
stations  with  the  NBC  network  lines,  and  is  consulting  with 
NBC  in  designing  all  five  programs.  In  addition  to  v/orld 
geography,  programs  will  be  devoted  to  American  literature 
(Mondays,  starting  March  11),  mathematics  (Wednesdays,  starting 
March  13),  American  government  (Thursdays,  starting  March  14), 
and  music  (Fridays,  starting  March  15). 

Following  is  a  list  of  the  stations  which  will 
carry  the  five  programs: 


(more ) 
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4  -  Educational  TV  Project  --  Geography 


KQED,  San  Francisco;  WTHS-TV,  Miami,  Fla;  WTTW, 
Chicago;  WILL-TV,  Urbana,  Ill.;  WTVS-TV,  Detroit,  Mich.; 
WKAR-TV,  East  Lansing,  Mich,;  KETC,  St.  Louis,  Mo.;  KUON-TV, 
Lincoln,  Neb.;  WUNC-TV,  Chapel  Hill,  N.C.;  WCET,  Cincinnati, 
Ohio;  WOSU-TV,  Columbus,  Ohio;  KETA,  Norman,  Okla,;  WQED, 
Pittsburgh,  Pa,;  WKNO-TV,  Memphis,  Tenn.;  KUHT,  Houston, 

Tex.;  KCTS-TV,  Seattle,  Wash.;  WHA-TV,  Madison,  Wis.; 

WHYY-TV,  Philadelphia;  WYES,  New  Orleans,  La.,  and  KTCA, 

St.  Paul,  Minn. 

Edward  Stanley,  NBC  manager  of  public  service 
programs,  heads  the  Project.  David  Lowe  is  executive 
producer.  Robert  Rippen  will  direct  "Geography  for  Decision. 
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COLOR  TELEVISION  NEWS 


GORDON  MacRAE  AND  PATRICIA  MORISON  TO  STAR  IN  FIRST  TV  VERSION 
OF  VICTOR  HERBERT'S  "EILEEN"  ON  "LUX  VIDEO  THEATRE " 

"Eileen,"  Victor  Herbert's  romantic,  musical  story  of  a 
handsome  fighting  Irish  soldier  who  risks  his  safety  for  the  love  of 
a  haughty  beauty  during  the  1798  rebellion,  will  star  Gordon  MacRae 
and  Patricia  Morison  on  LUX  VIDEO  THEATRE  Thursday,  March  14  (NBC-TV, 
10  p.m.,  EST  in  color  and  in  black  and  white).  It  will  mark  the 
first  time  the  famous  musical  has  been  presented  on  television. 

MacRae  will  sing  "Thine  Alone"  and  several  other  songs. 

He  will  portray  Captain  Barry  Q'Day,  a  leader  of  the  Irish  rebels. 
With  a  price  on  his  head,  he  returns  to  Ireland  from  France  to 
recruit  his  countrymen  for  a  French  Army  to  help  Ireland  win  its 
freedom  from  England,  O'Day  rescues  beautiful  Eileen  and  her  aunt. 
Lady  Maude  Estabrooke  (Patricia  Morison),  from  a  belligerent  band  of 
peasants  and  immediately  falls  in  love  with  her.  Eileen,  thinking 
him  a  groom  --  the  disguise  by  which  he  eludes  the  British  --  resents 
his  overtures.  Later  she  discovers  his  identity,  and  being  in  love 
with  him,  she  almost  betrays  him  through  her  anxiety  for  his  safety. 

The  play  will  feature  in  its  cast  Paul  Keast,  John  McGiver, 
James  Lydon  and  Ollie  O'Toole. 


o 
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color  television  presents 

PRODUCERS’  SHOWCASE 


March  4,  1957 

ALFRED  LUNT  AND  LYNN  FONTANNE  TO  MAKE  TV  DEBUT 
IN  COLORCAST  OF  'THE  GREAT  SEBASTIANS' 

Alfred  Lunt  and  Lynn  Fontanne  will  make  their  television 
debut  in  the  adaptation  of  their  latest  play,  "The  Great  Sebastians," 
on  PRODUCERS'  SHOWCASE  Monday,  April  1  (NBC -TV,  8-9:30  p.m.,  EST,  in 
color  and  in  black  and  white). 

Howard  Lindsay  and  Russel  Crouse,  who  wrote  the  play,  also 
adapted  it  for  television.  The  play  ran  on  Broadway  for  six  months 
in  the  1955-56  season  before  taking  to  the  road  on  a  tour,  which  will 
end  just  in  time  for  the  telecast  rehearsals. 

It  is  a  comedy-melodrama  about  a  husband-and-wife  mind¬ 
reading  act  trapped  behind  the  Iron  Curtain  in  Czechoslovakia.  When 
their  integrity  and  physical  safety  are  threatened,  they  need  all 
their  joint  resources  to  outwit  their  captors. 

"The  Great  Sebastians"  is  the  23rd  play  in  which  the 
distinguished  acting  couple  have  co-starred  since  their  first  joint 
starring  roles  in  "The  Guardsman"  in  1924.  Their  many  joint  triumphs 
included  "Reunion  in  Vienna,"  "Design  for  Living,"  "Idiot 's  Delight," 

(more ) 
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"Producers*  Showcase" 


"There  Shall  Be  No  Night,"  "0  Mistress  Mine"  and  "I  Know  My  Love." 
"Idiot* s  Delight"  and  "There  Shall  Be  No  Night"  both  won  Pulitzer 
prizes.  The  late  Robert  Sherwood,  who  wrote  these  and  several  other 
plays  for  the  Lunts,  once  was  asked  how  to  become  a  successful  play¬ 
wright.  His  recipe;  "Write  for  the  Lunts." 

Sponsors  and  their  agencies  are  the  Radio  Corporation  of 
America  and  the  Whirlpool-Seeger  Corp.,  both  represented  by  Kenyon 
and  Eckhardt,  Inc.,  and  the  John  Hancock  Mutual  Life  Insurance  Co., 
through  McCann-Erickson,  Inc. 

Mort  Abrahams  is  the  executive  producer,  Franklin  Schaffner 
director,  Leo  Davis  associate  producer,  Dean  Whitmore  associate 
director,  Joseph  Cunneff  NBC  program  supervisor,  Shelley  Hull 
production  supervisor,  Trew  Hooker  set  designer,  Robert  Fletcher 
costume  designer  and  Warren  Burmeister  unit  manager, 
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TRADE  NEWS 


March  4,  1957 

JERRY  LEWIS  TO  EMCEE  TWO-AND-A-QUARTER-HOUR  'OSCAR'  AWARDS  PROGRAM 
OF  MOTION  PICTURE  ACADEMY  ON  NBC -TV  AND  RADIO  MARCH  27 


Comedian  Jerry  Lewis  will  return  to  Hollywood,  following 
his  triumphant  engagement  at  the  Palace  Theatre  in  New  York  City,  to 
serve  as  master  of  ceremonies  for  the  29th  Annual  MOTION  PICTURE 
ACADEMY  AWARDS  PRESENTATION  SHOW  on  NBC -TV,  and  NBC  Radio  Wednesday, 
March  27  (10:15  p.m. -12:30  a.m.,  EST) .  This  will  be  the  second 
consecutive  year  that  Lewis  has  headed  the  "Oscar"  award  festivities 
which  will  originate  in  Hollywood  at  the  Pantages  Theatre,  and  in 
New  York  at  the  Century  Theatre. 

The  program  will  be  sponsored  by  the  Oldsmobile  Division 
of  General  Motors  Corp.,  through  the  advertising  agency  of  D.P. 

Brother  Co.,  Inc.,  of  Detroit.  This  will  mark  the  fourth  consecutive 
year  that  Oldsmobile  has  sponsored  the  famous  motion  picture  event  on 
NBC.  (NBC  began  scheduling  the  "Oscar"  presentations  in  1953  and  has 
a  contract  to  continue  to  do  so  until  1961.) 

Valentine  Davies,  writer-director  at  Universal-International 
Studios  and  a  governor  of  the  Academy  will  produce  the  show  for  the 
Academy.  Bill  Kayden  and  Bill  Bennington  will  produce  and  direct  the 
show  for  NBC.  The  New  York  portion  of  the  "Oscar"  presentations  will 
be  under  the  direction  of  Robert  Emmett  Dolan. 

(more ) 
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2  -  'Academy  Awards  Presentations  Show* 


An  added  feature  of  the  29th  Annual  Motion  Picture  Academy 
Awards  will  be  the  presentation  of  the  first  Jean  Hersholt  Humani¬ 
tarian  Award,  created  this  year  by  the  board  of  the  Motion  Picture 
Academy  to  pay  tribute  to  the  late  actor. 

The  Jean  Hersholt  Award  will  be  given  only  in  years  when 
the  board  of  governors  has  found  a  deserving  candidate  --  a  member 
of  the  film  industry  whose  humanitarian  efforts  have  brought  credit 
to  the  industry. 

For  the  first  time  in  the  history  of  the  Motion  Picture 
Academy  Awards,  Bing  Crosby  will  sing  one  of  the  songs  which  has 
been  nominated  as  a  contender.  The  selection  he  will  sing  is  "True 
Love,"  which  he  performed  with  Grace  Kelly  in  the  film  "High  Society." 
Music  for  the  production  will  be  under  the  direction  of  Johnny  Green, 
for  the  fourth  time.  A  three-time  Academy  Award  winner,  Green  is 
a  former  vice  president  of  the  group  and  served  as  governor  from 
1949-1955. 

Nominations  for  the  "Oscar"  awards  are  as  follows: 

BEST  ACTOR:  Yul  Brynner  in  "The  King  and  I";  James  Dean 
in  "Giant";  Kirk  Douglas  in  "Lust  for  Life";  Rock  Hudson  in  "Giant"; 
and  Sir  Laurence  Olivier  in  "Richard  III." 

BEST  ACTRESS:  Carroll  Baker,  "Baby  Doll";  Ingrid  Bergman, 
"Anastasia";  Katherine  Hepburn,  "The  Rainmaker";  Nancy  Kelly,  "The 
Bad  Seed";  and  Deborah  Kerr,  "The  King  and  I." 

BEST  SUPPORTING  ACTOR:  Don  Murray,  "Bus  Stop";  Anthony 
Perkins,  "Friendly  Persuasion";  Anthony  Quinn,  "Lust  for  Life"; 

Mickey  Rooney,  "The  Bold  and  the  Brave";  and  Robert  Stack,  "Written 
on  the  Wind." 


(more ) 
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3  -  'Academy  Awards  Presentations  Show' 


BEST  SUPPORTING  ACTRESS:  Mildred  Dunnock,  "Baby  Doll"; 
Eileen  Heckart,  "The  Bad  Seed";  Mercedes  McCambridge ,  "Giant"; 

Patty  McCormack,  "The  Bad  Seed";  and  Dorothy  Malone,  "Written  on 
the  Wind." 

BEST  PICTURE:  "Around  the  World  in  80  Days,"  "Friendly 
Persuasion,"  "Giant,"  "The  King  and  I,"  and  "The  Ten  Commandments." 

BEST  DIRECTOR:  Michael  Anderson,  "Around  the  World  in  80 
Days";  William  Wyler,  "Friendly  Persuasion";  George  Stevens,  "Giant" 
Walter  Lang,  "The  King  and  I";  and  King  Vidor,  "War  and  Peace." 

BEST  ART  DIRECTION:  (Black  and  White)  Takashi  Matsuyama, 
"The  Magnificent  Seven";  Hal  Pereira  and  A.  Earl  Hedrick,  "The  Proud 
and  Profane";  Ross  Bellah,  "The  Solid  Gold  Cadillac";  Cedric  Gibbons 
and  Malcolm  F.  Brown,  "Somebody  Up  There  Likes  Me";  and  Lyle  R. 
Wheeler  and  Jack  Martin  Smith,  "Teenage  Rebel." 

(Color)  James  W.  Sullivan  and  Ken  Adams  "Around  the  World 
in  80  Days";  Boris  Leven  "Giant";  Lyle  R.  Wheeler  and  John  De  Cuir, 
"The  King  and  I";  Cedric  Gibbons,  Hans  Peters  and  Preson  Ames,  "Lust 
for  Life";  and  Hal  Pereira,  Walter  H.  Tyler  and  Albert  Nozaki,  "The 
Ten  Commandments . " 

BEST  CINEMATOGRAPHY:  (Black  and  White)  Boris  Kaufman, 

"Baby  Doll",  Hal  Rosson,  "The  Bad  Seed";  Burnett  Guffey,  "The  Harder 
They  Fall";  Joseph  Ruttenberg,  "Somebody  Up  There  Likes  Me";  and 
Walter  Strange,  "Stagecoach  to  Fury." 

(Color)  Lionel  Linden,  "Around  the  World  in  80  Days"; 

Harry  Stradling,  "The  Eddy  Duchin  Story";  Leon  Shamroy,  "The  King 
and  I",  and  Loyal  Griggs,  "The  Ten  Commandments";  and  Jack  Cardiff, 
"War  and  Peace." 


(more ) 
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4  -  ’Academy  Awards  Presentations  Show* 


BEST  COSTUME  DESIGN:  (Black  and  White)  Kohei  Ezaki,  "The 
Magnificent  Seven";  Helen  Rose,  "The  Power  and  the  Prize";  Edith 
Head,  "The  Proud  and  Profane";  Jean  Louis,  "The  Solid  Gold  Cadillac"; 
and  Charles  LeMaire  and  Mary  Wills,  "Teenage  Rebel." 

(Color)  Miles  White,  "Around  the  World  in  80  Days";  Moss 
Mabry  and  Marjorie  Best,  "Giant";  Irene  Sharaff,  "The  King  and  I"; 
Edith  Head,  Ralph  Jester,  John  Jensen,  Dorothy  Jeakins  and  Arnold 
Friberg,  "The  Ten  Commandments";  Marie  De  Matteis,  "War  and  Peace." 

FOREIGN  LANGUAGE  FILM  AWARD:  "The  Captain  of  Kopenick, " 
Germany;  "Gervaise,"  France;  "Harp  of  Burma,"  Japan;  "La  Strada, " 
Italy;  and  "Qivitoq, "  Denmark. 

BEST  SCORING  OF  A  MUSICAL  PICTURE:  Lionel  Newman,  "The  Best 
Things  In  Life  Are  Free";  Morris  Stoloff  and  George  Duning,  "The 
Eddy  Duchin  Story";  Johnny  Green  and  Saul  Chaplin,  "High  Society"; 
Alfred  Newman  and  Ken  Darby,  "The  King  and  I";  and  George  Stoll  and 
Johnny  Green,  "Meet  Me  In  Las  Vegas." 

BEST  MUSIC  SCORE  OF  A  DRAMATIC  OR  COMEDY  PICTURE:  Alfred 
Newman,  "Anastasia";  the  late  Victor  Young,  "Around  the  World  in  80 
Days";  Hugo  Friedhofer,  "Between  Heaven  and  Hell";  Dimitri  Tiomkin, 
"Giant";  and  Alex  North,  "The  Rainmaker." 

BEST  SONGS:  "Friendly  Persuasion, "  Dimitri  Tiomkin  and 
Paul  Francis  Webster;  "Julie,"  Leith  Stevens  and  Tom  Adair;  "True 
Love,"  Cole  Porter;  "Whatever  Will  Be,  Will  Be,"  Jay  Livingston  and 
Ray  Evans;  and  "Written  on  the  Wind,"  Victor  Young  and  Sammy  Cahn. 


(more ) 
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5  -  'Academy  Awards  Presentations  Show 1 


BEST  SHORT  SUBJECTS:  (Cartoons,  1,000  feet  or  less)  "The 
Jaywalker,"  "Gerald  McBolng-Boing  on  Planet  Moo,"  "Mister  Magoo's 
Puddle  Jumper." 

(One-reel  subjects,  1,000  feet  or  less)  "I  Never  Forget 
A  Face,"  "Crashing  the  Water  Barrier,"  "Time  Stood  Still." 

(Two-reel  subjects,  1,000-3,000  feet)  "Cow  Dog,"  "The 
Bespoke  Overcoat,"  "The  Dark  Wave,"  "Samoa." 

BEST  SOUND  RECORDING:  John  Myers,  "The  Brave  One";  John 
Livadary,  "The  Eddy  Duchin  Story";  Gordon  R,  Glennan  and  Gordon 
Sawyer  "Friendly  Persuasion";  Carl  Faulkner,  "The  King  and  I";  and 
Loren  L.  Ryder,  "The  Ten  Commandments." 

BEST  SPECIAL  EFFECTS:  A.  Arnold  Gillespie,  Irving  Ries  and 
Wesley  C.  Miller  "Forbidden  Planet";  and  John  P.  Fulton,  "The  Ten 
Commandments . " 

BEST  MOTION  PICTURE  STORY:  Robert  Rich,  "The  Brave  One"; 
Leo  Katcher,  "The  Eddy  Duchin  Story";  Edward  Bernds  and  Elwood 
Ullman,  "High  Society";  Jean  Paul  Sartre,  "The  Proud  and  the 
Beautiful";  and  Cesare  Zavattini,  "Umberto  D." 

BEST  ORIGINAL  SCREEN  PLAY:  Robert  Lewin,  "The  Bold  and  the 
Brave";  Andrew  L.  Stone,  "Julie";  William  Rose,  "The  Ladykillers "; 
Federico  Fellini  and  Tullio  Pinelli,  "La  Strada";  and  Albert 
Lamorisse,  "The  Red  Balloon." 

BEST  SCREEN  PLAY  ADAPTATIONS:  James  Poe,  John  Farrow  and 
S.J.  Perelman,  "Around  the  World  in  80  Days";  Tennessee  Williams, 
"Baby  Doll";  Fred  Guiol  and  Ivan  Moffat,  "Giant";  Norman  Corwin, 
"Lust  For  Life." 


(more ) 
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6  -  'Academy  Awards  Presentations  Show* 


BEST  DOCUMENTARY  FEATURES:  "The  Naked  Eye,"  "The  Silent 
World,"  "Where  Mountains  Float." 

BEST  DOCUMENTARY  SHORT  SUBJECTS:  "A  City  Decides,"  "The 
Dark  Wave,"  "The  House  Without  a  Name,"  "Man  In  Space"  and  "The  True 
Story  of  the  Civil  War." 

BEST  FILM  EDITING:  Gene  Ruggiero  and  Paul  Weatherwax, 
"Around  the  World  in  80  Days";  Merrill  G.  White,  "The  Brave  One"; 
William  Hornbeck,  Phillip  W.  Anderson  and  Fred  Bohanna,  "Giant"; 
Albert  Akst,  "Somebody  Up  There  Likes  Me";  and  Anne  Bauchens,  "The 
Ten  Commandments." 
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NBC  TRADE  NEWS 


•THIS  IS  YOUR  LIFE'  AND  'NBC  MATINEE  THEATER' 
HONORED  BY  FOREIGN  NEWSMEN  IN  HOLLYWOOD 

Two  NBC-TV  programs  have  received  Golden  Globe 
Awards,  presented  Friday  night,  (March  l)  by  the 
Hollywood  Foreign  Press  Association  at  its  annual 
dinner  at  the  Coconut  Grove.  "This  Is  Your  Life" 
was  chosen  as  the  best  TV  participation  show  and 
"NBC  Matinee  Theater"  as  the  best  daytime  TV 
dramatic  show. 


NBC-New  York,  3/4/57 
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TRADE  NEWS 


March  5>  1957 


Attention,  Sports  Editors 

NBC  NETWORK  TO  TELECAST  26-GAME  SCHEDULE  OF  YANKEES, 
DODGERS  AND  OTHER  TOP  MAJOR  LEAGUE  BASEBALL 
TEAMS  ON  SATURDAY  AFTERNOONS  IN  1957 


The  NBC  Television  Network  will  carry  a  26-game 
schedule  of  major  league  baseball  games  on  Saturday  after¬ 
noons  during  the  1957  season,  Tom  S.  Gallery,  NBC  Sports 
Director,  announced  today. 

The  games  will  be  seen  on  a  coast-to-coast  network 
of  approximately  130  television  stations,  but  will  not  be 
carried  by  any  station  within  50  miles  of  a  major  league 
park  or  in  certain  other  areas. 

Top  pennant  contenders  in  both  leagues  will  be 
seen  during  the  season.  The  schedule  includes  games  of  all 
eight  clubs  in  the  National  League  and  the  Boston  Red  Sox, 
Cleveland  Indians,  Detroit  Tigers,  world  champion  New  York 
Yankees  and  Washington  Senators  in  the  American  League. 

The  baseball  series  will  open  April  6  w ith  an 
exhibition  game  between  the  Brooklyn  Dodgers  and  the 
Milwaukee  Braves  from  Dallas,  Texas.  Another  exhibition 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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'Baseball 1 


contest  will  follow  on  April  13,  The  first  telecast  during 
the  regular  season  will  be  a  game  between  the  Braves  and  the 
Cincinnati  Redlegs  on  April  20  in  Milwaukee. 

"Since  we  also  have  a  new  five-year  contract  to  carry 
the  World  Series  and  the  All-Star  Game  on  NBC,"  Mr.  Gallery 
said,  "we  are  delighted  to  add  a  major  league  baseball  game 
each  Saturday  afternoon  to  our  expanding  sports  schedule, 

NBC  now  has  a  year-round  schedule  of  Saturday  afternoon  sports 
events,  including  the  best  in  baseball,  football,  basketball, 
golf,  tennis  and  horse  racing.  And,  of  course,  the  Friday 
night  boxing  matches  have  just  been  set  for  another  two-year 
period. " 

Commentators  for  the  baseball  series  will  be 
announced  within  a  week,  Mr.  Gallery  said.  The  telecasts  v/ill 
be  produced  by  Perry  Smith  and  directed  by  Harry  Coyle. 


o 


NBC -New  York,  3/5/57 
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TRADE  NEWS 


March  5,  1957 

NBC  IS  AWARDED  RIGHTS  TO  TELECAST 
NCAA  FOOTBALL  SCHEDULE  FOR  1957 

ATTENTION:  SPORTS  EDITORS 

The  National  Broadcasting  Company  --  for  the 
sixth  time  in  seven  years  --  has  been  awarded  the  rights 
to  telecast  the  National  Collegiate  Athletic  Association 
football  schedule  during  the  1957  season,  it  was  announced 
jointly  by  Robert  W.  Sarnoff,  President  of  NBC,  and 
Robert  J.  Kane,  Chairman  of  the  NCAA  TV  Committee. 

The  1957  TV  plan  is  basically  the  same  as  that 
in  effect  the  last  two  years,  when  NBC  also  carried  the 
national  "Game  of  the  Week"  series.  It  provides  for 
nationwide  telecasts  on  nine  dates,  eight  of  them 
Saturdays  when  a  single  game  will  be  televised.  The 
ninth  date  will  be  Thanksgiving  Day,  when  three  games 
from  different  parts  of  the  country  will  be  presented  on 
a  split  network  basis.  The  schedule  of  national  games 
will  be  announced  shortly. 

(more) 
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2  -  NCAA  Football 


Regional  games  will  be  telecast  on  four  other 
Saturdays  during  the  1957  football  season.  Rights  for 
these  games  will  be  handled  by  the  individual  colleges 
and  conferences  subject  to  limitations  of  the  NCAA 
football  plan. 

NBC  has  televised  the  NCAA  approved  schedule  in 
1951,  1952  and  1953  In  addition  to  1955  and  1956. 

Negotiations  with  the  committee  were  conducted 
for  the  National  Broadcasting  Company  by  Davidson  Taylor, 
Vice  President,  Public  Affairs,  and  Tom  S.  Gallery, 

Sports  Director. 


NBC-New  York,  3/5/57 
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March  5>  1957 

NBC  TELEVISION  AFFILIATES  EXECUTIVE  COMMITTEE  UNANIMOUSLY  ENDORSES 
"VIGOROUS  AND  CREATIVE  EFFORTS"  OF  NETWORK’S  PROGRAM  PLANNING 

The  NBC  Television  Affiliates  Executive  Committee  announced 
today  its  adoption  of  a  resolution  unanimously  endorsing  "the  vigorous 
and  creative  efforts  of  the  Television  Network  in  the  planning  of  Fall 
and  future  programming."  Announcement  of  the  resolution  was  made  by 
Walter  J.  Damm,  Vice  President  and  General  Manager  of  WTMJ-TV, 
Milwaukee,  and  Chairman  of  the  NBC-TV  Affiliates  Executive  Committee, 
which  met  with  officials  of  the  network  in  New  York  Feb.  14. 

The  resolution  reads  in  full: 

Be  it  resolved  that  the  members  of  the  NBC  Tele¬ 
vision  Affiliates  Executive  Committee  do  hereby  unanimously 
endorse  the  vigorous  and  creative  efforts  of  the  Tele¬ 
vision  Network  in  the  planning  of  Fall  and  future  pro¬ 
gramming,  as  outlined  in  the  meeting  of  February  14,  1957. 

The  Committee  commends  NBC  for  its  adaptability  and 
willingness  to  change  concepts  and  techniques  to  provide  its 
affiliates  with  the  greatest  programming  from  the  standpoints 
of  revenue  and  mass  appeal  in  the  medium.  The  Committee 
looks  forward  with  confidence  to  the  tremendous  audience 
gains  that  will  be  the  results  of  this  prodigious  effort. 

(more) 
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2  -  NBC  Television  Affiliates 


In  addition  to  Mr.  Damm,  the  full  NBC-TV  Affiliates  Executive 
Committee  consists  of  Ed  Wheeler,  Secretary-Treasurer  and  General 
Manager,  WWJ-TV,  Detroit;  Lawrence  H.  Rogers,  Vice  Chairman  and  Vice 
President  and  General  Manager  of  WSAZ-TV,  Huntington,  W.  Va.;  Ralph 
Evans,  Executive  Vice  President,  WOC-TV,  Davenport,  Iowa;  Ewing  C. 
Kelly,  President  and  General  Manager  of  KCRA-TV,  Sacramento,  Calif.; 
John  H.  de  Witt,  President  of  WSM,  Nashville,  Tenn.;  Joe  H.  Bryant, 
President  of  KCBD-TV,  Lubbock,  Texas;  Joe  Floyd,  President  of 
KELO-TV,  Sioux  Falls,  S.D.;  and  Harold  Essex,  Vice  President  and 
General  Manager,  W3JA-TV,  Winston-Salem,  N.C. 

- o - 
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COLOR  TELEVISION  NEWS 

A  SERVICE  OF 

"MISS  'EMMY'  AWARDS"  IS  ON  TV  TO  TELL  TELEVIEWERS 

NOT  TO  MISS  'EM;  SHE'S  ACTRESS -MODEL  NANCY  FRENCH 

Like  the  "good  children"  of  the  stern  old  bromide  ("they 
should  be  seen  but  not  heard")  actress-model  Nancy  French  has  had 
nothing  to  say  in  her  assignments  until  her  current  one.  Now  she 
is  both  seen  and  heard  on  a  number  of  big-time  television  programs 
heralding  a  coming  event. 

As  "Miss  'Emmy'  Awards,"  the  brown-eyed  blonde  is  calling 
attention  to  the  annual  Awards  ceremony  of  the  Academy  of  Television 
Arts  and  Sciences,  to  be  colorcast  on  the  SATURDAY  COLOR  CARNIVAL 
March  l6  (NBC-TV,  9-10:30  p.m.,  EST) . 

"Miss  'Emmy'  Awards"  will  participate  in  that  program  when 
she  delivers,  to  the  "presenters"  in  the  New  York  portions  of  the 
program,  envelopes  containing  the  names  of  winners.  Other  segments 
of  the  telecast  will  be  from  Burbank,  Calif, 

Miss  French  studied  at  Mount  St,  Joseph  Academy  and  Chestnut 
Hill  College  in  her  native  Philadelphia  before  going  to  New  York  to 
study  dramatics.  She  modeled  as  a  Conover  girl,  appeared  in  TV 
commercials  as  a  silent  model  and  recently  finished  a  non-speaking 
role  in  a  forthcoming  movie,  "Stage-Struck." 

Her  ambition:  to  be  on  the  receiving  end  of  one  of  those 
"Emmy"  awards  some  year. 


NBC-New  York,  3/5/57 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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March  6,  1957 

•TRUE  STORY ‘--SERIES  BASED  ON  EVENTS  IN  LIVES  OF 
REAL  PEOPLE- -STARTS  IN  NBC  SATURDAY  DAYTIME  SPOT 

TRUE  STORY  --a  new  daytime  dramatic  series 
based  on  actual  events  in  the  lives  of  real  people  -- 
will  start  on  NBC-TV  Saturday,  March  l6,  (12  noon,  EST) . 
The  weekly  "live"  show  will  feature  Kathi  Norris  as 
hostess-narrator . 

Each  half-hour  drama  will  be  complete  with 
a  different  cast  and  a  different  author  each  week. 

Miss  Norris  will  introduce  each  character 
before  the  story  unfolds  and  will  also  provide  back¬ 
ground  information.  At  the  conclusion  of  the  dramati¬ 
zations,  she  will  report  further  on  the  lives  of  each 
person  in  the  story. 

"True  Story"  is  a  Wilbur  Stark- Jerry  Layton 
package.  It  will  be  sponsored  by  Sterling  Drugs, 
through  the  Dancer-Fitzgerald-Sample  advertising  agen¬ 
cy.  Wilbur  Stark  is  producer. 

- o - 
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TRADE  NEWS 


March  7,  1957 

"DETECTIVE'S  DIARY "--FILMED  ADVENTURES  OF  PRIVATE  EYE  MARK  SABER - - 
STARTS  ON  NBC  MARCH  16  IN  SATURDAY  DAYTIME  TIME-SPOT 

DETECTIVE'S  DIARY,  featuring  the  adventures 
of  private  eye  Mark  Saber,  will  start  on  NBC-TV  Satur¬ 
day,  March  16  (12:30  p.m.,  EST) .  Starring  Donald  Gray 
in  the  role  of  Saber,  the  series  was  first  televised  as 
"The  Vise." 

The  suspense  drama  is  filmed  in  England  and 
features  plenty  of  action  and  lots  of  pretty  girls. 

Gray  has  an  impressive  list  of  credits  in 
British  motion  pictures.  He  began  his  acting  career 
shortly  after  he  finished  his  education.  World  War  II 
delayed  his  career  but  the  time  lost  did  not  curtail 
Gray's  desire  to  be  an  actor. 

"Detective's  Diary"  is  produced  by  Harry  Lee 
Danziger  and  Edward  J.  Danziger.  Half  of  the  program 
will  be  sponsored  by  Sterling  Drugs,  through  Dancer- 
Fitzgerald-Sample,  Inc. 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


NBC -TV  NEWS 


CREDITS  FOR  "DETECTIVE'S  DIARY"  ON  NBC-TV 


TIME: 

Saturdays,  12:30  to  1  p.m.,  EST. 

PREMIERE  DATE: 

March  l6,  1957. 

STAR: 

Donald  Gray. 

FORMAT: 

Mystery  series  with  Donald  Gray 

starring  as  detective  Mark 

Saber.  (A  filmed  series,  pre¬ 
viously  telecast  under  the  title, 

"The  Vise.") 

PRODUCED  BY: 

Harry  Lee  Danziger  and  Edward  J. 

Danziger . 

DIRECTORS: 

Various . 

SCRIPT  BY: 

Various  writers. 

SPONSORSHIP: 

(For  half  of  the  program)  Sterling 

Drugs,  through  Dancer-Fitzgerald- 

Sample,  Inc. 

NBC  PRESS  REPRESENTATIVE:  Walter  Kempley  (New  York). 


NBC-New  York,  3/7/57 
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TRADE  NEWS 


March  7,  1957 

'MASQUERADE  PARTY'  RETURNS  TO  NBC -TV- -WEDNESDAY  NIGHT  SERIES 
WILL  HAVE  PANEL  TRYING  TO  NAME  NOTED  GUESTS  IN  DISGUISE 

MASQUERADE  PARTY ,  a  quiz  program  in  which  noted 
personalities  in  disguise  challenge  a  panel  of  experts  to 
identify  them,  returns  to  the  NBC  Television  Network  Wednesday, 
March  13,  in  the  8  to  8:30  p.m.,  EST,  time  spot. 

Betsy  Palmer,  Ilka  Chase  and  Bobby  Sherwood  will 
try  to  see  through  the  makeup  of  the  "masqueraders . "  They 
will  be  joined  by  a  fourth  panelist  to  be  announced.  For 
every  second  that  elapses  during  the  five  minutes  alloted 
the  panel  to  penetrate  the  disguise,  the  show  will  contribute 
one  dollar  to  the  masquerader's  favorite  charity,  $300  being 
the  maximum  amount . 

"Masquerade  Party"  made  its  debut  on  NBC-TV  on 
July  14,  1952  as  a  Summer  series,  continuing  until  Aug.  25, 
of  that  year.  It  has  been  scheduled  on  other  networks  since 
that  date . 

Among  the  guests  who  have  appeared  on  the  program 
in  disguise  are:  Eddie  Cantor,  Ethel  Merman,  Admiral  Richard 

(more ) 
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Byrd,  Governor  Theodore  McKeldin  of  Maryland,  and  Senators 
Estes  Kefauver  (D.-Tenn.)  and  John  L.  McClellan  (D.-Ark.). 

Makeup  artists  George  Fiala  and  Bill  Herman  will 
be  in  charge  of  disguising  the  guests. 

Wolf  Productions  packages  the  program;  Herbert 
Wolf  is  the  producer. 


o 
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TRADE  NEWS 


March  7,  1957 

13  ADVERTISERS  ORDER  $1,500,000  PARTICIPATION  SCHEDULES 
IN  'TODAY,'  'HOME'  AND  'TONIGHT]'  DURING  PAST  MONTH 

Participation  schedules  amounting  to  almost  $1,500,000  in 
gross  revenue  were  ordered  in  NBC-TV's  TODAY,  HOME  and  TONIGHT]  pro¬ 
grams  during  the  past  month  by  13  advertisers,  including  five  who 
made  their  debut  as  NBC-TV  sponsors,  it  was  announced  today  by 
William  R.  (Billy)  Goodheart,  Jr.,  Vice  President,  NBC  Television 
Network  Sales. 

The  13  advertisers  purchased  a  total  of  143  participations 
in  the  three  programs,  with  "Today"  accounting  for  the  largest  number 
of  participations  (80).  The  new  advertisers  and  their  schedules  are: 

International  Swimming  Pool  Corp.,  through  Wilson,  Haight, 
Welch  and  Grover,  Inc.;  13  participations  in  "Home"  between  April  1 
and  July  15. 

McKesson  and  Robbins,  Inc.,  through  Dancer-Fitzgerald- 
Sample,  Inc.;  13  participations  in  "Home"  scheduled  during  March, 
April  and  May  for  its  Kessamin  dietetic  formula. 

Washington  State  Potato  Commission,  through  J.  Howard  Ryan 
and  Son;  eight  participations  in  "Today"  during  the  second  quarter  of 
the  year. 

(more ) 
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2-13  Advertisers 


Midas,  Inc.,  through  Bozell  and  Jacobs,  Inc.;  five  partici¬ 
pations  in  "Today"  during  April  and  May  for  its  automobile  mufflers. 

Juvenile  Shoe  Corporation  of  America,  through  Storm  Adver¬ 
tising  Company,  Inc.;  two  participations  in  "Today"  during  the  third 
quarter  of  the  year. 

Other  advertisers  placing  the  recent  orders  and  their 
schedules  are: 

Westclox  Division  of  the  General  Time  Corporation,  through 
Batten,  Barton,  Durstine  and  Osborn,  Inc.;  26  participations  in 
"Today"  during  1957. 

Insurance  Company  of  North  America,  through  N.W.  Ayer  and 
Son,  Inc.;  23  participations  in  "Today"  starting  in  April. 

Yardley  of  London,  Inc.,  through  N.W.  Ayer  and  Son,  Inc.; 

17  additional  participations  in  "Tonight I"  during  1957. 

Sloane -Delaware ,  Inc.,  through  the  E.T.  Howard  Company,  13 
participations  in  "Home"  starting  immediately. 

California  Packing  Corporation,  through  McCann-Erickson, 
Inc.;  seven  additional  participations  in  "Home"  between  March  14  and 
May  16  for  its  Del  Monte  canned  fruits  and  vegetables. 

Olin  Mathieson  Chemical  Corporation,  through  Van  Sant, 
Dugdale  and  Company,  Inc.;  seven  participations  in  "Today"  during  the 
Fall  for  its  anti-freeze. 

Quality  Courts  United,  Inc.,  through  Larrabee  Associates; 
seven  participations  in  "Today"  during  June. 

Beltone  Hearing  Aid  Company,  through  Olian  and  Bronner,  Inc, 
two  additional  participations  in  "Today"  during  March  and  April. 


NBC-New  York,  3/7/57 


NBC -TV  NEWS 


CAST  AND  CREDITS  FOR  THE  "TV  'EMMY1  AWARDS  SHOW" 
ON  THE  "SATURDAY  COLOR  CARNIVAL"  ON  NBC  MARCH  1 6 
(9-10:30  p.m.,  EST,  IN  COLOR  AND  BLACK  AND  WHITE) 


ORIGINATIONS: 


FORMAT: 


PARTICIPANTS: 


CATEGORIES: 


NBC-TV  Colonial  Theatre  studio  in  New 
York  and  the  NBC  Color  Studios  in 
Burbank,  Calif. 

Announcement  of  the  ninth  annual  awards 
of  the  Academy  of  Television  Arts  and 
Sciences . 

Ed  Sullivan,  president  of  the  New  York 
Chapter  of  the  Academy;  Phil  Silvers, 
emcee;  Dave  Garroway,  as  a  spokesman 
for  the  Academy;  Jimmy  Durante,  Ernie 
Kovacs  and  Peggy  Wood,  presenters 
(all  from  New  York)  Desi  Arnaz,  emcee; 
Nat  "King"  Cole,  Ralph  Edwards,  Peggy 
Lee,  Julie  London,  Lloyd  Nolan  and 
Robert  Young,  presenters  (from 
Burbanks ) . 

Best  Single  Program  of  the  Year;  Best 
New  Program  Series;  Best  Series  (Half 
Hour  or  Less);  Best  Series  (One  Hour 
or  More);  Best  Public  Service  Series; 
Best  Coverage  of  a  Newsworthy  Event; 


(more ) 
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2  -  Cast  and  Credits 

CATEGORIES: 

(CONT’D) 


EXECUTIVE  PRODUCER: 
PRODUCERS: 


for  "TV  ,Emmy<  Awards  Show" 

Best  Continuing  Performance  in  a 
Dramatic  Series  by  an  Actor;  Best 
Continuing  Performance  in  a  Dramatic 
Series  by  an  Actress;  Best  Continuing 
Performance  in  a  Series  by  a  Comedian; 
Best  Continuing  Performance  in  a 
Series  by  a  Comedienne;  Best  Single 
Performance  by  an  Actor;  Best  Single 
Performance  by  an  Actress;  Best 
Supporting  Performance  by  an  Actor; 
Best  Supporting  Performance  by  an 
Actress;  Best  Continuing  Performance 
by  a  Male  Personality;  Best  Continuing 
Performance  by  a  Female  Personality; 
Best  News  Commentator;  Best  Teleplay 
Writing  for  a  Half  Hour  or  Less;  Best 
Teleplay  Writing  for  an  Hour  or  More; 
Best  Comedy  Writing;  Best  Direction 
for  a  Half  Hour  or  Less;  Best 
Direction  for  One  Hour  or  More;  Best 
Art  Direction  for  a  Half  Hour  or 
Less;  Best  Art  Direction  for  One  Hour 
or  More,  and  Best  Musical  Contribution 
to  Television. 

William  Kayden 

Elliot  Lewis  (Burbank);  Julian 
Bercovici  (New  York) . 

(more) 
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3  -  Cast  and  Credits  for  "TV  'Emmy1  Awards  Show” 


DIRECTORS: 

LIAISON  FOR  THE  ACADEMY: 

ASSOCIATE  DIRECTORS: 

WRITERS: 

MUSICAL  DIRECTOR: 

ART  DIRECTORS: 

UNIT  MANAGERS: 

SPONSORS  AND  AGENCIES: 


NBC  PUBLICITY  CONTACTS: 


William  Bennington  (Burbank);  Craig 
Allen  (New  York), 

Robert  Longenecker  (Burbank);  Irving 
Mansfield  and  Henry  White  (New  York), 

Roy  Montgomery  (Burbank);  Marcia  Kuyper 
(New  York) . 

Continuity  by  Carroll  Carroll;  special 
material  by  Nat  Hiken,  Ernie  Kovacs, 
Hal  Goodman  and  Larry  Klein. 

Gordon  Jenkins  (Burbank) . 

Jay  Krause  (Burbank);  Jan  Scott  (New 
York) . 

John  Hinsey  (Burbank);  Rick  Kelly  (New 

'  York). 

The  Oldsmobile  Division  of  General 
Motors  Corp.,  through  D.P.  Brother 
and  Co.,  Detroit;  and  the  Radio 
Corporation  of  America  and  the  Whirl- 
pool-Seeger  Corp.,  both  through 
Kenyon  and  Eckhardt,  Inc,,  of  New 
York. 

Priscilla  T.  Campbell  (New  York),  Ted 
Switzer  (Hollywood). 


NBC-New  York,  3/Y/57 
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L  E  V  I  S  I  O  N 


NEWS 


NBC  COLOR  TELECAST  SCHEDULE 
March  17  -  23  (All  Times  EST) 


Sunday,  March  17 

7:30-9  p.m.  --  HALLMARK  HALL  OF  FAME  —  "THERE  SHALL  BE  NO  NIGHT" 

--  The  late  Robert  E.  Sherwood's  Pulitzer-prize  winning  play, 
adapted  for  television  by  Morton  Wlshengrad,  and  starring 
Katharine  Cornell  and  Charles  Boyer;  also  starring  Theodore 
Blkel  and  Phylli3  Love;  with  Ray  Walston,  Bradford  Dillman, 

Karel  Stepanek,  Gerald  Hiken  and  Val  Avery. 

9-10  p.m.  --  THE  ALCOA  HOUR  --  "The  Original  Miss  Chase,"  starring 
Nanette  Fabray,  with  Evelyn  Varden  and  Hiram  Sherman. 

Monday,  March  18 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

8-8:30  p.m.  --  THE  ADVENTURES  OF  SIR  LANCELOT  --  Starring  William 
Russell.  Tonight's  episode  Is  "Witch's  Brew." 

Tuesday,  March  19 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

10:30-11  p.m.  --  HOLD  THAT  NOTE. 

(more ) 
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2  -  NBC  Color  Telecast  Schedule 


Wednesday,  March  20 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW  --  Starring  Abbe  Lane. 

9- 10  p.m.  --  KRAFT  TELEVISION  THEATRE  --  "Night  of  the  Plague," 

starring  Edward  Mulhare. 

'Thursday,  March  21 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

10- 11  p.m.  --  LUX  VIDEO  THEATRE  --  "The  Great  Lie." 

Friday,  March  22 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER. 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW  --  Starring  Abbe  Lane. 
9-10  p.m.  --  THE  CHEVY  SHOW  --  Starring  Dinah  Shore,  with  guests 
Pat  Boone  and  Shirley  MacLain  and  special  guest  Dan  Dailey. 
10:45  (or  immediately  after  fights)  -  11  p.m.  --  RED  BARBER’S 
CORNER,  tonight’s  guest  is  boxing  historian  Nat  Fleischer. 
Saturday,  March  23 

8-9  P.m.  --  PERRY  COMO  SHOW. 

*  *  * 

THE  FOLLOWING  SHOWS  WILL  APPEAR  ON  WRCA-TV  ONLY: 


Monday 

March  18 

through 

through 

10:38 

-  10:43  a.m. 

--  WRCA-TV 

Friday 

March  22 

WINDOW. 

Saturday 

March  23 

11:00 

-  11:15  p.m. 

--  SAVARIN  NEWS. 

NBC -New  York,  3/7/57 
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NBC  TRADE  NEWS 


WRCA-TV  TO  TELECAST  ALL  FIVE  HALF-HOUR  SERIES  OF  NBC'S 
EDUCATIONAL  TV  PROGRAMS  IN  NEW  YORK  CITY 

All  five  of  the  half-hour  program  series  which  NBC  will  offer, 
in  cooperation  with  the  Educational  Television  and  Radio  Center,  at 
Ann  Arbor,  Mich.,  as  part  of  its  new  Educational  Television  Project 
will  be  telecast  locally  by  WRCA-TV,  the  network's  key  station  in  New 
York  City.  William  N.  Davidson,  General  Manager  of  WRCA,  WRCA-TV, 
made  the  announcement  today. 

Under  its  plan  to  provide  the  first  live  programming  ever  to 
be  produced  exclusively  for  educational  TV  stations  on  a  nationwide 
basis,  NBC  is  presenting  programs  devoted  to  mathematics,  American 
government,  world  geography,  music,  and  American  literature.  (NBC 
will  transmit  the  five  programs  live  from  New  York  to  the  educational 
stations  over  its  regular  network  facilities,  from  6:30  to  7  p.m., 

EST,  Monday  through  Friday,  for  13  weeks,  starting  March  11.) 

WRCA-TV  will  carry  the  program  on  a  delayed  basis,  by  kine¬ 
scope  recording,  in  weekend  time-blocks.  Two  will  be  telecast  on 
Saturdays,  starting  March  23,  and  three  on  Sundays,  starting  March  24. 

The  Saturday  features  on  WRCA-TV  will  be: 

’'Mathematics'’  (1:30-2  p.m.,  EST),  conducted  by  James  R. 

Newman,  editor  of  "The  World  of  Mathematics." 


(more) 
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2  -  Educational  TV 


"The  American  Government  and  the  Pursuit  of  Happiness" 

(2-2:30  p.m.,  EST),  conducted  by  Dr.  Elmer  E.  Schattschneider, 
professor  of  government  at  Wesleyan  University  and  president 
of  the  American  Political  Science  Association. 

The  Sunday  features  will  be: 

"Geography  for  Decision"  (9-9:30  a.m.,  EST) ,  conduct¬ 
ed  by  Albert  E.  Burke,  director  of  the  American  Institute 
of  Resource  Economics,  Hartford,  Conn.,  and  director  of 
graduate  studies  of  the  Conservation  Program,  Yale  University. 

"Highlights  of  Opera  History"  (9:30-10  a.m.,  EST),  con¬ 
ducted  by  Dr.  Paul  Henry  Lang,  Columbia  University  professor 
of  musicology  and  New  York  Herald  Tribune  music  critic. 

"The  American  Scene"  (10-10:30  a.m.,  EST),  conducted  by 
Dr.  Albert  D.  Van  Nostrand,  associate  professor  of  English 
at  Brown  University. 

On  the  first  of  the  mathematics  telecasts  (March  23),  Mr. 
Newman  will  have  Dr.  Karl  Menger,  of  the  Illinois  Institute  of 
Technology,  Chicago,  as  expositor  of  "Infinity."  In  subsequent  weeks, 
12  other  scholars  eminent  in  mathematics  or  related  branches  of  know¬ 
ledge  will  be  his  guests  on  this  program,  which  is  designed  to  convey 
something  of  the  diversity,  utility  and  beauty  of  mathematics.  Among 
them  will  be  Dr.  J.  Robert  Oppenheimer,  director  of  the  Institute  for 
Advanced  Study,  Princeton,  N.J.;  Dr.  Allen  Astin,  director.  National 
Bureau  of  Standards;  Dr.  Mina  S,  Rees,  dean  of  faculty,  Hunter  College, 
New  York;  Prof.  Morris  Kline  of  New  York  University,  and  Dr.  Ernest 
Nagel,  professor  of  philosophy,  and  Dr.  Howard  Levene,  both  of 
Columbia  University.  Subjects  will  include  pi,  probability,  puzzles. 


(more) 
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3  -  Educational  TV 


paradoxes,  automatic  computers  and  the  relationship  of  mathematics  to 
art,  music  and  heredity.  The  National  Bureau  of  Standards  in  Washing¬ 
ton,  D.C.,  will  be  the  scene  of  a  show  about  measurement,  and  the 
telecast  on  automatic  computers  also  will  be  a  remote  pickup. 

The  initial  telecast  in  "The  American  Government  and  the 
Pursuit  of  Happiness"  series  (March  23)  will  originate  in  Independence 
Hall,  Philadelphia.  In  subsequent  weeks,  representatives  of  the 
executive,  legislative  and  judicial  branches  of  the  Federal  government 
will  be  on-camera  in  this  series  designed  to  underscore  government  as 
a  human  concern.  Among  them  will  be  Associate  Justice  Harold  H. 

Burton  of  the  U.S.  Supreme  Court,  Senator  J.W.  Fulbright  of  Arkansas 
and  Speaker  of  the  House  Sam  Rayburn. 

Mr.  Burke  will  have  Dr.  Charles  Malik,  foreign  minister  of 
Lebanon  and  geographical  scholar,  as  guest  on  his  first  "Geography 
for  Decision"  telecast,  "Man  Affects  Geography"  (March  24),  unless 
Dr.  Malik  is  called  out  of  the  country.  There  will  be  other  guests 
from  time  to  time  on  this  program,  which  is  designed  to  explore  the 
realities  of  geography’s  impact  upon  mankind  and,  conversely,  the 
nature  of  mankind’s  impact  upon  the  significance  of  geography.  As 
his  chief  visual  aid,  Mr.  Burke  will  have  a  seven-foot  Geo-Physical 
Relief  Globe,  the  achievement  of  some  of  the  leading  experts  in  the 
field  and  the  object  of  acclaim  from  geographers  and  educators. 

Leading  off  the  "Highlights  of  the  Opera  History"  series 
(March  24)  will  be  a  consideration  of  the  difference  between  opera  and 
drama,  the  contrasting  illustrations  being  Shakespeare’s  "Othello"  and 
Verdi’s  "Otello."  Earle  Hyman  and  Nancy  Wickwire  will  portray  Othello 
and  Desdemona  in  a  scene  from  the  Shakespeare  play,  and  tenor  James 

(more) 
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4  -  Educational  TV 


McCracken  and  soprano  Sylvia  Stahlman  will  sing  in  the  corresponding 
scene  from  the  opera.  Singers  drawn  from  the  rosters  of  the  NBC  Opera 
Company  and  other  of  the  nation’s  leading  musical  organizations  will 
regularly  appear  in  this  series. 

On  the  first  of  "The  American  Scene”  telecasts  (March  24), 
Walter  Edmonds,  author  of  "Drums  Along  the  Mohawk"  and  other 
historical  novels,  will  be  guest  in  a  session  on  the  novel  of  the 
American  Revolution,  and  Julie  Harris,  Ed  Begley  and  James  Daly  will 
read  from  the  works  of  Mr.  Edmonds  and  other  writers.  A  noted 
contemporary  author  will  be  guest  on  each  of  the  telecasts  in  this 
series,  which  will  cover  13  phases  of  American  writing,  and  distin¬ 
guished  actors  will  read  from  literary  works.  Among  the  eminent  men 
of  letters  who  will  view  the  American  scene  on-camera  will  be  John 
Dos  Passos,  Walter  Van  Tilburg  Clark,  William  H.  Whyte  Jr.  and  Herbert 
Kubly. 

Edward  Stanley,  NBC  manager  of  public  service  programs,  heads 
the  Educational  Television  Project.  The  executive  producer  is  David 
Lowe,  who,  in  addition,  produces  the  mathematics  program.  The  other 
program  producers  are  Brice  Howard,  American  government;  Dorothy 
Culbertson,  geography;  Charles  Polacheck,  music,  and  William  Parish, 
American  literature. 

The  Educational  Television  and  Radio  Center  is  supplying  the 
local  loops  to  connect  the  educational  stations  with  the  NBC  network 
lines,  and  is  consulting  with  NBC  in  designing  all  five  programs. 

- o - 
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CREDITS  FOR 

‘TRUE  STORY'  ON  NBC-TV 

TIME: 

Saturdays,  12  noon  to  12:30  p.m., 

EST. 

PREMIERE  DATE: 

March  16,  1957. 

STORY  EDITOR: 

Kathi  Norris,  who  appears  weekly 

to  introduce  each  story. 

FORMAT: 

Dramatizations  of  stories  of 

PACKAGER: 

real-life  people. 

Stark-Layton,  Ino. 

PRODUCER: 

Wilbur  Stark. 

DIRECTOR: 

Tom  Reynolds . 

WRITERS: 

Various . 

SPONSORSHIP: 

(For  half  of  the  program)  Sterling 

Drugs,  through  Dancer-Fitzgerald 

Sample,  Inc. 

ORIGINATION: 

Live,  from  NBC  Studios  in  Radio 

City,  New  York. 

NBC  PRESS  REPRESENTATIVE: 

Walter  Kempley,  New  York. 

NBC -New  York,  3/7/57 
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NBC  TRADE  NEWS 


LAWRENCE  WELK  IS  THE  SURPRISED  GUEST  OF 
RALPH  EDWARDS  ON  'THIS  IS  YOUR  LIFE' 

Lawrence  Welk,  the  North  Dakota  farmboy 
who  rose  to  become  one  of  television's  most 
popular  bandleaders,  was  the  surprised  subject  of 
Ralph  Edwards'  THIS  IS  YOUR  LIFE  Wednesday, 

March  6  (10  p.m.,  EST) .  Aided  by  Welk's  own  sponsor, 
Edwards  "tricked"  the  "champagne  music"  man  into 
coming  to  the  NBC  Studio. 

The  Welk  life  story  from  its  beginning  on 
a  farm  outside  of  Strasburg,  N.D.,  through  his 
years  in  vaudeville,  with  a  touring  band  and  in 
local  radio  were  traced.  Appearing  on  the  program 
to  pay  tribute  to  Welk  were  his  sister,  several 
friends  from  his  early  band  days  who  booked  the 
organization  while  it  was  still  unknown,  his  wife 
and  three  children,  and  the  Lennon  Sisters,  a 
quartet  which  appears  on  his  TV  show. 


NBC-New  York,  3/7/57 
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TRADE  NEWS 


March  8,  1957 

NBC -TV  CONTINUES  TO  BE  NO.  ONE  NETWORK  IN  AVERAGE  DAYTIME  AUDIENCES 
FOR  ADULT  ENTERTAINMENT  PROGRAMS,  ACCORDING  TO  NIELSEN  AND  A.R.B. 

The  NBC  Television  Network  continues  to  be  the  No.  One 
network  in  average  daytime  audiences  for  adult  entertainment  programs, 
according  to  the  latest  reports  of  both  major  national  rating  services 
--  the  A.C.  Nielsen  Co.  and  the  American  Research  Bureau. 

Announcement  of  these  showings  was  made  today  by  Mort  Werner, 
Vice  President,  National  Programs,  for  NBC-TV,  who  pointed  out  that 
this  is  the  third  successive  Nielsen  pocketpiece  (two  weeks  ending 
Feb.  9)  and  the  second  ARB  report  (Feb.,  1957)  that  NBC-TV  has  in¬ 
creased  its  competitive  position  against  the  second  network. 

According  to  ARB,  the  network’s  11  a.m.-l  p.m.  and 
2:30-5:30  p.m,,  EST,  programs  lead  their  closest  competition  by  19 
per  cent.  In  addition,  NBC  leads  the  second  network  in  approximately 
75  per  cent  of  the  daytime  quarter  hours  where  the  two  networks 
compete  between  11  a.m.  and  5  p.m. 

The  Nielsen  pocketpiece  shows  that  NBC-TV* s  11  a.m.-l  p.m., 
EST,  block  of  quiz -participation  programs  is  currently  averaging  an 
8.6  rating  and  delivering  2,900,000  homes  during  the  average  minute. 

(more) 


MESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  Ratings 


This  represents  a  69  per  cent  improvement  during  these  periods  for  NBC 
over  a  year  ago  and  a  23  per  cent  decrease  for  the  competition. 

ARB  in  this  period  shows  that  NBC  has  an  average  rating  of 
9.8,  outstripping  its  competition  by  15  per  cent.  This  is  the  highest 
average  rating  ever  recorded  by  NBC  in  this  two-hour  time  period  and 
marks  the  first  time  in  the  history  of  daytime  programming  that  NBC 
has  topped  the  second  network  in  average  ratings  during  this 
11  a.m.-l  p.m.  period. 

In  the  afternoon  periods  (2:30-5:30  p.m.,  EST)  Nielsen 
shows  that  NBC  leads  its  closest  competition  by  13  per  cent  in  average 
ratings  --  the  widest  margin  since  complete  daytime  programming  was 
started  by  the  opposition  in  July,  1954.  This  represents  a  49  per 
cent  improvement  for  NBC  in  these  periods  over  a  year  ago,  while  the 
second  network  suffered  a  15  per  cent  decrease. 

ARB  gives  NBC  six  of  the  Top  Ten  adult  daytime  entertainment 
programs  on  network  television  --  "Queen  For  A  Day, "  "It  Could  Be 
You,"  "Tic  Tac  Dough,"  "The  Price  Is  Right,"  "Comedy  Time"  and  "NBC 
Matinee  Theater."  In  addition,  ARB  lists  all  but  one  of  NBC’s  adult 
daytime  entertainment  programs  in  the  Top  Twelve,  while  the  second 
network  has  a  dozen  programs  which  fell  below  this  mark. 


NBC-New  York,  3/8/57 
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SIX  TOP  PLACES  IN  COMPACT  MAGAZINE 
POLL  GO  TO  NBC -TV  SHOWS  AND  STARS 

NBC-TV  programs  and  personalities  have  won  six 
top  places  in  a  readers’  poll  conducted  by  Compact  Magazine. 
The  NBC  winners:  "The  Steve  Allen  Show"  as  the  "all-around 
favorite  show, "  "The  Perry  Como  Show"  as  the  "best  musical 
show,"  "Peter  Pan"  as  the  "best  show  of  the  year,"  Loretta 
Young  as  the  "best  actress  on  TV, "  "The  Kraft  Television 
Theatre"  as  the  "best  dramatic  program,"  and  Buddy  Hackett 
as  the  "most  promising  new  star." 


STEVE  ALLEN  IS  A  PULITZER  POETRY  NOMINEE 

Henry  Holt  and  Co.,  publisher  of  Steve  Allen’s 
first  volume  of  poetry,  "Wry  on  the  Rocks, "  has  entered 
the  book  in  this  year's  Pulitzer  Prize  competition. 
Results  will  be  announced  during  the  first  week  in  May. 


NBC -New  York,  3/3/57 
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CAST,  CREDITS  AND  SCENE  SYNOPSIS  FOR  ‘THERE  SHALL  BE  NO  NIGHT* 
TO  BE  COLORCAST  ON  ‘HALLMARK  HALL  OF  FAME* 

SUNDAY,  MARCH  17  (NBC-TV,  7:30-9  p.m.,  EST) 

CREDITS 


Executive  Producer . 

Produced  and  Directed  by. 

Original  Play  by . . 

Adapted  for  television  by 
Associate  to  Mr.  Schaefer 

Scenery  by. . . . * 

Costumes  by . . . . 

Miss  Cornell ‘s  Costumes*. 

Program  Supervisor . 

Unit  Manager . 

Associate  Director . 

Technical  Director . 

Sponsor . 

Advertising  Agency . 

NBC  Press  Representative. 


MILDRED  FREED  ALBERG 
GEORGE  SCHAEFER 
ROBERT  E.  SHERWOOD 
MORTON  WISHENGRAD 
ROBERT  HARTUNG 
ROBERT  WIGHTMAN 
NOEL  TAYLOR 
VALENTINA 
JOSEPH  CUNNEFF 
TOM  MADIGAN 
ELEANOR  TARSHIS 
ROBERT  LONG 
HALLMARK  CARDS,  INC. 
FOOTE,  CONE  AND  BELDING, 
PRISCILLA  T.  CAMPBELL 
(New  York) 


(more) 
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Cast  and  Credits 


2  -  ’  There  Shall  Be  No  Night*  -- 


CAST 


Dr.  Karoly  Valkay. 
Miranda  Valkay .... 

Dave  Corween . 

Uncle  Vlahos . 

Katalin  Tors . 

Erik  Valkay . 

Major  Rutkowski... 
Frank  01ms tead. . . . 

Gus  Shuman . 

Hungarian  minister 


CHARLES  BOYER 
KATHARINE  CORNELL 
RAY  WALSTON 
THEODORE  BIKEL 
PHYLLIS  LOVE 
Bradford  Dillman 
Karel  Stepanek 
Gerald  Hiken 
Val  Avery 
Sandor  Szabo 


SCENE  SYNOPSIS 
'  ACT  I 

Scene  1  --  Living  room  of  the  Valkay  residence  in  Budapest , 
October,  1956. 

Scene  2  --  Entrance  hall  of  the  Valkay  home. 

Scene  3  --  The  living  room. 

Scene  4  --  Dave’s  room. 

Scene  5  --  The  library  of  the  Valkay  home. 

Scene  6  --  The  living  room. 


(more) 
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Scene  1 
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Scene  3 
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Scene  5 
Scene  6 
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Scene  5  -- 


Shall  Be  No  Night1  --  Cast  and  Credits 

SCENE  SYNOPSIS  (CONT'D) 

ACT  II 

Several  Weeks  Later 

The  Valkay  kitchen. 

The  Valkay  living  room. 

The  Valkay  library. 

The  kitchen.  (Several  days  later) 

The  living  room. 

The  library. 


ACT  III 

An  emergency  hospital. 

Dave  Corween’s  hotel  room. 

The  classroom  of  a  country  schoolhouse  in  Hungary. 
A  stone  wall  near  the  schoolhouse. 

The  Valkay  living  room  (a  week  later) . 
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NBC  TRADE  NEWS 


•CONVERSATION'  RESUMES  ON  NBC  RADIO  IN  THURSDAY  TIME  SPOT 
MARCH  21  WITH  QWIZARD  CHARLES  VAN  DOREN  AS  A  GUEST 

CONVERSATION  --  the  program  devoted  to  the  art  of  "good 
spontaneous  talk"  --  will  return  to  NBC  Radio  beginning  Thursday, 

March  21  (8:30  -9  p.m.,  EST)  after  a  three-month  hiatus.  Clifton 
Fadiman,  author,  critic  and  raconteur  will  be  program  host  and 
moderator . 

("The  Great  Gildersleeve , "  which  has  been  broadcast  in 
the  8:35-9  p.m.,  EST  period  on  Thursdays,  will  move  to  Tuesday  nights, 
8:05-8:30  p.m.,  EST,  starting  March  19  --  the  time-spot  now  occupied 
by  "Dragnet."  The  latter  program  will  conclude  its  current  radio 
series  on  March  12.) 

Charles  Van  Doren  --  the  Columbia  University  English  in¬ 
structor  whose  winnings  of  $143,000  on  NBC-TV's  "Twenty-One"  have 
established  him  as  the  largest  money  winner  of  any  single  quiz  pro¬ 
gram  --  will  be  a  guest  on  the  initial  "Conversation"  broadcast.  Van 
Doren  and  Fadiman  will  be  joined  by  John  Dickey,  president  of 
Dartmouth  College,  for  a  discussion  of  "What  Is  an  Educated  Man?" 

In  keeping  with  its  premise  that  good  talk  is  one  of  the 

most  pleasant  and  rewarding  of  activities,  "Conversation"  will  present 

a  roundtable  discussion  each  week  of  a  timely  and  interesting  topic, 

politics  excluded.  The  program  will  emphasize  the  informal  exchange 

of  ideas  rather  than  persuasive  arguments. 

(more ) 
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1  Conversation ' 


Since  its  premiere  on  NBC  Radio  June  27,  1954, 
"Conversation"  has  earned  many  awards.  These  include  a  George  Foster 
Peabody  Award  as  the  "Best  Radio  Entertainment  of  1954";  a  special 
mention  in  the  Variety  Showmanagement  Awards  for  1954  and  1955; 
honorable  mention  in  the  cultural  radio  category  of  the  Ohio  State 
Awards  for  1954,  and  an  award  for  "Radio  Promotion  of  Individual 
Responsibility"  by  the  General  Federation  of  Women's  Clubs  in  1955. 

"Conversation"  is  produced  and  directed  by  Polly  Cowan. 

Bob  Maurer  is  associate  producer. 

- o - 
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NBC  RADIO  NEWS 


CREDITS  FOR  'CONVERSATION1  ON  NBC  RADIO 


TIME: 


HOST: 

FORMAT: 


PRODUC  ER - DIREC  TOR : 
ASSOCIATE  DIRECTOR: 
ORIGINATION: 

NBC  RADIO  ORIGINAL 
PREMIERE  DATE: 

NBC  PRESS  CONTACT: 


Thursdays,  8:30-9  p.m.,  EST,  re¬ 
suming  March  21,  1957. 

Clifton  Fadiman 

Each  week  two  guests  will  join 
Fadiman  for  an  informal  discus¬ 
sion  of  a  timely  and  interesting 
topic.  Subjects  will  be  drawn 
from  any  field  except  politics. 

The  announced  topic  of  each  pro¬ 
gram  will  serve  merely  as  a  spring¬ 
board,  but  will  not  necessarily 
limit  the  bounds  of  discussion. 

Polly  Cowan 

Bob  Maurer 

NBC  Studios,  New  York 

June  27,  1954 

Chuck  Pintchman,  New  York. 


o 
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|  NBC -TV  NEWS  ' 

* . . * 

MEMBERS  OF  F.C.C.  AND  PROMINENT  EDUCATORS  INVITED  TO  SPECIAL 
PREMIERE  VIEWING  OF  NBC'S  EDUCATIONAL  TV  PROJECT  SERIES 

As  the  premiere  telecast  in  NBC’s  Educational  Tele¬ 
vision  Project  links  the  educational  stations  across  the 
country  for  their  first  live  interconnected  network  broadcasts 
Monday,  March  11,  some  of  the  nation’s  leading  educators  and 
members  of  the  Federal  Communications  Commission  will  be  view¬ 
ing  the  historic  event  at  a  special  showing  in  Washington,  D.C. 

Under  its  plan  to  provide  the  first  live  programming 
ever  to  be  produced  expressly  for  these  stations  on  a  nation¬ 
wide  basis,  NBC  will  present  five  program  series  in  cooperation 
with  the  Educational  Television  and  Radio  Center,  at  Ann  Arbor, 
Mich.  All  five  will  be  transmitted  live  from  New  York  to  the 
educational  stations  over  NBC’s  regular  network  facilities, 
from  6:30  to  7  p.m.,  EST,  Monday  through  Friday,  for  13  weeks 
starting  March  11,  and  resuming  next  October  for  another  13 
weeks . 

Among  those  invited  to  attend  the  premiere  showing 
and  buffet  supper  at  the  Sheraton  Park  Hotel,  Washington,  are: 
Lawrence  G.  Derthick,  U.S.  Commissioner  of  Education;  Elvis  J. 
Stahr,  executive  director.  President's  Committee  on  Education 
beyond  High  School;  Dr.  William  G.  Carr,  executive  secretary. 


(more ) 
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2  -  Educational  TV 


National  Education  Association;  Dr.  Franklin  R.  Dunham,  chief, 
Radio-Television  Section,  U.S.  Department  of  Education;  Dr. 
Arthur  S.  Adams,  president,  American  Council  on  Education;  Dr. 
Edgar  Fuller,  executive  secretary.  Council  of  Chief  State 
School  Officers;  Ralph  Steetle,  executive  director.  Joint 
Council  on  Educational  Television. 

Also,  all  of  the  FCC  commissioners:  George  C. 
McConnaughey,  chairman;  Rosel  H.  Hyde,  Robert  T.  Bartley,  John 
C.  Doerfer,  Robert  E.  Lee,  Richard  A.  Mack,  and  T.A.M.  Craven. 

NBC  has  committed  more  than  $300,000  for  the  programs, 
production  facilities  and  personnel  in  connection  with  the  1957 
project,  and  the  Educational  Television  and  Radio  Center  is 
spending  a  like  sum  to  underwrite  two  series  of  these  programs 
and  to  supply  the  local  loops  to  connect  the  educational 
stations  with  the  NBC  network  lines. 

The  five  programs  in  the  Spring  series  will  be 
devoted  to  American  literature,  world  geography,  mathematics, 
American  government,  and  music. 


o 
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TRADE  NEWS 


March  11,  1957 

$650,000  IN  NEW  SALES  BRING  OVER  $1,000,000  TOTAL  BUSINESS 
TO  THE  NBC  RADIO  NETWORK  IN  PAST  TWO  WEEKS 

New  sales  amounting  to  almost  $650,000  in  net  revenue  have 
been  recorded  by  the  NBC  Radio  Network  during  the  past  week, 
bringing  to  more  than  $1,000,000  (net)  the  total  business  placed 
with  the  network  in  the  past  two  weeks,  it  was  announced  today  by 
William  K.  McDaniel,  Vice  President,  NBC  Radio  Network  Sales. 

This  latest  upsurge  results  from  purchases  made  by  four 
advertisers  and  includes  an  extensive  26-week  participation 
campaign  by  Carter  Products,  Inc.,  and  the  first  participation 
schedule  on  the  NBC  Radio  Network  for  the  Simoniz  Company.  The 
advertisers  and  their  orders  follow: 

Carter  Products,  Inc.,  for  its  Arrid  deodorant,  through 
Sullivan,  Stauffer,  Colwell  and  Bayles,  Inc.,  and  for  its  Little 
Liver  Pills,  through  Ted  Bates  and.  Company,  Inc.,  ordered  a  26- 
week  schedule  of  participations  in  "Monitor,"  "NBC  Bandstand," 
the  Monday,  Wednesday  and  Thursday  "News  of  the  World"  programs 
and  in  four  afternoon  dramatic  programs.  The  participations  will 
start  April  1. 


(more) 


PRESS  D  E  PA  R  T  M  E  N  T,  N  AT  I  O  N  A  L  BROADCASTING  COMPANY,  30  R 


OCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


2  -  NBC  Radio  Sales 


The  Simoniz  Company,  through  Tatham-Laird,  Inc.,  ordered 
a  total  of  252  participations  in  "Monitor"  on  Friday  nights  and 
Saturday  scheduled  over  a  21-week  period  starting  March  29. 

The  Kiplinger  Washington  Agency,  Inc.,  through  Albert 
Frank- Guenther  Law,  Inc.,  will  sponsor  three  15-minute  "Tips  from 
Changing  Times"  programs  each  Saturday  for  13-weeks.  The  programs, 
which  started  March  9,  are  at  8:15  a.m.  (EST),  9:^5  a.m.  (EST) 
and  at  6:05  p.m.  (EST). 

Olin  Mathieson  Chemical  Corporation,  through  Van  Sant 
Dugdale  and  Company,  Inc.,  will  sponsor  several  "Monitor"  weather 
forecasts  each  weekend  for  six  weeks  starting  Oct.  5. 


NBC-New  York,  3/11/57 
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COLOR  TELEVISION  NEWS 


March  11,  1957 

GILBERT  AND  SULLIVAN'S  "YEOMEN  OF  THE  GUARD"  TO  BE  COLORCAST 
ON  "HALLMARK  HALL  OF  FAME"  WEDNESDAY,  APRIL  10,  WITH 
ALFRED  DRAKE,  CELESTE  HOLM,  BILL  HAYES,  BARBARA  COOK 

The  memorable  music  and  lyrics  of  a  Gilbert  and  Sullivan 
operetta  will  get  into  the  color  Spectacular  spotlight  for  the  first 
time  when  "The  Yeomen  of  the  Guard"  is  presented  on  THE  HALLMARK  HALL 
OF  FAME  Wednesday,  April  10  (NBC-TV,  8:30-10  p.m.,  EST) .  Musical 
comedy  stars  Alfred  Drake,  Celeste  Holm,  Bill  Hayes  and  Barbara  Cook 
will  play  the  leads. 

William  Nichols  has  adapted  the  famous  work  for  the  color¬ 
cast.  Franz  Allers  will  be  the  musical  conductor  and  Paul  Godkin  the 
choreographer.  Mildred  Freed  Alberg  is  executive  producer  and  George 
Schaefer  is  producer-director.  Scenery  will  be  by  Paul  Barnes  and 
costumes  by  Noel  Taylor. 

"The  Yeomen  of  the  Guard"  has  been  termed  the  most  ambi¬ 
tious  of  the  joint  efforts  of  composer  Arthur  Seymour  Sullivan  and 
librettist  William  Schwenck  Gilbert  and  both  considered  it  their 
best  collaborative  work.  The  two-act  operetta  is  about  a  young  colonel 

(more ) 
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’Hallmark  Hall  of  Fame1 


imprisoned  for  sorcery  through  the  machinations  of  a  conniving  relative 
who  hopes  to  inherit  the  Colonel’s  estate .  The  scene  is  the  Tower  of 
London;  the  time  400  years  ago. 

Drake  will  portray  Jack  Point,  the  Jester;  Miss  Holm, 

Phoebe,  daughter  of  the  chief  warden;  Hayes,  the  Colonel,  and  Miss 
Cook,  Elsie,  the  object  of  Point’s  affections. 

"The  Yeomen  of  the  Guard"  first  was  presented  in  London’s 
Savoy  Theatre  (which  Richard  D’Oyly  Carte  had  built  for  such  pro¬ 
ductions)  on  Oct.  3*  1888.  It  has  been  revived  repeatedly  since 
then  in  most  parts  of  the  English-speaking  world. 

The  NBC  Light  Opera  Company  presented  music  from  the 
operetta  in  a  radio  network  program  in  1938.  Three  years  later  it 
was  broadcast  by  NBC  Radio  in  two  parts,  from  the  Central  City  Opera 
House  in  Denver  with  Charles  Kullman  and  Hilda  Burke  in  the  leads. 

"The  Yeomen  of  the  Guard"  is  sponsored  by  Hallmark  Cards, 
Inc.,  through  the  Foote,  Cone  and  Belding  advertising  agency. 
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LEO  DUROCHER,  LINDSEY  NELSON  AND  JIM  WOODS  TO  ANNOUNCE 
FOR  NBC -TV'S  SATURDAY  MAJOR  LEAGUE  BASEBALL  SERIES 

Leo  Durocher,  Lindsey  Nelson  and  Jim  Woods  will  be 
the  announcers  for  NBC-TV's  Major  League  Baseball  series  on 
Saturday  afternoons  during  the  1957  season,  NBC  Sports  Director 
Tom  S.  Gallery  announced  today. 

Durocher,  who  resigned  as  manager  of  the  New  York 
Giants  in  September,  1955*  to  join  NBC  as  a  talent  relations 
executive,  will  serve  as  the  baseball  expert  and  background  com¬ 
mentator,  Nelson  and  Woods  will  share  the  play-by-play  duties. 

The  26-game  baseball  series  opens  April  6  and  continues 
through  September.  The  games  will  be  televised  coast-to-coast, 
but  will  not  be  carried  by  any  station  within  50  miles  of  a  major 
league  park,  or  in  certain  other  areas. 

The  new  sportscasting  post  again  will  associate  Durocher 
with  the  baseball  world  in  which  he  has  been  a  colorful  figure  for 
30  years.  He  played  in  both  big  leagues,  became  the  manager  of 
the  Brooklyn  Dodgers  in  1939  and  took  over  as  the  New  York  Giants  1 
pilot  during  the  1948  season.  His  baseball  achievements  hit  a 

(more ) 
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2  -  Major  League  Baseball  Series 


peak  in  195^  when  he  guided  the  Giants  to  the  National  League 
pennant  and  a  four-game  sweep  over  Cleveland  in  the  World  Series. 

Nelson  and  Woods  are  both  outstanding  play-by-play 
announcers.  Nelson,  assistant  sports  director  of  NBC,  was  a  major 
league  baseball  game -of -the -day  sportscaster  before  joining  the 
network.  He  also  has  been  the  NBC-TV  commentator  for  football, 
basketball  and  golf  telecasts.  Woods  was  a  member  of  the  New  York 
Yankees’  radio-television  staff  for  che  past  four  years,  teaming 
with  Mel  Allen  and  Red  Barber. 
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NBC- TV  NEWS 


SAN  FRANCISCO  ADDED  TO  BASIC  GROUP  OF  ORIGINATION  CITIES 
FOR  ’TONIGHT! '--COLUMNIST  PAUL  SPEEGLE  TO  BE  HOST  THERE 

San  Francisco  has  been  added  to  the  basic 
group  of  cities  (including  New  York,  Chicago  and 
Los  Angeles)  as  an  origination  point  for  telecasts 
on  NBC-TV’s  TONIGHT!  Paul  Speegle,  well-known 
columnist  for  the  San  Francisco  Call-Bulletin, 
will  be  host  for  all  "Tonight ! "  originations  from 
the  West  Coast  city. 

This  is  the  first  move  by  "Tonight!"  pro¬ 
ducers  to  add  cities  to  the  basic  web  of  pickup 
points,  although  remotes  have  originated,  too, 
from  Miami  Beach  and  Las  Vegas  on  a  relatively 
regular  schedule. 

Speegle  is  a  familiar  personality  in  the 
San  Francisco  area,  having  written  a  newspaper 
column  since  1938  and  appearing  on  his  own  radio 
and  television  shows  for  the  past  four  years. 

The  first  of  the  frequent  series  of  San 
Francisco  telecasts  is  schedule  for  Thursday, 

March  14. 

("Tonight!"  is  seen  Mondays  through  Fridays, 
11:15  p.m.  to  1  a.m.,  EST.) 


NBC-New  York,  3/11/57 
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NEWS 


March  11,  1957 

MANY  NOMINEES  TO  ATTEND  »EMMY'  AWARDS  CEREMONIES 
COLORCAST  FROM  N.Y.  AND  HOLLYWOOD  BY  NBC 

Nominees  for  the  "Emmy"  awards  of  the  Academy  of  Television 
Arts  and  Sciences  will  be  presented  in  the  New  York  and  the  Burbank, 
Calif.,  studios  of  NBC  when  the  awards  are  announced  on  the  SATURDAY 
COLOR  CARNIVAL  March  16  (NBC-TV,  9-10:30  p.m.,  EST,  in  compatible 
color).  The  nominees  attending  include: 

New  York  --  Goodman  Ace,  Sid  Caesar,  Pat  Carroll,  Alistair 
Cooke,  John  Daly,  Faye  Emerson,  Nanette  Fabray,  Arlene  Francis,  Nancy 
Kelly,  Ernie  Kovacs,  Walter  Cronkite,  Audrey  Meadows,  Sal  Mineo,  Ed 
Murrow,  Carl  Reiner,  Phil  Silvers,  Lawrence  Spivak,  Mel  Tomken,  Barry 
Wood  and  Peggy  Wood. 

Burbank  --  Steve  Allen,  James  Arness,  Lucille  Ball,  Lloyd 
Bridges,  Jan  Clayton,  Robert  Cummings,  Tennessee  Ernie  Ford,  Ida 
Lupino,  Jack  Palance,  Dick  Powell,  Evelyn  Rudie,  Walter  Schumann, 

Rod  Sterling,  Dinah  Shore,  Red  Skelton,  Claire  Trevor,  Vivian  Vance, 
Don  Wilson,  Jane  Wyman,  Ed  Wynn,  Loretta  Young  and  Robert  Young. 

- o - 
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NEWS 


NBC  SECRETARY  NAMED  ‘MISS  CINDEREMMY’  FOR  ‘EMMY*  COLORCAST 

An  NBC  secretary.  Miss  Gloria  Weeks,  has  been 
named  "Miss  Cinderemmy"  by  the  Los  Angeles  chapter  of  the 
Academy  of  Television  Arts  and  Sciences.  Her  duties  will 
be  to  bring  forward  the  statuettes  which  symbolize  tele¬ 
vision’s  top  awards,  at  the  9th  annual  awards  ceremony 
of  the  Academy  on  the  SATURDAY  COLOR  CARNIVAL  March  16 
(NBC-TV,  9-10:30  p.m.,  EST  in  compatible  color). 

Miss  Weeks,  a  tall,  slender  brunette,  will 
perform  her  "Emmy"  assignment  in  Burbank,  Calif.,  while 
her  counterpart  in  New  York  will  be  Miss  Nancy  French, 
a  tall,  slender  blonde. 

Miss  Weeks  studied  for  an  operatic  career, 
changed  her  mind  later  and  for  the  past  three  years  has 
been  secretary  to  Frank  Cleaver,  NBC’s  television  program 
manager  in  Hollywood. 
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NBC  TRADE  NEWS 


HOWDY  DOODY  AND  BOB  SMITH  ORGANIZE  THE  P.S.  100  CLUB-- 
FOR  ENTIRE  FAMILIES  TAKING  SALK  POLIO  SERUM  SHOTS 

Howdy  Doody  and  Buffalo  Bob  Smith  have 
organized  a  "P.S.  100  Club." 

Youngsters  who  watch  NBC-TV’s  HOWDY  DOODY 
SHOW  every  Saturday  (10  p.m.,  EST)  may  enroll  in 
the  P.S.  100  Club  after  they  and  their  families 
are  100  per  cent  Polio  Safe. 

"We  want  every  family  in  the  country  to 
join,"  Buffalo  Bob  points  out.  He  advised  children 
to  have  their  parents  consult  the  family  doctor 
or  the  local  health  department  about  having  Salk 
serum  shots  for  everyone  in  the  family. 

"That’s  the  only  requirement  --  the  entire 
family  must  become  100  per  cent  Polio  Safe. 

Formation  of  the  P.S.  100  Club  has  received 
the  support  of  Secretary  of  Health,  Education 
and  Welfare  Marion  B.  Folsom,  and  of  Dr.  Leroy  E. 
Burney,  Surgeon  General  of  the  Public  Health  Service. 

Further  plans  of  the  P.S.  100  Club,  includ¬ 
ing  how  members  may  qualify  for  special  prizes, 
will  be  announced  by  Howdy  Doody  and  Buffalo  Bob 
on  upcoming  "Howdy  Doody  Shows." 

- o - 
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March  12,  1957 

"THE  GUMBY  SHOW" --NEW  NBC -TV  SATURDAY  MORNING  CHILDREN'S  SERIES -- 
STARS  A  SMALL  THREE-DIMENSIONAL  CHARACTER  MADE  OF  CLAY 

THE  GUMBY  SHOW,  a  children's  program  featuring  a  "three-dimen¬ 
sional"  character  created  with  stop-motion  animation,  will  be  present¬ 
ed  on  NBC -TV  on  Saturdays  from  10:30  to  11  a.m.,  EST,  starting 
March  16. 

"Gumby"  will  be  sponsored  by  the  Sweets  Company  of  America, 

Inc.  The  show  moves  into  the  time  period  formerly  occupied  by  "I 
Married  Joan." 

Gumby  is  a  small  wedge-shaped  character  made  of  modeling  clay. 
His  adventures  were  first  introduced  on  NBC -TVs  "Howdy  Doody  Show" 
and  were  so  well  received  that  a  separate  "Gumby"  show  was  designed. 

Each  week  the  program  will  have  a  Gumby  adventure  in  stop- 
motion  animation,  an  animated  cartoon  and  a  live  segment.  The  live 
portion  will  revolve  around  activities  in  the  Fun  Shop,  operated  by  a 
Scotsman  named  Scotty  McKey.  This  role  will  be  played  by  Bobby 
Nicholson,  who  is  also  seen  on  the  "Howdy  Doody  Show." 

Special  guests  will  visit  Scotty  and  his  "fun  headquarters" 
each  week.  Bob  Smith  of  the  "Howdy  Doody  Show"  will  drop  in  during 
the  premiere  telecast. 

The  Gumby  character  is  the  creation  of  film  artist  Art  Clokey. 
"The  Gumby  Show"  will  be  produced  by  Roger  Muir  and  directed  by  Bob 
Hultgren. 

- o - 
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COLOR  TELEVISION  NEWS 


EDDIE  BRACKEN  NAMED  M.C.  OF  'MASQUERADE  PARTY 

JOHNNY  JOHNSTON  IS  FOURTH  MEMBER  OF  PANEL 

i  

MASQUERADE  PARTY,  the  NBC-TV  celebrity  quiz  program  starting 
Wednesday,  March  13  (8  p.m.,  EST,  in  compatible  color)  will  feature 
Eddie  Bracken  as  Master  of  ceremonies,  producer  Herbert  Wolf  announced 
today. 

Singer  Johnny  Johnston  has  been  added  as  the  fourth  member 
of  a  panel  which  now  includes  Betsy  Palmer,  Ilka  Chase  and  Bobby 
Sherwood. 

On  the  program,  which  will  be  seen  in  color  each  Wednesday 
from  8  to  8:30  p.m.,  EST,  the  panelists  will  try  to  guess  the 
identities  of  disguised  celebrities. 

'EMMY 1  PRESENTATIONS  TO  BE  SEEN  OVERSEAS  VIA  FILM 

The  telecast  of  the  annual  "Emmy"  awards  ceremony  of  the 
Academy  of  Television  Arts  and  Sciences  will  be  seen  outside  the  United 
States  for  the  first  time  via  five  l6mm  prints  to  be  serviced  to  the 
Armed  Forces  Radio  and  Television  Service. 

The  prints  will  be  flown  overseas  a3  soon  as  possible  after 
the  colorcast  on  the  SATURDAY  COLOR  CARNIVAL,  March  l6  (NBC-TV, 

9-10:30  p ,m. ,  EST) . 

- o - 
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NBC -TV  NEWS 


JUDY  JOHNSON  IS  CHOSEN  HOSTESS  OF  ‘TONIGHT!’ 

Songstress  Judy  Johnson  has  been  named  permanent 
hostess  of  NBC -TV’s  TONIGHT!  show  (Mondays  through 
Fridays,  11:15  p.m.  to  1  a.m.,  EST)  after  a  six-week 
series  of  on-the-show  auditions  in  which  18  prospects 
participated.  Jack  Lescoulie  is  host  of  the  program. 

Miss  Johnson’s  duties  as  hostess  will  include 
singing,  commercial  announcements,  weather  reports  and 
interviews.  The  red  haired,  brown-eyed  singer  has  had 
extensive  night  club,  band,  stage,  radio  and  television 
experience.  She  was  featured  vocalist  with  the  orchestras 
of  Les  Brown  and  Sammy  Kaye.  Her  first  big  television 
break  was  with  NBC -TV’s  "Show  of  Shows,"  the  "Fred  Allen 
Show"  and  the  "Red  Buttons  Show."  She  has  performed  in 
major  night  clubs  throughout  the  country,  and  sang  the 
lead  in  the  touring  company  of  "High  Button  Shoes." 


NBC -New  York,  3/12/57 
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"COOKING  AT  ‘HOME* "--NEW  SOFT- COVER  BOOK-- 

FEATURES  RECIPES  FROM  NBC -TV  SERIES 

"Cooking  At  HOME,"  a  new  soft-cover  cookbook 
made  up  of  selected  recipes  which  have  been  seen  on 
NBC-TV‘s  HOME  show  (Monday  through  Friday,  10  a.m., 

EST)  is  now  available  where  magazines  are  sold  across 
the  country.  The  book  of  "Easy  Cooking  and  Good 
Eating"  is  made  up  of  recipes  broken  into  the  following 
categories:  appetizers,  soups,  cheese,  eggs,  meats, 
vegetables,  salads,  fish,  poultry,  baking  and  desserts. 

Published  by  the  Dell  Publishing  Co., 

"Cooking  At  HOME"  has  a  washable  cover  on  a  spiral  bind¬ 
ing.  A  novel  feature  of  the  cover  design  is  that  the 
book  can  remain  upright  while  in  use.  Photographs  in 
the  cookbook  feature  the  program’s  two  on-camera  cook¬ 
ing  editors,  Nancyann  Graham  and  Chef  Phillip.  The 
off-camera  cooking  editor  is  Jeanne  Fisher. 

NBC-TV  introduced  "Home"  to  the  viewing 
public  on  March  1,  1955.  The  recipes  selected  for  use 
in  "Cooking  At  Home"  are  representative  of  the  three  years 
of  the  "woman’s  magazine  of  the  air."  Several  of  the 
recipes  in  each  category  have  special  seals  indicating 
wide  audience  attention.  The  seals  are  marked  "Viewer 
Approval . " 
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March  13,  1957 

HOWARD  L.  LETTS  TO  JOIN  NBC  AS  HEAD  OF  BUSINESS  AFFAIRS  DEPARTMENT 
OF  TV  PROGRAMS  AND  SALES;  VICE  PRESIDENT  CARL  M.  STANTON 
IS  PROMOTED  TO  NEW  COLOR  TV  POSITION 


Howard  L.  Letts,  Vice  President  and  Operations  Manager  of 
the  RCA  Victor  Record  Division,  will  join  the  National  Broadcasting 
Company  April  1  to  head  up  the  Business  Affairs  Department  of  Tele¬ 
vision  Programs  and  Sales,  Robert  W.  Sarnoff,  NBC  President,  announced 
today . 

Carl  M.  Stanton,  Vice  President,  Television  Programs  and 
Sales,  Business  Affairs,  whom  Mr.  Letts  succeeds,  has  been  promoted  to 
a  new  position  in  charge  of  coordinating  all  of  NBC's  color  television 
operations,  Mr.  Sarnoff  also  announced. 

Mr.  Letts  has  resigned  his  RCA  Victor  post  and  will  be 
proposed  for  election  as  an  NBC  Vice  President  at  the  next  board  of 
directors'  meeting,  Mr.  Sarnoff  said.  Mr.  Letts  and  Mr.  Stanton  will 
report  to  Robert  E.  Kintner,  Executive  Vice  President,  Television 
Programs  and  Sales. 

"Mr.  Letts  brings  to  NBC  almost  30  years'  experience  in 
business  and  financial  affairs,  including  more  than  10  years  in  the 
RCA  Victor  Record  Division,"  Mr.  Kintner  said.  "He  has  an  outstanding 
record  as  an  executive  and  administrator.  I  am  gratified  by  his 
decision  to  join  NBC  during  this  period  of  rapid  growth  and 
development . 

(more) 
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2  -  Appointments 


Our  color  activities  have  been  integrated  with  programming, 
sales  and  other  major  company  operations,"  Mr.  Kintner  explained. 

"Key  executives  in  sales,  programming,  promotion  and  technical 
facilities  and  operations  will  be  assigned  to  work  with  Mr.  Stanton. 

He  will  guide  an  intensified  company  effort  to  speed  the  progress  of 
color. " 

*  *  * 

Mr.  Letts,  47,  joined  the  Radio  Corporation  of  America  at 
Camden,  N.J.,  in  1929.  From  1929  to  1945  he  held  various  positions  in 
the  financial  area  including  Cost  Accountant;  Manager,  General 
Accounting;  and  Manager  of  Treasury  Department. 

In  1945  he  was  appointed  Controller  of  the  Record  Division, 
a  post  he  held  until  1951 >  when  he  was  named  Assistant  General 
Manager.  In  1955  he  became  Operations  Manager,  responsible  for  all 
phases  of  operations  of  the  Record  Division.  A  year  later  he  was 
promoted  to  Vice  President  and  Operations  Manager. 

A  native  of  Jobstown,  N.J.,  Mr.  Letts  is  a  graduate  of 
Rider  College  with  a  BA  in  Accounting  and  Business  Administration.  He 
is  a  member  of  the  Board  of  Directors  of  Record  Industry  Association 
of  America,  Controllers  Institute  of  America  and  American  Management 
Association . 

Mr.  Letts,  his  wife  and  their  three  children  live  in 
Chatham ,  N .  J .  *  *  * 

Mr.  Stanton  joined  NBC  in  August,  1949*  as  Director  of  the 
Television  Talent  and  New  Programs  Department,  and  was  appointed 
Director  of  the  NBC  Film  Division  in  March,  1953.  He  was  elected  a 
Vice  President  of  NBC  in  January,  1954. 


(more) 
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3  -  Appointments 


In  February,  1956,  when  NBC’s  Film  Division  activities  were 
transferred  to  the  Kagran  Corporation,  Nr.  Stanton  was  elected  a  Vice 
President  and  Director  of  the  NBC  subsidiary.  He  was  appointed  Vice 
President,  Television  Programs  and  Sales,  Business  Affairs,  for  NBC 
in  September,  1956. 

Born  in  Kansas  City,  Mo.,  he  was  educated  at  Stanford 
University.  In  1934  be  joined  the  Los  Angeles  office  of  the  Lord  and 
Thomas  advertising  agency  as  a  radio  producer-director.  In  1939  be 
was  transferred  to  the  agency’s  New  York  office  as  an  account 
executive.  When  Lord  and  Thomas  became  Foote,  Cone  and  Belding,  Inc., 
he  was  named  Director  of  radio  for  the  new  agency.  In  1944  he  became 
Director  of  radio  and  television  for  Dancer- Fitzgerald- Sample,  Inc. 

Mr.  and  Mrs.  Stanton  live  in  New  York.  They  have  one 
daughter,  married. 
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March  13,  1957 

DIAMOND  STARS  TO  JOIN  IN  COLORCAST  * SALUTE  TO  BASEBALL1 

Gene  Kelly,  Ed  Gardner,  Ford  Frick,  Joe  DiMaggio  Also  to  Appear 
on  ‘Saturday  Color  Carnival1  Heralding  New  Season 

NBC-TV  will  herald  the  opening  of  the  1957  baseball  season 
with  a  SALUTE  TO  BASEBALL  on  the  "Saturday  Color  Carnival"  April  13 
(9  to  10:30  p.m.,  EST,  in  color  and  in  black  and  white). 

Film  star  Gene  Kelly,  comedian  Ed  Gardner  and  baseball  stars 
from  every  major  league  team  will  be  among  those  participating  in  the 
90-minute  colorcast.  Kelly  will  be  the  host  and  emcee,  and  Gardner 
will  revive  one  of  his  "Duffy's  Tavern"  baseball  monologues. 

Heading  the  baseball  roster  will  be  New  York  Yankees'  Mickey 
Mantle,  American  League  "Triple  Crown"  winner,  and  Don  Larsen,  who 
pitched  a  perfect  game  in  last  year's  World  Series,  and  two  of  base¬ 
ball's  all-time  great  hitters,  Ted  Williams  of  the  Boston  Red  Sox  and 
Stan  Musial  of  the  St.  Louis  Cardinals. 

Other  National  Leaguers  in  the  "Salute  to  Baseball"  lineup 
will  be  Pee  Wee  Reese  and  Don  Newcombe  of  the  pennant -winning  Brooklyn 
Dodgers,  Ernie  Banks  of  the  Chicago  Cubs,  Ted  Kluszewski  of  the 
Cincinnati  Redlegs,  Eddie  Mathews  of  the  Milwaukee  Braves,  Johnny 
Antonelli  of  the  New  York  Giants,  Robin  Roberts  of  the  Philadelphia 
Phillies  and  Bob  Friend  of  the  Pittsburgh  Pirates. 

(more ) 
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2  -  ‘Salute  to  Baseball' 


American  League  stars  also  will  include  George  Kell  of  the 
Baltimore  Orioles,  Billy  Pierce  of  the  Chicago  V/hite  Sox,  Herb  Score 
of  the  Cleveland  Indians,  Harvey  Kuenn  of  the  Detroit  Tigers,  Harry 
Simpson  of  the  Kansas  City  Athletics  and  Eddie  Yost  of  the  Washington 
Senators . 

Baseball  Commissioner  Ford  C.  Frick  and  Hall  of  Fame  star 
Joe  DiMaggio  will  be  other  guests.  The  show  is  being  presented  in 
cooperation  with  the  office  of  Commissioner  Frick. 

This  will  be  the  second  consecutive  year  that  NBC -TV  has 
presented  a  salute  to  the  national  pastime  on  the  eve  of  the  opening 
of  the  season.  Barry  Wood  will  be  the  executive  producer  of  the 
"Salute  to  Baseball."  Joe  Cates  will  produce  and  Barry  Shear  will 
direct.  Ervin  Drake  is  writing  special  music  for  the  show,  and  Ray 
Allen  and  Harvey  Bullock  are  preparing  comedy  sketches. 

Sponsors  will  be  the  Oldsmobile  Division  of  General  Motors 
Corporation,  the  Radio  Corporation  of  America  and  the  Whirlpool-Seeger 
Corporation. 
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NBC  TRADE  NEWS 


MAYOR  BRISCOE  OF  DUBLIN  TO  'MEET  THE  PRESS' 

Robert  Briscoe,  first  Jewish  lord  mayor  of 
Dublin,  will  make  his  first  appearance  on  a  live  TV  inter¬ 
view  program  as  guest  on  MEET  THE  PRESS  Sunday,  March  24 
(NBC -TV ,  6-6:30  p.m.,  EST;  NBC  Radio  as  part  of  "Monitor," 
6:35-7  p.m.,  EST).  He  will  be  interviewed  by  Luke  Carroll 
of  the  New  York  Times,  Bob  Considine  of  International  News 
Service,  Ernest  K.  Lindley  of  Newsweek  and  Lawrence  E. 
Spivak,  the  program's  producer  and  permanent  panel  member. 
Ned  Brooks  will  moderate  the  program,  which  will  originate 
in  New  York. 


NBC  and  Arnold  W.  Grant,  attorney  for 
Orson  Welles,  announced  today  that  Mr.  Welles  and 
NBC  had  agreed  to  discontinue  their  negotiations 
for  a  contract.  This  action  was  taken  at  Welles' 
request  because  of  conflicting  commitments  for 
motion  pictures  and  other  engagements. 
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NBC-TV  NEWS 


NOTED  EDUCATORS  OFFER  HIGH  PRAISE  AT  START 
OF  NBC  *  S  EDUCATIONAL  TV  PROJECT 


Words  like  "power,"  "importance"  and  "auspicious  beginning" 
characterize  the  warm  approval  coming  to  NBC  from  leaders  in  the 
field  of  education  after  the  telecast  that  launched  its  new 
Educational  Television  Project  Monday  (March  11) . 

In  cooperation  with  the  Educational  Television  and  Radio 
Center,  at  Ann  Arbor,  Mich.,  NBC  is  linking  the  nation’s  educational 
TV  stations  to  receive  their  first  live  interconnected  network  broad¬ 
casts.  Five  programs  are  being  transmitted  live  to  the  educational 
stations  over  NBC’s  regular  network  facilities,  from  6:30  to  7  p.m., 
EST,  Monday  through  Friday,  for  13  weeks. 

Elvis  Stahr  of  the  President’s  Committee  on  Education 
beyond  the  High  School  said,  "My  reaction  to  the  first  program  not 
only  was  favorable  with  respect  to  the  technique  and  content,  but  to 
the  power  and  importance  of  TV  as  a  tool  for  educational  uses.  I  can 
now  visualize  so  many  things  that  can  be  done  that  I  hadn’t  thought  of 
before.  I  am  sure  that  future  programs  in  the  series  will  tap  hereto¬ 
fore  unused  resources  for  the  benefit  of  educational  TV  viewers." 

Ralph  Steetle,  executive  director.  Joint  Council  on 
Educational  Television,  said,  "This  was  indeed  an  auspicious  beginning. 
I  am  looking  forward  eagerly  to  other  chapters  of  the  series,  and  feel 
sure  the  programs  will  be  stimulating,  exciting  and  provocative. 
Speaking  officially,  the  Council  itself  is  grateful  to  the  National 
Broadcasting  Company  for  this  valuable  and  thoughtful  cooperation 
being  extended  in  the  field  of  education  and  communications." 


(more) 
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2  -  Educational  TV 


Dr.  Franklin  Dunham,  head  of  the  Radio-TV  Section  of  the 
Department  of  Education  of  the  U.S.  Department  of  Health,  Education 
and  Welfare,  said,  "Television  has  brought  to  this  education  series 
the  glow  of  personality  and  consequent  interest,  which  is  a  previous 
ingredient  of  the  medium.  It  is  significant  that  such  an  extremely 
interesting  personality  as  Dr.  Van  Nostrand  of  Brown  University  has 
been  chosen  to  conduct  the  new  series  offered  by  the  National 
Broadcasting  Company  in  association  with  the  Educational  Television 
and  Radio  Center  at  Ann  Arbor,  Mich.  In  the  first  program  Walter 
Edmonds,  his  guest,  proved  a  cooperative  partner  in  a  penetrating 
description  of  how  authors  do  their  work." 

Some  of  the  nation1 s  leading  educators  viewed  the  Project's 
premiere  telecast  at  a  special  showing  in  Washington,  D.C. 

(NOTE:  WRCA-TV  will  carry  the  five  programs  in  two  weekend 
blocks  starting  Saturday,  March  23,  from  1:30  to  2:30  p.m.,  EST,  and 
Sunday,  March  24,  from  9:30  to  11  a.m.,  EST.  The  five  programs  are 
"The  American  Scene,"  "Geography  for  Decision,"  "Mathematics,"  "The 
American  Government  and  the  Pursuit  of  Happiness"  and  "Highlights  of 
Opera  History.") 
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* - * 

COLOR 

* - * 

NBC  COLOR  TELECAST  SCHEDULE 
For  April,  1957 

(All  Times  EST  through  April  27 
and  EDT,  thereafter) 

Monday  through  Friday,  April  1-5 

1:30-2:30  p.m.  --  CLUB  60. 

3:00-4:00  p.m.  --  NBC  MATINEE  THEATER. 

Monday,  April  1 

8:00-9:30  p.m.  --  PRODUCERS'  SHOWCASE  --  "The  Great  Sebastians"  -- 
With  Alfred  Lunt  and  Lynne  Fontanne . 

Tuesday,  April  2 

10:30-11:00  p.m.  --  HOLD  THAT  NOTE. 

Wednesday,  April  3 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW  --  Starring  Abbe  Lane. 
8:00-8:30  p.m.  --  MASQUERADE  PARTY. 

9:00-10:00  p.m.  --  KRAFT  TELEVISION  THEATRE. 

Thursday,  April  4 

10:00-11:00  p.m.  --  LUX  VIDEO  THEATRE. 

Friday,  April  5 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW. 

10:45  (or  immediately  after  fights) -11: 00  p.m.  --  RED  BARBER'S 
CORNER . 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


/ 


■  . 


2  -  NBC  Color  Telecast  Schedule 


Saturday,  April  6 

8:00-9:00  p.m.  --  PERRY  COMO  SHOW. 

Sunday,  April  7 

4:00-5:00  p.m.  --  RAY  BOLGER 1 S  WASHINGTON  SQUARE  --  Starring  Ray 
Bolger  with  Kay  Armen  and  Stubby  Kaye. 

Monday  through  Friday,  April  8-12 

1:30-2:30  p.m.  --  CLUB  60. 

3:00-4:00  p.m.  --  NBC  MATINEE  THEATER. 

Monday,  April  8 

8:00-8:30  p.m.  --  ADVENTURES  OF  SIR  LANCELOT. 

9:30-10:30  p.m.  --  ROBERT  MONTGOMERY  PRESENTS. 

Wednesday,  April  10 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW. 

8:00-8:30  p.m.  --  MASQUERADE  PARTY. 

8:30-10:00  p.m.  --  HALLMARK  HALL  OF  FAME  --  "Yeomen  of  the  Guard" 
Starring  Alfred  Drake  and  Celeste  Holm. 

Thursday,  April  11 

10:00-11:00  p.m.  --  LUX  VIDEO  THEATRE. 

Friday,  April  12 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW. 

8:30-9:00  p.m.  --  THE  LIFE  OF  RILEY  —  With  William  Bendix. 

10:45  (or  immediately  after  fights)-ll : 00  p.m.  --  RED  BARBER’S 
CORNER. 


(more) 
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3  -  NBC  Color  Telecast  Schedule 


Saturday,  April  13 

8:00-9:00  p.m.  --  PERRY  COMO  SHOW. 

9:00-10:30  p.m.  --  SATURDAY  COLOR  CARNIVAL  --  "SALUTE  TO  BASEBALL" 
With  Gene  Kelly  and  Ed  Gardner  and  a  roster  which  includes  some 
of  the  top  baseball  players  in  the  country. 

Sunday,  April  14 

9:00-10:00  p.m.  --  ALCOA  HOUR 
Monday  through  Friday,  April  15  -  19 

1:30-2:30  p.m.  --  CLUB  60. 

3:00-4:00  p.m.  --  NBC  MATINEE  THEATER. 

Monday,  April  13 

8:00-8:30  p.m.  --  ADVENTURES  OF  SIR  LANCELOT. 

9:30-10:30  p.m.  --  ROBERT  MONTGOMERY  PRESENTS. 

Wednesday,  April  If 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW. 

8:00-8:30  p.m.  --  MASQUERADE  PARTY. 

9:00-10:00  p.m.  --  KRAFT  TELEVISION  THEATRE. 

Thursday,  April  18 

10:00-11:00  p.m.  --  LUX  VIDEO  THEATRE. 

Friday,  April  19 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW. 

8:30-9:00  p.m.  --  THE  LIFE  OF  RILEY. 

9:00-10:00  p.m.  --  THE  CHEVY  SHOW  --  Starring  Dinah  Shore. 

10:45  (or  immediately  after  fights) -11 : 00  p.m.  --  RED  BARBER‘S 
CORNER. 

Saturday,  April  20 

8:00-9:00  p.m.  --  PERRY  COMO  SHOW. 

(more) 
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4  -  NBC  Color  Telecast  Schedule 


Sunday,  April  21 

2:00-4:00  p.m.  --  NBC  OPERA  COMPANY  --  "La  Traviata." 
9:00-10:00  p.m.  --  GOODYEAR  PLAYHOUSE. 

Monday  through  Friday,  April  22  -  26 

1:30-2:30  p.m.  --  CLUB  60. 

3:00-4:00  p.m.  --  NBC  MATINEE  THEATER. 

Monday,  April  22 

8:00-3:30  p.m.  --  ADVENTURES  OF  SIR  LANCELOT. 

9:30-10:30  p.m.  --  ROBERT  MONTGOMERY  PRESENTS. 

Wednesday,  April  24 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW. 

8:00-8:30  p.m.  --  MASQUERADE  PARTY. 

9:00-10:00  p.m.  --  KRAFT  TELEVISION  THEATRE. 

Thursday,  April  25 

10:00-11:00  p.m.  —  LUX  VIDEO  THEATRE. 

Friday,  April  26 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW. 

8:30-9:00  p.m.  --  THE  LIFE  OF  RILEY. 

10:45  (or  Immediately  after  fights)-ll:00  p.m.  --  RED  BARBER'S 
CORNER. 

Saturday,  April  27 

8:00-9:00  p.m.  --  PERRY  COMO  SHOW. 

Sunday,  April  28 

9:00-10:00  p.m.,  EDT  —  ALCOA  HOUR. 


(more) 
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5  -  NBC  Color  Telecast  Schedule 


Monday  and  Tuesday,  April  29  and  30 
1:30-2:30  p.m.,  EDT  --  CLUB  60. 

3:00-4:00  p.m.,  EDT  --  NBC  MATINEE  THEATER. 

Monday,  April  29 

8:00-9:30  p.m.,  EDT  --  PRODUCERS'  SHOWCASE  --  "CINDERELLA"  - 
ballet  --  The  Sadler's  Wells  Ballet  Company. 

9:30-10:30  p.m.,  EDT  --  ROBERT  MONTGOMERY  PRESENTS. 


o 


NBC-New  York,  3/13/57 
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NBC  TRADE  NEWS 


ASSOCIATED  PRODUCTS  TO  BE  ALTERNATE  SPONSOR  OF  'MASQUERADE  PARTY, 

COLORCAST  SERIES  ON  NBC -TV 

Associated  Products,  Inc.,  will  sponsor 
MASQUERADE  PARTY  on  alternate  weeks  starting  tonight  -- 
Wednesday,  March  13  (colorcast,  8-8:30  p.m.,  EST), 
when  the  popular  panel  show  returns  to  NBC-TV,  it  was 
announced  today  by  William  R.  (Billy)  Goodheart 
Jr.,  Vice  President,  NBC  Television  Network  Sales. 

The  contract  was  placed  through  Grey 
Advertising  Agency,  Inc.,  and  calls  for  Associated 
Products  to  sponsor  the  programs  for  its  5-Day 
Deodorant  Pads  and  Stick  Deodorant. 


NBC-New  York,  3/13/57 
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March  14,  1957 

SECRETARY  OF  THE  ARMY  BRUCKER  PRAISES  NBC-TV'S  PRESENTATION 
OF  GUIDED  MISSILES  IN  ACTION  ON  "WIDE  WIDE  WORLD"  PROGRAM 

WIDE  WIDE  WORLD'S  TV  presentation  of  guided  missies  in 
action  at  the  White  Sands  Proving  Ground  in  New  Mexico  Sunday, 
March  3,  warranted  the  personal  praise  of  Secretary  of  the  Army 
Wilber  M.  Brucker. 

In  a  telegram  sent  to  Robert  W.  Sarnoff,  President  of  the 
National  Broadcasting  Company,  Secretary  Brucker  said: 

"I  want  to  thank  you  and  the  staff  of  the  National  Broad¬ 
casting  Company  for  the  splendid  coverage  given  the  United  States 
Army  by  your  program  'Wide  Wide  World. '  This  was  an  excellent 
program  and  we  of  the  Army  deeply  appreciate  the  fine  manner  in 
which  it  was  presented." 

The  program  was  produced  by  Herbert  Sussan  under  the  super¬ 
vision  of  Barry  Wood,  executive  producer  of  "Wide  Wide  World"  and 
Director  of  Special  Events  at  NBC. 


PR  ESS  DEPARTMENT.  NATIONAL  BROADCASTING  COM  PA  NY.  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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NBC  OWNED  STATIONS  AND  THE  BOOK  OF  KNOWLEDGE  SPONSOR  CONTEST 
FOR  SUGGESTIONS  ON  CIVIC  IMPROVEMENT  BY  SCHOOL  CHILDREN 

School  children  in  five  cities  are  being  given  the 
opportunity  to  make  suggestions  for  improving  their  communities  as 
part  of  a  contest  sponsored  jointly  by  the  NBC  Owned  Stations  and 
the  Book  of  Knowledge . 

The  children,  who  attend  schools  in  Buffalo,  Philadelphia, 

San  Francisco,  Hartford  and  Los  Angeles,  have  been  writing  50-word 
editorials  explaining  their  views  on  how  the  cities  can  better  their 
services  to  the  people. 

Prizes  for  the  best  entries  in  each  city  are  sets  of  the 
Book  of  Knowledge,  which  is  published  by  the  Grolier  Society.  Book 
of  Knowledge  Supplements  are  presented  to  the  runners-up. 

Hundreds  of  contest  entries  were  received  by  each  of  the 
NBC  Owned  Stations  which  sponsored  the  contest:  WNBC,  Hartford-New 
Britain;  WRCV  and  WRCV-TV,  Philadelphia;  WBUF,  Buffalo;  KRCA,  Los 

Angeles;  and  KNBC,  San  Francisco. 

In  San  Francisco,  Mayor  George  Christopher  launched  the 

KNBC  contest  by  broadcasting  a  request  for  children  to  forward  their 

suggestions  to  the  station.  Educational  authorities  in  other  cities 

cooperated  in  encouraging  the  students  to  send  in  entries. 

- o - 

publicity  department  •  NBC  Owned  Stations  Division  •  30  Rockefeller  Plaza,  N.  Y.  20,  N.  Y.  •  Cl  7-8300 
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SAN  JOSE  HOUSEWIFE  WINS  'T  OR  C'  CONTEST  WHEN 
SHE  NAMES  FESS  PARKER  AS  ‘MR.  SILHOUETTE* 

Prizes  worth  $16,000  went  to  a  San  Jose,  Calif.,  housewife 
who  correctly  identified  film  star  Fess  Parker  as  "Mr.  Silhouette"  to 
end  the  month-old  contest  on  NBC -TV’s  TRUTH  OR  CONSEQUENCES  (Mondays 
through  Fridays,  11:30  a.m.,  EST). 

Mrs.  Nadine  Hazlitt  named  Parker  on  the  March  12  program 
when  emcee  Bob  Barker  telephoned  her. 

The  clues  were:  "From  dawn  to  dark  we* 11  fight  the  foe, 
but  only  22  will  show.  A  jar,  a  ewe,  some  soot  will  do,  and  in  French 
it  should  come  to  you." 

The  solution:  From  dawn  to  dark  means  "day."  The  rest  of 
the  sentence  is  a  quote  from  a  speech  made  by  Sir  Winston  Churchill 
while  he  gave  the  "V  For  Victory"  sign.  Thus  "day"  and  "V"  equal 
"Dave."  A  jar,  a  ewe  and  soot  in  the  dictionary  are  defined  as 
"crock,"  and  with  a  French  ending  the  word  becomes  "crockette."  Davey 
Crockett,  of  course,  pointed  to  actor  Fess  Parker. 

Mrs.  Hazlitt' s  prizes  include  $2,000  in  cash;  a  boat  and 
outboard  motor;  a  vacuum  cleaner;  a  week's  vacation  for  two  in  Las 
Vegas,  Nev.;  an  encyclopedia;  a  home  food  freezer;  a  course  in 
electronics;  a  washer  and  dryer;  a  hi-fi  player  and  $200  worth  of 
records;  a  gas  range;  a  set  of  sterling  silver  and  a  set  of  china; 
a  refrigerator;  a  home  workshop;  a  sewing  machine;  a  set  of  luggage; 
two  bicycles;  a  portable  typewriter;  a  mink  stole  and  several  items  of 
furniture . 


NBC -New  York,  3/1 V57 
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TRADE  NEWS 


March  15,  1957 

NBC  RADIO  NETWORK  DEVOTES  $250,000  IN  AIR  TIME  TO  PROMOTION 
STRESSING  NEED  FOR  MEDICAL  SUPPLIES  IN  HOMES  AND  CARS 

Enthusiastic  endorsements  by  civil  defense  authorities,  the 
American  Red  Cross  and  local  radio  stations  are  supporting  NBC  Radio’s 
all-out  public  service  campaign  to  impress  on  the  public  the  importance 
of  preventing  accidents  during  the  Spring  season  and  of  keeping  health 
aids  near  at  hand. 

The  saturation  campaign,  which  is  being  publicized  by  more 
than  $250,000  worth  of  NBC  Radio  Network  time  during  March,  is  aimed 
at  educating  people  to  stock  up  on  protective  and  preventive  medical 
supplies,  according  to  Matthew  J.  Culligan,  Vice  President  in  charge 
of  the  NBC  Radio  Network.  "As  part  of  this  effort,"  Mr.  Culligan 
said,  "the  need  for  a  first  aid  kit  in  every  automobile  is  being 
stressed  as  protection  against  traffic  hazards  and  for  civil  defense." 

Val  Peterson,  Administrator  of  Civil  Defense,  commended  the 
campaign  in  a  letter  to  Robert  W.  Sarnoff,  President  of  NBC.  He 
wrote:  "Because  Civil  Defense  is  vitally  interested  in  any  activity 

that  can  serve  to  inform  the  American  public  on  how  to  protect 
themselves  against  any  disaster,  I  would  like  to  commend  your  network 
for  taking  on  a  project  like  this.  We  heartily  endorse  this 
campaign. . . " 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Civil  Defense 


Local  civil  defense  officials  have  been  urged  by  the  Federal 
Defense  Administration  to  assist  the  managers  of  NBC  Affiliated  Sta¬ 
tions  in  planning  their  announcements  of  the  campaign.  They  have  also 
been  asked  to  cooperate  with  drug  stores  in  setting  up  civil  defense 
windows  of  recommended  first  aid  items. 

A  letter  from  Alfred  W.  Cantwell,  National  Director  of  Safety 
Services  for  the  American  Red  Cross,  to  Mr.  Sarnoff  stated:  "We  are 
pleased  to  learn  that  NBC  Radio  is  undertaking  a  special  promotion  to 
help  safeguard  American  families.  With  NBC  Radio  lending  its  support 
through  its  facilities  covering  the  entire  United  States,  we  are 
certain  that  a  valuable  contribution  will  be  made  to  the  health, 
safety  and  welfare  of  our  people.  We  know  that  many  thousands  of  lives 
might  be  saved  if  the  American  public  had  a  knowledge  of  simple  first 
aid  principles  and  use  of  first  aid  equipment.  Your  efforts  will  do 
much  to  help  provide  this  vital  knowledge." 

Typical  of  the  enthusiastic  response  to  the  campaign  by  NBC 
Radio  affiliates  was  this  letter  from  Station  KVOO,  Tulsa,  Okla . : 

"You  will  be  glad  to  know  that  KVOO  is  going  all  out  on  your  March 
Medicine  Chest  promotion  campaign.  We  are  going  to  more  than  double 
NBC’s  activity  in  this  regard  and  have  already  arranged  with  the 
following  organizations  to  participate  actively  with  us:  Tulsa  County 
Medical  Society;  Oklahoma  State  Medical  Society;  Red  Cross;  Civil 
Defense;  Oklahoma  State  Highway  Patrol;  Tulsa  County  Health 
Department . " 

On-the-air  promotion  of  the  campaign  will  be  continued  by 
the  NBC  Radio  Network  throughout  the  month  of  March. 

- o - 


NBC-New  York,  3/15/57 
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NBC  TRADE  NEWS 


* - # 

COLOR 
* - * 

NBC  COLOR  TELECAST  SCHEDULE 
March  24  -  30  (All  Times  EST) 


Sunday,  March  24 

9-10  p.m.  --  THE  GOODYEAR  PLAYHOUSE  --  "First  Love"  --  Starring 
Claire  Bloom  and  James  Daly  and  featuring  Barbara  Robbins; 
teleplay  by  Hedda  Rosten  from  the  short  story  by  Ivan  Turgeno 
Monday,  March  23 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Ways  of  Courage." 

8-8:30  p.m.  --  ADVENTURES  OF  SIR  LANCELOT  --  Starring  William 
Russell.  Tonight’s  episode  is  entitled  "The  Maid  of  Somerset 
9:30-10:30  p.m.  --  ROBERT  MONTGOMERY  PRESENTS  --  "One  Minute  to 
Ditch"  —  With  Charles  Cooper,  Frank  Maxwell,  Gale  Page,  Don 
Briggs  and  Reedy  Talton. 

Tuesday,  March  26 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Journey  Into  Darkness." 
10:30-11  p.m.  --  HOLD  THAT  NOTE. 

Wednesday,  March  27 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Barricade  on  the  Big  Black." 


(more ) 
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2  -  NBC  COLOR  TELECAST  SCHEDULE 


Wednesday,  March  27  (Cont'd) 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW  starring  Abbe  Lane. 

8- 8:30  p.m.  --  MASQUERADE  PARTY  --  With  panelists  Betsy  Palmer, 

Ilka  Chase,  Bobby  Sherwood,  Johnny  Johnston  and  emcee  Eddie 
Bracken.  (PLEASE  NOTE:  This  program,  which  started  March  13, 
is  an  addition  to  the  March  color  schedule.) 

9- 10  p.m.  --  KRAFT  TELEVISION  THEATRE  --  "Sheriff's  Man,"  by  Bob 

Van  Sceyk. 

Thursday,  March  28 

1:30-2:30  p.m.  --  CLUB  6 0. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  Vicarious  Years." 

10- 11  p.m.  --  LUX  VIDEO  THEATRE  --  "Black  Angel." 

Friday,  March  29 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  First  Year." 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW  starring  Abbe  Lane. 

10:45-11  p.m.  (or  immediately  after  fights)  --  RED  BARBER'S  CORNER, 
Saturday,  March  30 

8-9  p.m.  --  PERRY  COMO  SHOW  --  Lana  Turner  will  be  among  tonight's 
guest  stars. 

*  *  # 


THE  FOLLOWING  SHOWS  WILL  APPEAR  ON  WRCA-TV  ONLY: 


Monday  through  Friday, 
March  25  through  29 

Saturday, 

March  30 


10:38  -  10:43  a.m.  --  WRCA-TV  WINDOW. 
11:00  -  11:15  p.m.  --  SAVARIN  NEWS. 


NBC -New  York,  3/15/57 
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NBC -TV  NEWS 


CREDITS  FOR  'THE  GUMBY  SHOW'  ON  NBC -TV 


TIME: 

NBC-TV,  Saturdays,  10:30  to 

11  a.m.,  EST. 

PREMIERE  DATE: 

March  16,  1957 

FORMAT: 

"Gumby"  is  an  oblong-shaped  char¬ 
acter  made  of  modeling  clay. 

Each  week  he  will  be  featured 

in  a  stop-motion  animation 

adventure.  A  live  portion  of 

the  show  will  emanate  from  the 

Fun  Shop,  operated  by  Scotty 

McKey  (Bobby  Nicholson).  Animated 

cartoons  also  will  be  used. 

PRODUCER: 

E.  Roger  Muir 

DIRECTOR: 

Bob  Hultgren 

'GUMBY'  ADVENTURES 


CREATED  BY: 

Art  Clokey 

TECHNICAL  DIRECTOR: 

Larry  Lockwood 

SCENIC  DESIGNER: 

Norman  Davidson 

UNIT  MANAGER: 

Jack  Petry 

ORIGINATION: 

NBC  Studios  in  New  York 

SPONSOR: 

Sweets  Company  of  America,  Inc. 

NBC  PRESS  REPRESENTATIVE: 

Joe  Mehan  (New  York) 

__0 _ 
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TRADE  NEWS 


March  18,  1957 

' CRISIS 1 --FULL-HOUR  SUSPENSE  DRAMAS --ON  NBC  MONDAY  SCHEDULE  IN  FALL; 

ALFRED  HITCHCOCK  TO  PRODUCE  TEN;  COLOR  AND  FILM  SHOWS  ALSO  PLANNED 

CRISIS,  a  new  hour-long  series  of  suspense  melodramas  to 
be  produced  in  the  Alfred  Hitchcock  tradition,  will  be  seen  in  the 
Monday  evening  10-11  p.m.  (NYT)  time  period  over  the  NBC  Television 
Network  beginning  Sept.  9,  it  was  announced  today  by  Emanuel  Sacks, 
Vice  President,  Television  Network  Programs,  for  the  National  Broad¬ 
casting  Company. 

Mr.  Sacks  said  that  Alfred  Hitchcock  will  personally  pro¬ 
duce  10  of  the  "Crisis"  programs.  Another  10  programs  having  the 
same  suspense -melodrama  theme  will  be  produced  on  film  by  Revue  Pro¬ 
ductions.  Twenty  others,  all  "live"  and  in  color,  also  will  be  pro¬ 
duced  by  Revue  Productions.  All  of  the  live  "Crisis"  programs  will 
originate  in  New  York. 

It  is  expected  that  "Crisis"  will  feature  the  appearances 
of  top  Hollywood  names  in  starring  roles,  Mr.  Sacks  concluded. 

Among  Mr.  Hitchcock's  noted  motion  picture  box-office  hit 
productions  are  "Dial  'M'  for  Murder,"  "Rear  Window,"  "Stage  Fright," 
"To  Catch  a  Thief"  and  "The  Trouble  with  Harry." 
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THE  NBC  WEEK-END  RADIO  SERVICE 


FRANK  BLAIR  IS  SIGNED  AS  ‘VOICE1  IN  NBC  ‘MONITOR1  CAMPAIGN 
OF  NORTH  AMERICA  INSURANCE  COMPANIES 

Frank  Blair  has  been  signed  as  the  voice  of  Insurance 
Company  of  North  America  Companies  on  MONITOR,  NBC's  weekend  radio 
service,  in  a  campaign  which  starts  March  29.  The  "Monitor"  schedule 
is  a  major  part  of  the  organization's  1957  promotion  campaign. 

It  includes  four  participations  each  Friday  night  for  13  weeks. 

In  one  out  of  four  of  the  announcements  Blair  (who  is 
also  news  editor  of  NBC-TV's  "Today"  program)  will  interview  in¬ 
dependent  local  insurance  agents  from  various  parts  of  the  country. 
The  NBC  Radio  "Monitor"  interviews  will  stress  reasons  why  families 
should  insure  their  homes  and  possessions  to  their  full  replacement 
value.  More  than  20,000  insurance  agents  were  asked  to  send  in 
suggestions  for  use  in  the  announcements.  Thousands  of  suggestions 
were  received  and  of  these,  13  of  the  most  interesting  were 
selected . 

The  agency  is  N.W,  Ayer  &  Son,  Inc. 


NBC -New  York,  3/18/57 
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NEWS 


FROM 


March  18,  1957 


*  * 

!  COLOR 

i 

*  -  - * 

TWO -HOUR  COLORCAST  OP  VERDI'S  "LA  TRAVIATA "  IN  ENGLISH 
TO  BE  PRESENTED  BY  NBC  OPERA  COMPANY  SUNDAY,  APRIL  21 

The  fifth  colorcast  of  the  current  season  of  the 
NBC  OPERA  COMPANY  will  be  Verdi's  "La  Traviata,"  Sunday, 

April  21  ( NBC -TV,  2-4  p.m.,  EST).  The  principal  roles  will 
be  sung  by  Elaine  Malbin  as  Violetta,  John  Alexander  as 
Alfredo  Germont  and  Igor  Gorin  as  the  elder  Germont.  Peter 
Herman  Adler  will  conduct  members  of  the  Symphony  of  the  Air. 

Verdi's  opera  was  composed  to  a  libretto  by 
Piave,  based  on  the  celebrated  novel  "La  Dame  aux  Camellias" 
by  Alexandre  Dumas,  fils.  Its  premiere  took  place  in 
Venice  March  6,  1853*  less  than  two  months  after  the  premiere 
in  Rome  of  his  "II  Trovatore." 

"La  Traviata, "  the  story  of  a  courtesan  and  her 
honest  and  tragic  love  for  Alfredo  Germont,  a  young  man  of 
good  family,  did  not  succeed  at  first.  Verdi  himself  wrote 
in  a  letter:  "Last  night  Traviata  was  a  fiasco.  Is  the  fault 
mine  or  the  singers'?  Only  time  will  tell."  And  time  has 
told  in  the  composer's  favor,  for  "La  Traviata"  is  today  one 

of  the  most  frequently  performed  operas  in  repertoire. 

(more ) 


NBC  OPERA  COMPANY 
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2  -  NBC  Opera  Company 


The  production  by  the  NBC  Opera  Company  will  be 
given  in  a  new  English  version  by  Joseph  Machlis,  who  also 
was  responsible  for  this  season’s  English  texts  of  "La 
Boheme"  and  "War  and  Peace"  given  by  the  NBC  Opera  Company. 

The  sets  and  costumes  are  being  designed  by  Ed 
Wittstein.  Kirk  Browning  will  direct,  Charles  Polacheck  is 
associate  producer,  Peter  Herman  Adler  is  music  and  artistic 
director  and  Samuel  Chotzinoff  producer  of  the  NBC  Opera 
Company. 

This  presentation  will  conclude  the  1956-57  season 
of  the  NBC  Opera  Company's  television  presentations,  the 
eighth  consecutive  season  of  opera-in-English  on  NBC-TV. 

The  production  of  "La  Traviata"  will  be  added  to  the  touring 
repertoire  of  the  NBC  Opera  Company  for  the  second  annual 
tour  (October-December ,  1957). 


o 


NBC-New  York,  3/18/57 
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NEWS 


March  18,  1957 

* 

COLOR 
* - -  * 

NBC  PERSONALITIES  WIN  9  OUT  OF  12  PERFORMANCE 
HONORS  IN  NINTH  ANNUAL  'EMMY 1  AWARDS 

NBC  personalities  won  nine  of  the  12  performance  honors  in 
the  ninth  annual  "Emmy"  awards  of  the  Academy  of  Television  Arts 
and  Sciences.  "Caesar's  Hour"  was  NBC's  most-saluted  program  with 
five  awards. 

Announcement  was  made,  in  25  categories,  on  the  SATURDAY 
COLOR  CARNIVAL  March  1 6  (9-10:30  p.m.,  EST) .  The  remaining  four 
categories  were  announced  in  New  York  at  a  supper-dance  at  Hotel 
Waldorf-Astoria,  and  in  Burbank,  Calif.,  at  a  party  at  the  NBC-TV 
color  studios. 

The  NBC  awards  follow: 

Best  Single  Performance  by  an  Actress  --  Claire 
Trevor  in  "Dodsworth"  on  "Producers'  Showcase";  Best 
Continuing  Performance  by  a  Male  Personality  --  Perry 
Como  in  "The  Perry  Como  Show";  Best  Continuing  Per¬ 
formance  by  a  Female  Personality  —  Dinah  Shore  in  "The 
Dinah  Shore  Show";  Best  Continuing  Performance  in  a 
Series  by  a  Comedian  --  Sid  Caesar  in  "Caesar's  Hour"; 

(more ) 
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2  -  1  Emmy '  Awards 


Best  Continuing  Performance  in  a  Series  by  a 
Comedienne  --  Nanette  Fabray  in  "Caesar’s  Hour"; 

Best  Continuing  Performance  in  a  Dramatic  Series  by 
an  Actor  --  Robert  Young  in  "Father  Knows  Best"; 

Best  Continuing  Performance  in  a  Dramatic  Series  by 
an  Actress  --  Loretta  Young  in  "The  Loretta  Young 
Show";  Best  Supporting  Actor  —  Carl  Reiner  in 
"Caesar’s  Hour";  Best  Supporting  Actress  --  Pat  Carroll 
of  "Caesar’s  Hour";  Best  Series,  One  Hour  or  More  -- 
"Caesar's  Hour";  Best  Art  Direction,  Half  Hour  or  Less 
--  Paul  Barnes,  "Your  Hit  Parade";  Best  Cinematography 
for  Television  —  Norbert  Brodine,  "The  Pearl"  on  "The 
Loretta  Young  Show";  Best  Live  Camera  Work  --  Bob  Hanna, 

"A  Night  to  Remember"  on  "Kraft  Television  Theatre." 

Phil  Silvers  was  emcee  in  New  York  and  Desi  Arnaz  in  Bur¬ 
bank.  Presenters  were  Jimmy  Durante,  Ernie  Kovacs,  Peggy  Wood, 

Nat  "King"  Cole,  Ralph  Edwards,  Peggy  Lee,  Julie  London,  Lloyd  Nolan, 
Robert  Young,  Danny  Thomas.  Greetings  were  presented  by  the  presi¬ 
dents  of  the  two  Academy  chapters  --  Ed  Sullivan,  New  York,  and 
Johnny  Mercer,  Los  Angeles.  Dave  Garroway  made  the  closing  speech. 

The  colorcast  was  sponsored  by  the  Oldsmobile  Division  of 
General  Motors  Corp.,  through  D.P,  Brother  and  Co.,  Detroit;  and  the 
Radio  Corporation  of  America  and  the  Whirlpool-Seeger  Corp.,  both 
through  Kenyon  and  Eckhardt,  Inc.,  New  York. 

- o - 
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NBC  SPOT  SALES  APPOINTS  ANTHONY  LIOTTI 

SUPERVISOR  OP  RADIO  AND  TV  RESEARCH 

Appointment  of  Anthony  Liotti  as  Radio  and 
TV  Research  Supervisor  for  NBC  Spot  Sales  has  been 
announced  by  Dan  Lissance,  Manager  of  Sales  Develop¬ 
ment  and  Research  for  NBC  Spot  Sales.  Mr.  Liotti 
succeeds  John  Scanlan,  who  was  named  Project  Super¬ 
visor  in  Corporate  Planning  for  NBC  Research  and 
Planning . 

Mr.  Liotti  joined  NBC  in  195^-  as  a  member 
of  the  NBC  Spot  Sales  Research  Department.  In 
1955  he  was  assigned  to  NBC's  West  Coast  division 
as  a  research  and  presentation  specialist.  He 
became  a  sales  presentation  writer  for  NBC  Spot 
Sales  in  May,  1956.  Before  joining  NBC,  he  was 
in  the  research  department  of  the  American 
Broadcasting  Company.  He  is  a  1951  graduate  of 
the  University  of  Buffalo. 
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NBC  TRADE  NEWS 


* - * 

COLORCAST 
* - * 

CREDITS  FOR  'THE  CHEVY  SHOW'  STARRING  DINAH  SHORE  ON  NBC-TV 


TIME: 

Friday,  March  22,  1957,  9-10  p.m.,  EST, 

in  color  and  black  and  white . 

STAR: 

Dinah  Shore . 

GUEST  STARS: 

Pat  Boone,  Shirley  MacLaine  and  special 

guest  Dan  Dailey. 

CAST  INCLUDES: 

The  Skylarks,  vocal  quintet. 

PRODUCER-DIRECTOR: 

Bob  Banner. 

ASSISTANT  DIRECTOR: 

Julio  DiBenedetto. 

WRITERS : 

Bob  Wells  and  Johnny  Bradford. 

ORIGINAL  LYRICS  BY: 

Bob  Wells. 

MUSICAL  DIRECTOR: 

Harry  Zimmerman. 

MUSICAL  ADVISOR: 

Ticker  Freeman. 

MUSICAL  NUMBERS 


STAGED  BY: 

Tony  Charmoli. 

SPONSOR: 

Chevrolet  Dealers  of  America. 

AGENCY: 

Campbell-Ewald  Co. 

ORIGINATION: 

NBC-TV  Color  City  Studios,  Burbank, 

Calif. 

NBC  PRESS  REPRESENTATIVES: 

A1  Cammann,  New  York;  Joe  Bleeden, 

Hollywood. 

_ 0 _ 
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TRADE  NEWS 


March  19,  1957 


LEVER  BROTHERS  AND  PROCTER  AND  GAMBLE  ORDER  52 -WEEK  ADVERTISING 
SCHEDULES  TOTALING  $6,500,000  ON  4  NBC-TV  DAYTIME  SHOWS 

Lever  Brothers  and  Procter  and  Gamble  have  ordered  52-week 
advertising  schedules  totaling  $6,500,000  in  gross  billings  on  four  of 
NBC-TV' s  daytime  programs,  it  was  announced  today  by  William  R. 

(Billy)  Goodheart,  Jr.,  Vice  President,  NBC  Television  Network  Sales. 

The  new  orders  in  the  network's  daytime  adult  entertainment 
programs,  which  lead  those  of  the  other  networks  in  average  daytime 
audiences,  bring  the  first  sponsor  to  two  morning  audience  participa¬ 
tion  programs:  "The  Price  Is  Right"  (Mondays -through-Fridays, 

11-11:30  a.m.,  EST),  which  is  currently  receiving  one  million  cards 
a  week  from  home  viewers  in  response  to  its  weekly  "showcase  of 
prizes,"  and  "Truth  or  Consequences"  (Monday- through-Friday, 

11:30-12  Noon,  EST).  The  new  purchases  also  bring  a  65  per  cent 
sell-out  status  to  "Tic  Tac  Dough,"  the  noontime  quiz  (Monday-through- 
Friday,  12  Noon-12:30  p.m.,  EST).  The  advertisers'  schedule  and 
agencies  are: 

The  Lever  Brothers  Company,  through  Batten,  Barton,  Durstine 
and  Osborn,  Inc.,  for  its  Wisk,  will  sponsor  the  second  quarter-hour 
segment  of  "Truth  or  Consequences"  on  Wednesdays  and  Fridays,  the 

(more ) 
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2  -  Lever  Brothers  &  Procter  &  Gamble  --  52-Week  Advertising 

first  quarter-hour  of  "Comedy  Time"  (Monday- through- Friday, 

5-5^30  p.m.,  EST)  on  Wednesdays,  and  the  first  quarter-hour  of  "The 
Price  Is  Right"  on  Fridays.  The  Wednesday  sponsorships  will  start 
May  1  and  the  Friday  sponsorships  May  3. 

The  Procter  and  Gamble  Company,  through  Dancer-Fitzgerald- 
Sample,  Inc.,  for  its  Lava  Soap  and  Dreft,  will  sponsor  four 
15-minute  segments  each  week,  and  a  15-minute  segment  on  alternate 
weeks,  on  "Tic  Tac  Dough"  starting  during  the  week  of  April  1.  The 
segments  involved  are  the  first  (12  Noon-12: 15  p.m.,  EST)  on  Mondays 
and  the  second  (12:15-12:30  p.m.,  EST)  on  Tuesdays,  Wednesdays, 
alternate  Thursdays  and  every  Friday. 

- o - 
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NBC  TRADE  NEWS 


FOUR  ADVERTISERS  TAKE  SATURATION  RADIO  SCHEDULES 
ON  STATIONS  REPRESENTED  BY  NBC  SPOT  SALES 

Saturation  radio  schedules  have  been  taken  by  beer,  ale, 
coffee  and  airline  advertisers  on  five  stations  represented  by  NBC 
Spot  Sales,  it  was  announced  today  by  Larry  Surles,  Eastern  Division 

Manager  of  NBC  Radio  Spot  Sales. 

Anheuser-Busch  Inc.  contracted  for  30  announcements  per 
week  for  26  weeks  on  WRCA,  New  York,  starting  March  18,  for  Budweiser 

Beer.  The  agency  is  D'Arcy  Advertising  Company. 

General  Foods  Corp.  purchased  a  short,  intensive  campaign 
with  79  announcements  per  week  on  KNBC,  San  Francisco,  for  Instant 
Maxwell  House  Coffee.  The  contract  was  placed  through  Benton  and 

Bowles . 

KLM  Royal  Dutch  Air  Lines,  through  Charles  W.  Hoyt  Co.,  New 
York,  took  40  one-minute  announcements  per  week  for  short  duration, 

starting  March  13 >  WMAQ,  Chicago. 

P.  Ballantine  &  Sons,  Newark,  N.J.,  took  a  saturation 
schedule  of  50  one-minute  announcements  per  week  on  WRCV,  Philadelphia, 
and  25  one-minute  announcements  per  week  on  WRC,  Washington.  The  con¬ 
tract,  for  Ballantine  Ale,  runs  for  six  weeks  and  is  effective 
March  18.  William  Esty  Company  was  the  agency. 

- o - 
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March  19,  1957 


PROMINENT  WRITERS  TO  PREPARE  SCRIPT  FOR  'OSCAR'  AWARDS 

PRESENTATION  ON  NBC  RADIO  AND  TV  MARCH  27 

Writers  Arthur  Phillips,  Harry  Crane  and  Herbert 
Baker  and  writer-director  Hal  Kantor  will  write  the  script 
for  the  29th  MOTION  PICTURE  ACADEMY  OF  ARTS  AND  SCIENCES 
AWARDS  PRESENTATION  Wednesday,  March  27  (NBC -TV  and  NBC 
Radio,  10:30  p.m. -12:15  a.m.,  EST),  according  to  an  announce¬ 
ment  by  Valentine  Davies,  producer  of  the  show  for  the 
Academy. 

The  four  writers  wrote  the  script  for  last  year's 
"Oscar"  presentation,  the  first  year  in  which  Jerry  Lewis 
served  as  master  of  ceremonies  for  the  event.  Lewis  will 
appear  in  the  same  capacity  on  March  27. 

Kantor  and  Baker  recently  wrote  the  screenplay  for 
"Loving  You,"  a  motion  picture  which  Kantor  also  directed. 

The  awards  presentation  will  originate  in  Holly¬ 
wood  at  the  RKO  Pantages  Theatre  and  in  New  York  at  NBC's 
Century  Theatre. 
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NBC -TV  NEWS 


REVISED  CREDITS  FOR  'TIC  TAC  DOUGH'  ON  NBC -TV 

i  


TIME:  Mondays  through  Fridays,  12  noon 

to  12:30  p.m,,  EST. 

PREMIERE  DATE:  July  30,  1956 

EMCEE:  Jack  Barry 

FORMAT:  Quiz  show  based  on  game  of  "tic- 

tac-toe."  Two  contestants  com¬ 
pete  to  fill  three  squares  in  a 
row,  either  horizontally, 
diagonally  or  vertically.  To 
put  his  "X"  or  "0M  in  a  box, 
each  contestant  must  answer  a 
question  on  the  category  appear¬ 
ing  in  the  box.  Categories 
switch  to  different  boxes  after 
each  round  of  questions.  Con¬ 
testants  start  with  no  money 
but  receive  $100  for  every 
correct  answer.  The  value  of 
the  game  goes  up  $200  if  the 
difficult  question  in  the  center 
box  is  answered.  Winner  takes 
all.  A  winning  contestant  may 
continue  to  meet  new  challengers 
and  increase  winnings  until 
beaten . 

(more ) 
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Credits 


PACKAGER-PRODUCER: 

Barry  and  Enright  Productions,  Inc. 

NBC  EXECUTIVE  PRODUCER: 

Hudson  Faussett 

ANNOUNCER: 

Bill  McCord 

DIRECTOR: 

Hudson  Faussett 

PROGRAM  SUPERVISOR: 

Robert  Noah 

MUSIC  DIRECTOR: 

Paul  Taubman 

SCENIC  DESIGNER: 

Jesse  Beers 

UNIT  MANAGER: 

John  Fisher 

ASSOCIATE  PRODUCER: 

Stanley  Greene 

RESEARCH  DIRECTOR: 

Helene  Goldfarb 

SPONSORS  (AND  AGENCIES): 

The  Toni  Co.  (North  Advertising, 

Inc.);  Sweets  Company  of  America 

(Henry  Eisen  Advertising,  Inc.); 

Kraft  Foods  Co.  (The  J.  Walter 

Thompson  Co.);  Minnesota  Mining 

and  Manufacturing  Co.  (Batten, 

Barton,  Durstine  &  Osborn,  Inc.); 

and,  starting  April  1,  1957, 

Procter  &  Gamble  (Dancer- 

Fitzgerald-Sample,  Inc.). 

ORIGINATION: 

Live,  from  NBC  studios  in  New  York. 

NBC  PRESS  CONTACT: 

Joe  Mehan  (New  York) 

- o - 
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NBC  TRADE  NEWS 


"TONIGHT!"  GETS  A  THEME  SONG- -A  WALTZ 

A  new  melody  has  been  introduced  to  network  tele¬ 
vision  --  "The  Tonight  Waltz." 

It  was  written  in  honor  of  NBC-TV’s  TONIGHT!  and 
was  first  performed  last  night  (March  18)  by  its  composer 
Mort  Lindsay. 

Lindsay  assumed  the  post  of  "Tonight!"  musical 
director  Monday  and  thereupon  introduced  his  new  song. 
Lindsay,  the  husband  of  "Tonight!"  hostess  Judy  Johnson,  will 
use  "The  Tonight  Waltz"  as  occasional  theme  music  before  and 
after  station  breaks. 


IT’S  NBC,  106  TO  3,  IN  STUDENT  POLL 
AT  SUMMIT  (MISS.)  HIGH  SCHOOL 

According  to  the  Bulldog’s  Bark,  more  high  school  students 
like  NBC  than  any  other  network. 

Jack  Ryan,  editor  of  The  Bark,  weekly  newspaper  at  the  Summit 
(Miss.)  High  School,  so  informed  NBC  this  week  by  conferring  upon  it 
the  "Bulldog  Entertainment  Award." 

The  network  won  by  a  truly  overwhelming  plurality,  too.  The 
student  body  tendered  NBC  106  votes  --  as  compared  to  three  votes  for 
the  other  two  major  networks. 
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March  20,  1957 

R.J.  REYNOLDS  TOBACCO  COMPANY  TO  SPONSOR  ONE-QUARTER  OP  EACH 
OF  THE  26  MAJOR  LEAGUE  BASEBALL  GAMES  ON  NBC -TV  SATURDAYS 

The  R.J.  Reynolds  Tobacco  Company,  for  its 
Camel  Cigarettes,  will  sponsor  one-quarter  of  each  of 
the  26  Major  League  Baseball  games  to  be  telecast  by 
NBC -TV  on  Saturday  afternoons  starting  April  6,  it  was 
announced  today  by  William  R.  (Billy)  Goodheart  Jr., 

Vice  President,  NBC  Television  Network  Sales. 

Leo  Durocher,  Lindsey  Nelson  and  Jim  Woods 
will  announce  the  series.  The  first  two  games  will  be 
exhibition  contests  with  the  regular  season  games 
starting  April  20  and  continuing  through  September. 

The  games  will  be  seen  on  a  coast-to-coast  network, 
but  will  not  be  carried  by  any  station  within  50  miles 
of  a  major  league  park. 

The  advertising  agency  representing  R.J. 
Reynolds  is  the  William  Esty  Company,  Inc. 

- o - 
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A  SERVICE  OF 


IMPORTANCE  OF  PRESERVING  ELECTRONIC  FREEWAYS  CREATED 
BY  THE  BROADCASTING  NETWORKS  IS  STRESSED  BY 
ROBERT  W.  SARNOFF,  PRESIDENT  OF  NBC 

FOR  RELEASE  FRIDAY  P.M.  MARCH  22 

Los  Angeles,  March  22  --  The  broadcasting  networks  have 
created  electronic  freeways  --  freeways  which  opened  America  to 
instantaneous  national  communications  and  which  are  worth  fighting 
to  preserve  against  those  who  attack  the  network  structure,  Robert 
W.  Sarnoff,  President  of  the  National  Broadcasting  Company,  said 
today. 

Addressing  a  luncheon  of  the  Los  Angeles  Rotary  Club,  Mr. 
Sarnoff  described  the  networks  as  "the  foundation  and  creative  spark 
of  American  broadcasting."  He  noted  that  some  of  the  most  strident 
attacks  on  networks  were  being  mounted  in  the  Los  Angeles  area,  and 
said: 

"If  it  were  not  irreverent,  I  might  suggest  that  some  of 

the  more  zealous  foes  of  the  networks  grew  up  in  Los  Angeles  a 

generation  too  late.  As  a  boy,  I  recall  visiting  here  when  lady 

evangelists  were  popping  out  of  the  ocean,  when  painless  dentistry 

blanketed  the  billboards  and  when  share-the-wealth  slogans  pointed 

the  way  to  Utopia.  Now  the  slogan  is  1 share-the-networks, '  and  there 

are  scores  of  methods  suggested,  dll  guaranteed  painless.  In  the 

Utopian  tradition,  they  would  barbecue  their  pig  by  burning  down  the 

whole  sturdy  house  of  networking." 

(more) 
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2  -  Robert  W.  Sarnoff 


Mr.  Sarnoff  warned  that  if  attacks  on  the  network  structure 
were  in  any  degree  successful,  then  to  that  same  degree  "a  great  deal 
of  unique  public  value  will  disappear  from  national  television." 

In  a  broad  review  of  what  networks  are,  and  what  they  are 
not,  Mr.  Sarnoff  made  these  points: 

1.  Networks  are  not  monopolies  --  "how  can  a  state 

of  monopoly  exist  when  three  television  net¬ 
works  are  locked  in  a  no-quarter  marathon 
battle  for  audience  favor,  when  they  compete 
relentlessly  for  talent,  programs,  station 
affiliations  and  sponsors . network  broad¬ 

casting  is  the  most  fiercely  competitive 
business  in  America  today." 

2.  Networks  are  not  the  playthings  of  a  few 
exhibitionists  who  select  by  whim  what  the 
public  will  see  --  "programming  commitments 
are  arrived  at  only  after  exhaustive  research 
and  the  most  careful  study  by  serious-minded 
and  experienced  executives.  The  networks 
are  now  in  their  spawning  season  for  next 
Pall’s  new  programs.  In  this  effort  NBC, 
for  one,  is  risking  many  millions  of  dollars. 

If  we  fail  to  sell  these  new  programs,  or  even 
if  we  do  and  they  fail  the  test  of  public 
acceptance,  we  will  be  in  the  same  position  as 
the  automobile  manufacturer  who  builds  his  rear 
fin  too  high.  That  can  be  embarrassing." 


(more) 
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3  -  Robert  W,  Sarnoff 


3.  •  A  network  is  not  a  public  utility  --  "it  does 
not  charge  the  public  for  its  service,  it  is 
not  protected  from  competition,  and  it  has  none 
of  the  characteristics  of  the  public  utility." 

In  outlining  what  networks  are,  the  NBC  President  gave  a 
capsule  description  of  them  as  "the  only  organizations  in  broadcasting 
which  offer  a  comprehensive  program  service  to  stations  and  the 
public,  day  in  and  day  out,  regardless  of  whether  or  not  the  programs 
are  sponsored." 

He  separated  the  network  service  into  four  broad  categories: 
first,  primarily  entertainment  programs  forming  the  bulk  of  the 
schedule,  not  just  isolated  shows  but  a  program  structure;  second,  the 
news,  special  event  and  public  information  service;  third,  "public 
service"  programs  such  as  "Romeo  and  Juliet"  and  the  NBC  Opera 
Theatre,  either  sponsored  or  unsponsored;  and,  fourth,  the  category  of 
direct  assistance  to  Government  and  worthy  public  causes  through  the 
donation  by  the  three  networks  of  millions  of  dollars  of  air  time 
annually. 

Mr.  Sarnoff  pointed  out  that  network  entertainment  shows 
this  season,  despite  some  criticism  of  them  as  dull,  were  achieving 
greater  public  acceptance  than  ever. 

"The  American  public  devoted  15 per  cent  more  time  to  watch¬ 
ing  television  this  season  than  last  year.  Television  commands  more 
of  their  time  than  any  other  leisure  activity.  And  they  don't 
hesitate  to  comment  on  the  job  we  do.  Of  the  thousands  of  letters 
received  in  1956  by  NBC,  happily  four  were  favorable  for  every  one 
critical . " 


(more) 
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4  -  Robert  W.  Sarnoff 


Among  critics  of  the  present  network  service,  Mr.  Sarnoff 
numbered  those  who  want  coin  boxes  attached  to  home  television 
sets  --  "They  seek  to  erect  toll  booths  on  broadcasting’s  electronic 
freeways  and  exact  tribute  for  the  programs  which  advertising  now 
supports.  They  are  the  advocates  of  pay  TV,  more  properly  called 
’pay-or-you-don ' t-see-TV. ’ " 

The  NBC  President  said  the  attacks  on  networks  centered  on 
the  two  things  that  made  possible  the  networks’  well-rounded  schedule 
of  national  service:  first,  the  networks’  responsibility  for 
determining  their  own  program  schedules;  and,  second,  the  networks’ 
method  of  clearing  broadcast  time  for  these  programs  over  affiliated 
stations . 

"Each  advertiser,  outside  producer,  or  film  supplier  is 
interested  primarily  in  his  own  program,  not  in  an  overall  program 
structure.  That  is  why  networks  must  be  free  to  produce  and  to 
select  programs  for  their  own  schedules.  If  they  were  prohibited  from 
doing  so,  they  would  be  unable  to  program  for  the  varied  tastes  of 
165  million  highly  selective  Americans.  The  concept  of  a  balanced 
service  would  disintegrate  and  networks,  as  we  know  them,  would  cease 
to  exist. 

"Our  clearance  arrangement  with  stations  --  known  as  ’option 
time’  --  is  the  very  thing  which  enables  simultaneous  national  broad¬ 
cast  of  the  network  programs.  Through  it,  a  network  can  give 
advertisers  assurance  of  national  circulation  for  the  programs  they 
sponsor.  Through  it,  our  affiliated  stations  can  rely  on  a  regular 
schedule  of  network  programs  to  increase  their  total  audience." 


(more ) 
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Mr.  Sarnoff  pointed  out  that  government  interest  in  network 
television  had  produced  during  the  past  year  studies  by  three 
different  Congressional  committees,  by  the  Federal  Communications 
Commission  and  by  the  Department  of  Justice, 

"The  networks  have  been  investigated  from  Dan  to  Beersheba, 
and  still  the  investigations  and  studies  continue.  It  is  my  earnest 
hope  that  they  will  not  be  sidetracked  by  the  claims  of  self-' 
interested  groups,  but  that  they  will  test  these  claims  by  the  one 
basic  issue:  will  the  public  interest  be  advanced  if  network  service 
is  curtailed  or  crippled?  The  question  must  be  weighed  in  terms  of 
today’s  service  compared  with  the  program  service  that  would  be  left 
if  the  network  structure  were  dismantled,  I  am  confident  of  the 
verdict  when  all  the  facts  are  in,"  Mr.  Sarnoff  said. 
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A  SERVICE  OF 

NETWORKS;  AMERICA  *  S  ELECTRONIC  FREEWAYS 

Address  by  Robert  W.  Sarnoff 
to  the 

Los  Angeles  Rotary  Club 
March  22,  1957 

Thank  you,  Mr.  Chairman.  Gentlemen  of  the  Rotary  Club: 

Los  Angeles  is  the  second  home  of  the  National  Broadcasting 
Company.  One  of  every  five  NBC  television  network  programs  origi¬ 
nates  here.  V/e  employ  1,100  people  in  the  Western  Division,  and  the 
payroll  has  tripled  in  five  years.  Our  Hollywood  and  Burbank  offices 
and  studios  represent  a  $21  million  capital  investment.  Tomorrow, 
we  dedicate  a  new  headquarters  in  Burbank.  We  march  abreast  of  you 
in  building  the  West. 

I  offer  these  credentials  so  that  I  may  establish  "a 
priori,1'  as  the  lawyers  say,  your  interest  in  my  business  and  mine 
in  yours . 

My  presence  here  today,  in  acceptance  of  the  generous  in¬ 
vitation  of  Mr.  Cardozo,  is,  in  fact,  prompted  by  the  hope  that  I 
can  contribute  to  our  mutual  understanding  by  telling  you  a  little 
about  what  a  network  is,  what  it  does,  and  what  would  happen  if  there 
were  no  networks . 

You  businessmen  of  Los  Angeles  have  lived  through  a  period 
of  fabulous  civic  growth.  Yet  NBC,  I  say  immodestly,  has  grown 

(more) 
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faster.  In  the  last  three  years,  our  television  business  has  doubled. 
Thirty-one  years  ago,  there  were  no  networks.  Today,  there  are  three 
national  television  and  four  national  radio  networks  servicing 
hundreds  of  radio  and  television  stations.  The  networks  have  created 
electronic  freeways  of  the  spectrum,  their  broadcast  signals  criss¬ 
crossing  the  nation  to  hundreds  of  affiliated  outlets,  building  mass 
audience  circulation  so  that  thousands  of  independent  radio  and 
television  stations  have  found  the  ready-made  audience  base  on  which 
to  grow  and  prosper. 

This  network  story  is  truly  an  American  business  romance. 
Someday,  it  will  be  chronicled,  as  it  should,  by  an  American  Boswell. 
Right  now,  unfortunately,  the  networks  lack  the  time  for  even  social 
chit-chat  with  a  Boswell.  They  are  too  busy  defending  themselves, 
indeed  justifying  their  very  existence,  despite  the  recognition  of 
their  vital  role  as  the  foundation  and  creative  spark  of  American 
broadcasting. 

I  know  you  will  take  no  offense  if  I  point  out  that  some 
of  the  more  strident  attacks  on  the  networks  are  being  mounted  in 
Los  Angeles  and  Hollywood.  There  are  those  in  your  community  who 
say  the  networks  are  monopolists,  that  they  corral  too  much  of  the 
broadcast  day  for  their  own  use,  that  they  hold  too  tight  a  rein  on 
their  program  schedules.  There  are  others  who  want  coin  boxes 
attached  to  home  television  sets.  They  seek  to  erect  toll  booths  on 
broadcasting * s  electronic  freeways,  and  exact  tribute  for  the 
programs  which  advertising  now  supports.  They  are  the  advocates  of 
pay  TV,  more  properly  called  "pay-or-you-don 1 t-see-TV. " 

If  it  were  not  irreverent,  I  might  suggest  that  some  of 

the  more  zealous  foes  of  the  networks  grew  up  in  Los  Angeles 
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a  generation  too  late.  As  a  boy,  I  recall  visiting  here  when  lady 
evangelists  were  popping  out  of  the  ocean,  when  painless  dentistry 
blanketed  the  billboards  and  when  share-the-wealth  slogans  pointed  the 
way  to  Utopia.  Now  the  slogan  is  "share-the-networks, "  and  our 
critics  suggest  numerous  methods,  all  guaranteed  painless.  In  the 
Utopian  tradition,  they  would  barbecue  their  pig  by  burning  down  the 
whole  sturdy  house  of  networking. 

In  facing  their  proposals,  we  can  assume  two  positions  of 
rebuttal.  We  can  match  them  with  equal  stridency;  we  can  smog  up  the 
issues,  you  might  say.  Or  we  can  repeat,  and  keep  repeating  in  the 
most  direct  possible  language,  the  story  of  what  networking  is  and 
does,  and  how  the  network  system  serves  the  welfare  of  the  American 
people.  This  is  the  approach  I  have  been  trying  to  follow,  although 
with  what  success  I  do  not  know. 

In  telling  the  network  story,  I  like  to  begin  by  telling 
what  the  networks  are  not .  First,  and  above  all,  they  are  not 
monopolies.  How  can  a  state  of  monopoly  exist  when  three  television 
networks  are  locked  in  a  no-quarter,  marathon  battle  for  audience 
favor,  when  they  compete  relentlessly  for  talent,  programs,  station 
affiliations,  and  sponsors?  In  television,  if  you  swivel  your  chair 
twice,  a  multi-million  dollar  account  can  whiz  by  you.  You  gentlemen 
are  believers  in  private  enterprise,  or  you  would  not  be  Hotarians. 
Well,  I  can  face  you  without  the  trace  of  a  blush  and  say  that 
network  broadcasting  is  the  most  fiercely  competitive  business  in 
America  today.  It  is  free  enterprise  in  the  most  pure  and  generic 
meaning  of  the  term. 


(more ) 


' 

■ 

•  ,  ts  9  '  :•  iff*  .  ■  J  i  ■ 

•  a"  a 

;  .  .  ■  ■  ■  t  | 

2  ■■  ■  ■  ,  t«oJ 

,  arf/aa-vaa-a  Jo  ezu<  i 

s*  :  ,  .  '  ■  ■  e  . .  •  i  Is  t  .  Lt 

. 

■■  '•  ■■ 

- 

.  v''.  • '  *  Jo  a  c  '  ;;  a.'.c  a,:  a  :an 

V  '  i  J‘ 05  ...viii  I  .  ,;v ■- j '■  >toov;;j£n  s  13  rill *3  n I 

t  $  ;  flfi  ,  ,  '  -  .■■■.■ 

■  -- . 

■  .v  ■  \  :  .60  >v  a*  , ,  -  ;  L 

bstfool  9^£  SJi 

/ 

u-‘  • ;  a.  aa.  •  ooa  .1  ..  \:j  :  :t_ 


4  -  Networks:  American  Electronic  Freeways 


Second,  networks  are  not  the  playthings  of  a  few  exhi¬ 
bitionists  who  select  by  whim  what  the  American  public  must  see.  A 
show  that  falls  of  public  acceptance  soon  fails  of  sponsorship. 
Overnight  it  can  change  from  a  profitable  operation  into  a  costly 
liability.  Programming  commitments  are  arrived  at  only  after 
exhaustive  research  and  the  most  careful  study  by  serious-minded  and 
experienced  executives.  The  networks  are  now  in  their  spawning 
season  for  next  fall’s  new  programs.  In  this  effort,  NBC,  for  one, 
is  risking  many  millions  of  dollars.  If  we  fail  to  sell  these  new 
programs,  or  even  if  we  do  and  they  fail  the  test  of  public 
acceptance,  we  will  be  in  the  same  position  as  the  automobile 
manufacturer  who  builds  his  rear  fin  too  high.  That  can  be  em¬ 
barrassing. 

It  is  true  that  we  have  a  few  exhibitionists  in  our 
business,  and  they  leave  a  grey-flannel  taste  in  some  mouths.  So, 
unfortunately,  do  the  motion  picture  companies;  and  a  warped  picture 
of  Hollywood  results.  So,  too,  do  the  advertising  agencies  where 
the  label  of  hucksterism  clings.  But  in  each  of  these  related 
enterprises,  the  antics  of  the  few  do  not  cast  the  mold  of  the 
business.  Their  true  character  is  seen  in  their  leaders,  men  of 
national  stature  like  Sam  Goldwyn  and  Spyros  Skouras  in  the  motion 
picture  field;  Sig  Larmon,  Ben  Duffy,  Marian  Harper  and  Stanley 
Resor  in  advertising;  Bill  Paley  and  my  father  in  broadcasting.  All 
of  them  possess  a  blending  of  sound  business  judgment,  creative 
instinct  and  a  strong  sense  of  public  responsibility.  They  are  all 
guided  by  a  single  purpose:  to  build  a  sturdy  and  profitable 
business  and,  in  doing  so,  to  contribute  to  the  upthrust  of  the 
American  economy. 


(more ) 
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Finally,  in  the  area  of  what  a  network  is  not,  it  is  not 
a  public  utility.  It  does  not  charge  the  public  for  a  service,  it 
is  not  protected  from  competition,  and  it  has  none  of  the 
characteristics  of  a  public  utility.  The  networks  do  assume  heavy 
responsibilities  for  public  service,  because  they  recognize  that 
their  success  depends  upon  how  well  they  satisfy  the  many  diverse 
interests  of  the  national  public.  But  this  assumption  of  responsi¬ 
bility  does  not  make  them  public  utilities. 

The  network  service  reaches  the  public  through  hundreds 
of  affiliated  stations  --  almost  all  independently  owned  and 
operated.  All  these  stations  are  licensed  by  the  government,  because 
use  of  the  limited  radio  spectrum  requires  federal  administration. 

But  networks  are  not  licensed,  nor  should  they  be.  They  provide  a 
national  programming  and  advertising  service  drawn  from  many 
sources  --  program  packagers,  film  syndicators,  talent,  advertising 
agencies  and  sponsors.  Government  regulation  of  the  network 
service,  to  be  effective,  would  impel  regulation  of  all  these 
elements  contributing  to  it.  This  would  move  the  government  into 
large  new  areas  of  our  free  economy. 

So  this  is  what  networks  are  not .  Now,  what  are  they? 

Networks  are  the  only  organizations  in  broadcasting  which 
offer  a  comprehensive  national  program  service  to  stations  and  the 
public,  day  in  and  day  out,  regardless  of  whether  or  not  the  pro¬ 
grams  are  sponsored. 

Their  programs  are  as  wide-ranging  and  different  as  the 
public  tastes  to  which  they  respond.  The  elements  of  their  service 
fall  into  four  broad  categories,  with  considerable  overlap  among  them. 

(more ) 
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First,  there  are  primarily  entertainment  programs,  live 
and  film,  color  and  black-and-white,  forming  the  bulk  of  the  network 
program  schedule.  They  are  not  just  a  series  of  isolated  shows,  but 
a  program  structure,  embracing  all  standard  forms  of  showbusiness, 
plus  new  forms  created  by  television  itself.  This  year  the  three 
television  networks  will  present  twelve  times  as  many  hours  of 
entertainment  as  the  entire  output  of  Hollywood  feature  pictures. 

Not  all  of  it  will  be  great  entertainment,  but  some  of  it  will,  and 
even  the  routine  shows  will  entertain  millions  of  Americans.  Some 
critics  say  much  of  it  is  dull  stuff,  but  the  people  seem  to  disa¬ 
gree.  The  American  public  devoted  15  per  cent  more  time  to  watching 
television  this  season  than  last  year.  Television  commands  more  of 
their  time  than  any  other  leisure  activity.  And  they  don't  hesitate 
to  comment  on  the  job  we  do.  Of  the  thousands  of  letters  received 
in  1956  by  NBC,  happily  four  were  favorable  for  every  one  critical. 

Second,  there  is  the  category  of  network  service  in  news, 
special  events  and  public  information.  We  maintain  a  nation-wide 
and  world-wide  news  organization  of  hundreds  of  cameramen,  reporters 
and  commentators  to  cover  developments  from  the  scene  as  they  occur. 
An  uprising  in  Cyprus,  the  political  campaigns,  a  World  Series  game, 
or  a  presidential  address  --  the  networks  are  there,  and  the  networks 
alone  make  it  possible  for  Los  Angeles,  New  York,  and  points  in 
between,  to  see,  at  one  time,  events  as  they  happen. 

A  third  area  of  network  service  is  loosely  described  as 
"public  service"  programming,  and  definitions  of  what  it  is  are 
murky.  In  the  full  range  of  network  programming,  there  are  shows  of 
varying  cultural  and  intellectual  degree,  and  people  who  talk  about 

(more ) 
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public  service  shows  generally  mean  those  of  the  highest  degree  -- 
particularly  when  unsponsored.  But  I  personally  think  a  broadcast 
of  the  Old  Vic  Theatre's  "Romeo  and  Juliet"  is  no  less  a  public 
service  function  because  it  is  sponsored.  Nor,  in  my  opinion,  does 
advertising  support  make  "Meet  the  Press"  or  "See  It  Now"  of  less 
public  value.  Throughout  the  year,  the  network  schedules  are  studded 
with  such  programs,  both  sponsored  and  unsponsored.  Some  examples  are 
"Wide  Wide  World,"  "Omnibus,"  and  the  "NBC  Opera  Theatre." 

The  fourth  category  is  the  least  publicized  and,  for  that 
reason,  perhaps,  the  least  appreciated.  It  embraces  the  area  of 
direct  assistance  to  the  government  and  to  scores  of  worthy  causes 
that  rely  on  public  support.  Last  year,  the  three  networks  gave 
millions  of  dollars  of  air  time  to  support  Army  recruitment.  Civil 
Defense,  "Get  Out  and  Vote,"  and  Hungarian  Relief.  Appeals  for  the 
Heart  Fund,  for  Care,  for  Cancer  Funds,  for  the  Red  Cross,  dotted 
the  networks.  If  you  bought  at  going  prices  the  3,000  announcements 
NBC  Radio  and  Television  donated  last  year  to  these  causes,  you  would 
be  out  of  pocket  $9  million  --  and  the  other  networks  did  as  well. 
Every  station  gives  staunch  support  on  the  local  level,  but  network¬ 
ing  is  the  only  means  of  placing  this  important  type  of  information 
simultaneously  before  the  nation. 

If  this  seems  boastful,  there  is  reason  for  it.  Like  the 
next  fellow,  the  networks  enjoy  doing  good  things  and  then  talking 
about  them.  More  important,  if  they  don't  talk  about  them  publicly, 
even  boast  a  little,  there  is  the  possibility  they  won't  be  able  to 
continue  doing  them  --  because  the  attacks  on  the  networks  are  cen¬ 
tered  on  the  two  things  that  make  possible  this  well-rounded  schedule 
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of  national  service.  They  are,  first,  the  networks'  responsibility 
for  determining  their  own  program  schedules;  and,  second,  the  networks 
method  of  clearing  broadcast  time  for  these  programs  over  affiliated 
stations . 

Each  advertiser,  outside  producer,  or  film  supplier  is 
interested  primarily  in  his  own  program,  not  in  an  overall  program 
structure.  That  is  why  networks  must  be  free  to  produce  and  to 
select  programs  for  their  own  schedules.  If  they  were  prohibited 
from  doing  so,  they  would  be  unable  to  program  for  the  varied  tastes 
of  165  million  highly  selective  Americans.  The  concept  of  a  balanced 
service  would  disintegrate  and  networks,  as  we  know  them,  would 
cease  to  exist. 

Our  clearance  arrangement  with  stations  --  known  as  "option 
time"  --  is  the  very  thing  which  enables  simultaneous  national 
broadcast  of  the  network  programs.  Through  it,  a  network  can  give 
advertisers  assurance  of  national  circulation  for  the  programs  they 
sponsor.  Through  it,  our  affiliated  stations  can  rely  on  a  regular 
schedule  of  network  programs  to  increase  their  total  audience. 

Yet  these  two  keystones  of  the  network  operation  are  the 
two  under  heaviest  attack  by  interests  who  regard  them  as  obstacles 
to  their  own  ambitions.  Their  proposals,  if  adopted,  would  not  only 
disrupt  the  network  service,  but  would  deprive  networks  of  the 
resources  which  support  non-revenue  producing  services,  and  which 
permit  them  to  plunge  into  uncharted  program  areas,  to  innovate  and 
improvise,  and  keep  the  medium  fresh.  Who  else  would  undertake 
government  service  on  a  national  basis,  provide  great  cultural  pro¬ 
grams  like  the  Sadler's  Wells  ballet,  give  nation-wide  support  to 
worthy  causes? 


(more ) 
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The  Washington  interview  and  commentary  programs ,  most  of 
them  unsponsored,  would  be  likely  casualties.  The  costly  NBC  Opera 
Theatre  might  not  be  supportable.  Ambitious  projects  now  on  the 
drawing  boards  would  gather  dust  there .  The  world-wide  news 
organizations  would  become  a  financial  burden  perhaps  too  heavy  to 
shoulder.  And  non-commercial  projects  such  as  NBC's  programs  for 
the  nation's  educational  television  stations,  which  started  this 
month,  would  become  an  unheard-of  luxury. 

We  are  now  hip-deep  in  color  television.  In  1955^  we 
completed  in  Burbank  the  world's  first  studio  constructed  expressly 
for  colorcasts.  Last  year  and  this,  NBC  will  spend  about  $20  million 
on  the  advancement  of  the  color  art.  As  businessmen,  you  will 
appreciate  that  this  type  of  commitment  can  be  made  only  when  the 
meat-and-potatoes  end  of  the  business  is  producing  well.  But  that, 
of  course,  is  the  secret  of  all  technological  progress,  and  broad¬ 
casting  is  by  no  means  unique. 

Those  organizations  which  attack  the  network  structure  do 
not  propose  to  substitute  a  balanced  service  of  their  own,  including 
news  and  information,  special  events,  cultural  programs  or  special 
government  and  charitable  presentations.  They  are  interested  only 
in  the  profits  from  one  category  of  service  --  the  entertainment 
programs.  To  the  degree  they  succeed  in  impairing  the  network 
structure  --  to  that  same  degree,  a  great  deal  of  unique  public  value 
will  disappear  from  national  television. 

This  is  a  bleak  picture  I  draw  --  and  while  I  believe  it  to 
be  realistic,  it  is  only  part  of  the  total  picture.  The  fact  is  that 
people  other  than  those  with  financial  interests  are  concerned  about 
it.  Television  has  some  strange  qualities,  and  it  is  in  the  nature 
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of  men  to  be  suspicious  or  fearsome  of  that  which  is  strange.  We 
have  seen  TV  alchemy  at  work  in  recent  weeks.  A  young  college 
instructor  answers  quiz  questions  and  overnight  becomes  a  national 
hero.  Hundreds  of  women  propose  to  him,  the  movies  make  him  offers. 
Time  Magazine  puts  him  on  the  cover.  Before  him  there  was  a  Marine 
sergeant  on  another  quiz  show;  before  that,  an  elfin  lady  in  "Peter 
Pan."  When  the  camera  focused  on  them,  activity  in  our  country  came 
almost  to  a  standstill,  and  they  became  the  intimates  of  millions. 

This  is  television’s  unique  power;  in  its  high  moments,  it  can 
capture  the  country’s  collective  imagination  as  nothing  before  or 
since  has  ever  done. 

This  power  causes  concern,  both  in  government  and  out.  A 
TV  camera  in  a  legislative  hearing  can  influence  the  political  future 
of  a  national  figure,  as  it  has  done.  It  can  also  give  a  political 
leader  exposure  to  his  constituency  that  years  of  barnstorming  would 
not  rival. 

It  is  a  natural  tendency  in  the  face  of  something  new  and 
powerful,  I  believe,  to  seek  ways  to  harness  it,  to  make  sure  that 
its  power  does  not  in  the  classic  sense  corrupt  or  harm.  There  is 
great  government  interest  in  network  television  today.  During  the 
past  year  studies  have  been  conducted  by  three  different  Congressional 
Committees,  by  the  Federal  Communications  Commission,  and  by  the 
Department  of  Justice.  The  networks  have  been  investigated  from  Dan 
to  Beersheba,  and  still  the  investigations  and  studies  continue.  It 
is  my  earnest  hope  that  they  will  not  be  sidetracked  by  the  claims  of 
self-interested  groups,  but  that  they  will  test  these  claims 
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by  the  one  basic  issue:  will  the  public  interest  be  advanced  if  net¬ 
work  service  is  curtailed  or  crippled?  The  question  must  be  weighed 
in  terms  of  today's  service  compared  with  the  program  service  that 
would  be  left  if  the  network  structure  were  dismantled.  I  am  confi¬ 
dent  of  the  verdict  when  all  the  facts  are  in. 

As  long  as  we  are  permitted  to  do  so,  NBC  will  maintain  a 
balanced  program  diet.  We  will  hold  to  our  belief  in  live  color 
shows  as  the  best  hope  for  television's  future.  We  will  continue 
to  draw  from  all  creative  sources,  including  your  great  film  industry. 
And  we  will  marshal  our  resources  behind  new  and  exciting  program 
innovations  --  particularly  in  preparation  for  the  promising  age  of 
live  international  television  ahead. 

I  am  optimistic,  despite  the  problems  of  the  moment.  Los 
Angeles  had  its  problems  acquiring  its  freeways.  The  networks  have 
their  problems  in  preserving  the  national  freeways  for  broadcasting 
which  were  created  to  serve  the  public.  As  long  as  they  both 
accomplish  their  intended  missions,  yours  in  opening  a  city  to 
greater  commerce  and  residential  expansion,  ours  in  opening  our 
country  to  instantaneous  national  communications,  I  think  they  were, 
and  are,  worth  fighting  for  --  even  if  it  takes  24  minutes  of  your 
valuable  time  for  me  to  explain  why. 

Thank  you  for  your  generous  reception.  You  have  made  NBC's 
second  home  a  hospitable  one. 
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trade  news 


March  21,  1957 

NBC  TELEVISION  NETWORK  SCHEDULE  TO  BE  BASED 
ON  EASTERN  DAYLIGHT  TIME  EFFECTIVE  APRIL  28 

The  NBC  Television  Network's  program  schedule  will  be  based 
on  Eastern  Daylight  Saving  Time  (EDT)  effective  Sunday,  April  28,  and 
continuing  through  Saturday,  Oct.  26. 

The  network’s  Daylight  Saving  Time  Operation  in  detail  is: 

1  --  Program  schedules  of  all  NBC-TV  stations  in 
areas  observing  Daylight  Saving  Time  will  remain 
unchanged . 

2  --  All  non-interconnected  stations  will  retain 
their  program  schedules  on  the  same  clock  hour  as  be¬ 
fore  Daylight  Saving  Time. 

3  --  Programs  carried  on  interconnected  stations 
in  Standard  Time  areas  will  be  seen  one  hour  earlier, 
with  the  following  exceptions: 

In  Central  Standard  Time  areas,  NBC-TV 
programs  scheduled  between  7:30  and  8:00  p.m. 

(NYT),  Monday-through-Friday,  will  be  seen  at 
the  same  hour.  On  these  stations,  programs 

(more) 
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2  -  Daylight  Saving  Time 


scheduled  between  8:00  and  9:00  p.m.  (NYT), 
Monday-through-Friday,  will  be  carried  be¬ 
tween  9:00  and  10:00  p.m.  (CST). 

In  Mountain  Time  Zone  areas  all  pro¬ 
grams  will  be  seen  one  hour  earlier  with 
the  exception  of  the  7: 30-8:00  p.m.  (NYT), 
Monday-through-Saturday  programs,  which 
will  be  seen  at  the  same  local  time 
(5*.  30-6:00  p.m.,  MST)  and  the  8:00-9:00  p.m. 
(NYT)  daily  programs,  which  will  be  tele¬ 
cast  from  8:00  to  9:00  p.m.  (MST). 


NBC-New  York,  3/21/57 


NBC  TRADE  NEWS 


* - * 

COLORCAST 
* - * 

HIGHWAY  SAFETY  DRAMA  ON  ‘ALCOA  HOUR‘  CONTINUES 
TO  RECEIVE  PRAISE  SEVEN  WEEKS  AFTER  COLORCAST 

Seven  weeks  after  its  NBC-TV  colorcast,  THE  ALCOA  HOUR  pro¬ 
duction  of  "No  License  To  Kill"  --  a  tense  drama  of  a  fatal  auto¬ 
mobile  accident  on  the  Merritt  Parkway  in  Connecticut  --  is  still 
bringing  wide  praise,  requests  for  kinescopes  and  demands  for  a 
repeat  showing. 

The  kinescope  requests  are  from  law  enforcement  officers, 
city  officials,  schools  and  Armed  Forces  personnel. 

"No  License  To  Kill,"  written  by  Alvin  Boretz  and  starring 
Hume  Cronyn  and  Eileen  Heckart  with  narration  by  Victor  Riesel,  was 
colorcast  on  Sunday,  Feb,  3.  It  emphasized  "the  necessity  of  100 
per  cent  attention  while  operating  a  motor  vehicle,  in  order  to  sur¬ 
vive,"  commented  Joe  C.  Peters,  of  the  State  of  Washington ’ s  Driver's 
License  Division.  Governor  Abraham  Ribicoff  of  Connecticut  said  the 
program  performed  "a  great  public  service." 

Ned  H.  Dearborn,  president  of  the  National  Safety  Council, 
called  it  "an  outstanding  contribution  to  greater  safety  on  the  high¬ 
way"  which  "must  have  had  a  tangible  effect  on  drivers." 

(more ) 
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‘Alcoa  Hour* 


A  psychology  professor  at  the  University  of  Oregon,  after 
seeing  "No  License  To  Kill,"  sparked  a  movement  among  highway  offi¬ 
cials  which  well  may  result  in  further  research  into  the  problem  of 
driver  psychology,  reports  James  R.  Banks,  of  the  Oregon  Traffic 
Safety  Commission. 

The  program  came  at  an  advantageous  time,  in  the  words  of 
Director  Gordon  Jeffry,  of  the  Ohio  Department  of  Highway  Safety, 
since  state  legislatures  now  are  considering  measures  to  "check  the 
slaughter  on  our  streets  and  highways." 

Commissioner  Joseph  B.  Kelly,  of  New  York  City*s  Bureau  of 
Motor  Vehicles,  called  it  "a  most  effective  piece  of  traffic  safety 
education. " 

One  report  held  that  a  garage  attendant  in  California  exper¬ 
ienced  an  upsurge  in  auto  inspections,  with  several  motorists  mention¬ 
ing  "No  License  To  Kill,"  shortly  after  the  telecast. 

Because  the  program  dramatized  so  vividly  the  tragedy  which 
can  result  from  a  careless  moment  behind  the  wheel,  a  Pelham,  N.Y., 
father  and  city  official  suggested  that  such  a  film  might  be  shown  in 
every  traffic  court  in  the  land.  Many  state  highway  officials  felt 
the  show  could  be  repeated  on  "The  Alcoa  Hour."  This  sentiment  has 
been  echoed  in  many  letters  received  by  the  sponsor  and  by  the 
network. 

("The  Alcoa  Hour"  is  colorcast  on  NBC  every  other  Sunday 
9  p.m. ,  EST. ) 

- o - 
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THE  NBC  WEEK-END  RADIO  SERVICE 


ETHEL  MERMAN,  FERNANDO  LAMAS  AND  ENTIRE  CAST  OF  'HAPPY  HUNTING' 
FEATURED  IN  SPECIAL  50-MINUTE  SEGMENT  OF  'MONITOR'  MARCH  29 

Ethel  Merman,  Fernando  Lamas  and  the  entire  cast  of  the 
current  Broadway  musical  hit  "Happy  Hunting"  will  be  featured  in  a 
special  50-minute  presentation  on  NBC  Radio's  MONITOR  Friday, 

March  29,  8:05  p.m.  to  8:55  p.m.,  EST. 

"Monitor"  microphones  will  go  backstage  at  the  Majestic 
Theatre,  New  York  City,  for  dressing  room  interviews  with  Miss  Merman 
and  Lamas  prior  to  their  evening's  performance. 

Lamas  will  offer  "This  Much  I  Know, "  Ethel  Merman  will  sing 
"This  Is  What  I  Call  Love,"  and  the  entire  cast  will  join  in  the 
title  song  "Happy  Hunting,"  in  addition  to  other  selections. 

"Monitor"  communicator,  Don  Russell  will  interview  cast  mem¬ 
bers  Virginia  Gibson  and  Gordon  Polk;  producer  Jo  Mielziner;  authors 
Howard  Lindsay  and  Russel  Crouse;  lyricist  Matt  Dubey  and  Harold 
Karr,  who  wrote  the  musical  score. 


NBC-New  York,  3/21/57 
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NBC -TV  NEWS 
* - * 

PRODUCTION  OP  '  PANIC ! *  DRAMAS  TO  CONTINUE  THROUGH  SUMMER 

Production  of  PANIC!,  NBC -TV’s  new  dramatic  suspense  series, 
will  continue  through  the  Summer  at  McCadden  productions,  it  was 
announced  yesterday. 

Alan  Livingston,  Vice  President  in  Charge  of  Network  Tele¬ 
vision  Production  for  NBC  in  Hollywood,  said  that  NBC  executives  were 
so  pleased  with  the  audience  reception  of  "Panic I"  that  he  had 
authorized  A1  Simon,  creator-producer  of  the  series,  to  continue 
production. 

"Panic!"  (which  is  presented  Tuesdays,  8:30  p.m.,  EST)  is 
scheduled  to  run  through  the  Summer  months  on  the  network.  Each 
chapter  concerns  a  crisis  in  the  life  of  an  individual.  The  first 
90  seconds  of  each  program  provide  viewers  with  complete  comprehen¬ 
sion  of  the  character  and  the  situation.  Thereafter  the  suspense  and 
excitement  builds  towards  a  dramatic  conclusion. 

"Panic!"  is  sponsored  by  Liggett  and  Meyers  for  Chester¬ 
field  cigarettes,  and  Max  Factor  and  Co.,  cosmetics. 

- o - 

CORRECTION,  PLEASE 

The  conductor  of  Verdi's  opera  "La  Traviata,"  to  be  given  in 
English  by  the  NBC  Opera  Company  Sunday,  April  21  (colorcast,  2-4  p.m., 
EST)  will  be  Herbert  Grossman.  Peter  Herman  Adler,  music  and  artistic 
director  of  the  NBC  Opera  Company,  was  incorrectly  listed  as  conductor 
in  story  released  March  18. 

- o - 

NBC -New  York,  3/21/57 
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NANCY  HERBERT 
ROOM  320 


TRADE  NEWS 


2  COP l ES  X-H 


March  22,  1957 

$500,000  (MET)  NEW  BUSINESS  PLACED  WITH  NBC  RADIO 
BY  FOUR  ADVERTISERS  DURING  THE  PAST  WEEK 

NBC  Radio  sales  billings  surged  upward  for  the 
fourth  consecutive  week  as  $500,000  (net)  in  new  business 
was  placed  with  the  network  during  the  past  week  by  four 
advertisers,  William  K.  McDaniel,  Vice  President,  NBC  Radio 
Network  Sales  announced  today. 

Highlighting  the  new  sales  is  an  extended  52 -week 
purchase  by  the  P.  Lorillard  Company  for  20  five-minute 
"Monitor"  sports  programs  each  weekend  starting  March  23. 

The  order  was  placed  through  Young  and  Rubicam,  Inc.  The 
other  sponsors  and  their  schedules  follow: 

Schick,  Inc.,  for  its  electric  shavers, 
ordered  a  two-week  extension  of  its  Imagery  Transfer 
campaign  to  include  "NBC  Bandstand"  and  "The  Bill 
Goodwin  Show"  during  March,  through  Warwick  and 
Legler,  Inc. 

The  International  Harvester  Company,  for 
its  motor  trucks,  will  sponsor  a  special  "50th 
Anniversary  Musical  Program"  on  Thursday,  April  4 

(more ) 
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2  -  Radio  Sales  Billings 


(9:05-10  p.m.,  EST) .  Young  and  Rubicam,  Inc.,  is 
the  agency. 

Northwest  Airlines  ordered  a  schedule  of 
participations  in  "Monitor"  during  the  weekends  of 
March  23  and  April  27 ,  through  Campbell-Mithum,  Inc. 
These  new  purchases  bring  to  $2,000,000  the  net 
advertising  revenue  recorded  by  NBC  Radio  during  the  past 
month. 


NBC -New  York,  3/22/57 
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SERVICE  OF 


color  television  presents 

PRODUCERS’  SHOWCASE 


March  22,  1957 

TV  DEBUT  OP  LUNTS  IN  'THE  GREAT  SEBASTIANS' 

PROMPTS  A  CONTEST  FOR  VIEWERS 

The  television  debut  of  the  famous  acting  team  of  Alfred 
Lunt  and  Lynn  Fontanne,  has  prompted  a  contest  to  learn  viewer 
reaction.  The  Lunts  will  be  co-starred  in  "The  Great  Sebastians" 
on  PRODUCERS'  SHOWCASE  Monday,  April  1  (NBC-TV,  8-9:30  p.m.,  EST,  in 
color  and  black  and  white). 

Details  of  the  contest  will  be  announced  on  the  "NBC  Matinee 
Theater"  telecasts  each  day  during  the  week  of  March  25-29  (NBC-TV, 
Monday  through  Friday,  3  p.m.,  EST). 

The  rules:  write  in  50  words  or  less  "What  I  Liked  Best 
About  'The  Great  Sebastians.'"  Mail  the  entry  to  "The  Great 
Sebastians"  Contest,  Box  21,  Brooklyn  1,  N.Y.,  postmarked  no  later 
than  midnight  of  April  8.  Winners  will  be  notified  by  telegram. 

There  will  be  four  first  prizes.  Each  winner  (and  a  guest) 
will  receive  a  six-day,  all-expense  vacation  at  the  Banff  Springs 
Hotel  and  Chateau  Lake  Louise,  in  the  Canadian  Rockies,  June  16-22. 

The  fifth  prize  will  be  an  RCA  Whirlpool  refrigerator.  There  will 
be  another  eight  prizes  of  RCA  Victor  "Personal"  TV  sets. 

- o - 
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NBC -TV  AND  RADIO  NEWS 


LIST  OF  CREDITS  FOR  THE  "ACADEMY  OF  MOTION  PICTURE  ARTS  AND  SCIENCES 
AWARDS  PRESENTATION,"  WEDNESDAY,  MARCH  27,  NBC-TV  AND  NBC  RADIO 
10:30  P.M.  TO  12:15  A.M.,  EST,  FROM  HOLLYWOOD  AND  NEW  YORK 


PROGRAM: 

29th  Annual  Presentation  of  "Oscar" 

Awards  By  the  Academy  of  Motion 

Picture  Arts  and  Sciences. 

TIME: 

NBC-TV  and  NBC  Radio,  10:30  p.m.  to 

12:15  a.m.,  EST. 

PLACE: 

Pantages  Theatre,  Hollywood  and  NBC 

Century  Theatre,  New  York. 

MASTER  OF  CEREMONIES: 

Jerry  Lewis 

ACADEMY  REPRESENTATIVE  IN  NEW 


YORK: 

Celeste  Holm 

SONGS: 

"Friendly  Persuasion"  (sung  by 

Tommy  Sands),  "Julie"  (sung  by 

Dorothy  Dandridge),  "True  Love" 

(sung  by  Bing  Crosby,  on  film), 

"Whatever  Will  Be,  Will  Be" 

(sung  by  Gogi  Grant),  "Written 

on  the  Wind"  (sung  by  the  Four 

Aces)  . 

ACADEMY  PRESIDENT: 

George  Seaton 

AMP AS  MEMBERSHIP: 

Totals  1,770  (whose  votes  determine 

who  will  win  the  awards  for 

artistic  achievement  or  technical 

advances) . 

(more ) 
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2  -  "Academy  of  Motion 

AMP AS  FOUNDED: 

TELECAST  STAFF  FOR  THE 


TELECAST  STAFF  FOR  NBC: 


Picture  Arts  and  Sciences"--  Credits 

1927 

ACADEMY:  General  Director  -  Valentine  Davies 

Assistant  to  Mr.  Davies  -  Joe  Parker 
New  York  Director  -  Robert  Emmett 
Dolan 

PRODUCER:  William  Kayden,  Hollywood; 

Julian  Bercovici,  New  York. 
DIRECTOR:  William  Bennington, 

Hollywood;  Max  Miller,  New  York. 
ASSISTANT  DIRECTOR:  Roy  Montgomery, 
Hollywood;  Marcia  Kuyper,  New  York. 
TECHNICAL  DIRECTOR:  Don  Laduke 
LIGHTING:  A1  Scarlett 
TECHNICAL  OPERATIONS  SUPERVISOR: 

Ralph  Clements 
AUDIO:  Lionel  St.  Peter 

VIDEO:  Daniel  Brewer 

UNIT  MANAGERS:  John  Hinsey, 

Hollywood,  Rick  Kelly,  New  York. 
TELEVISION  ANNOUNCER:  Frank  Barton 
WRITERS:  Hal  Kant or,  Arthur 

Phillips,  Harry  Crane  and  Herb 
Baker . 

MUSIC  DIRECTOR:  Johnny  Green 
ASSISTANT  TO  GREEN:  Murray  Gerson 
MUSIC  SUPERVISOR:  Robert  Heifer 


(more ) 
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3  -  "Academy  of  Motion  Picture  Arts  and  Sciences"  --  Credits 


TELECAST  STAFF  FOR  NBC:  (CONT'D)  SUPERVISING  ART  DIRECTOR: 


Alex  Golitzen 

ASSISTANT  ART  DIRECTOR: 

Alfred  Sweeney 

COSTUME  CONSULTANT:  Edith  Head 

MAKEUP:  Claude  Thompson 

NBC  RADIO  STAFF: 

Producer-Director  -  Andrew  C.  Love 

Announcer  -  Jimmy  Wallington 

SPONSOR: 

The  Oldsmobile  Division  of  General 

Motors 

AGENCY: 

D.P.  Brother  Co.,  Inc. 

HOST  FOR  OLDSMOBILE: 

Bob  Lemond 

NBC  PRESS  CONTACTS: 

Joe  Bleeden,  Hollywood;  Betty 

Ann  Lanigan,  New  York. 

- o - 

NBC-New  York,  3/22/57 
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NEWS 


NBC  COLOR  TELECAST  SCHEDULE 
March  31  -  April  6 
(All  Times  EST) 


Sunday,  March  31 

9:00-10:00  p.m.  --  ALCOA  HOUR  --  "The  Big  Build-Up,"  a  teleplay  by 
Roger  Hirson;  starring  E.G,  Marshall,  Jason  Robards  Jr.,  Robert 
Simon,  George  Peppard  and  Diane  Gentner. 

Monday,  April  1 

1:30-2:30  p.m.  --  CLUB  60  --  Singer  Betty  Madigan, 

3:00-4:00  p.m.  --  NBC  MATINEE  THEATER  --  "End  of  the  Rope." 

8:00-9:30  p.m.  --  PRODUCERS'  SHOWCASE  presents  Alfred  Lunt  and 
Lynn  Fontanne  in  "The  Great  Sebastians,"  by  Howard  Lindsay  and 
Russel  Crouse;  with  Akim  Tamiroff,  Lisa  Ferraday,  Simon  Oakland, 
Arny  Freeman,  Stefan  Schnabel,  Eugenia  Rawls,  Boris  Tumarin 
and  Anne  Francine . 

Tuesday,  April  2 

1:30-2:30  p.m.  --  CLUB  60  --  Baritone  Carl  Ravazza. 

3:00-4:00  p.m.  --  NBC  MATINEE  THEATER  --  "We  Won't  Be  Any  Trouble." 

10:30-11:00  p.m.  --  HOLD  THAT  NOTE. 


Wednesday,  April  3 

1:30-2:30  p.m.  --  CLUB  60  --  Maria  Neglia. 

3:00-4:00  p.m.  --  NBC  MATINEE  THEATER  --  "The  Daughter  of  Mata 
Hari . " 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW  --  Starring  Abbe  Lane. 


(more ) 
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2  -  NBC  Color  Telecast  Schedule 


Wednesday ,  April  3  (continued) 

8:00-8:30  p.m.  —  MASQUERADE  PARTY  —  With  panelists  Betsy  Palmer, 

Ilka  Chase,  Bobby  Sherwood  and  Johnny  Johnston.  Eddie  Bracken 
is  emcee. 

9:00-10:00  p.m.  --  KRAFT  TELEVISION  THEATRE  --  "The  Medallion," 
adapted  for  TV  by  Dale  Wasserman  from  Gritta  Sereny's  story. 
Thursday,  April  4 

1:30-2:30  p.m.  --  CLUB  60  --  Vocalist  Jo  Ann  Miller. 

3:00-4:00  p.m.  --  NBC  MATINEE  THEATER  --  "Talk  You  of  Killing." 
10:00-11:00  p.m,  --  LUX  VIDEO  THEATRE  --  "Adam  Had  Four  Sons." 
Friday,  April  3 

1:30-2:30  p.m.  --  CLUB  60  --  The  Three  Suns. 

3:00-4:00  p.m.  --  NBC  MATINEE  THEATER  --  "The  Pursuit  of 
Happiness . " 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW  --  Starring  Abbe  Lane. 
10:45  (or  immediately  after  fights)-ll:00  p.m.  --  RED  BARBER'S 


CORNER 


Saturday,  April  6 

8:00-9:00  p.m.  --  PERRY  COMO  SHOW  --  Tonight's  guests  are  Teresa 
Brewer,  Jack  Palance,  Ben  Alexander  and  The  Step  Brothers. 

PLEASE  NOTE  CHANGE  IN  APRIL  COLOR  SCHEDULE: 

NBC  MATINEE  THEATER  (3:00-4:00  p.m.,  EST)  will  be  telecast 
in  black-and-white  only  on  April  22  and  23. 


*  *  * 


THE  FOLLOWING  SHOWS  WILL  APPEAR  ON  WRCA-TV  ONLY: 


Monday -Friday 


Saturday 


April  1-5 
April  6 


10:38-10:43  a.m.  --  WRCA-TV 

WINDOW. 

11:00-11:15  p.m.  --  SAVARIN 

NEWS 


NBC -New  York,  3/22/57 
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TRADE  NEWS 


2  COPIES  X-H 


March  25,  1957 

EXECUTIVE  PROMOTIONS  AND  APPOINTMENTS  ANNOUNCED 
FOR  NBC -TV  PROGRAM  DEPARTMENT 

Announcement  of  several  key  executive  promotions  and  appoint¬ 
ments  within  the  NBC-TV  Program  Department  was  made  by  Robert  F. 
Lewine,  Vice  President,  Television  Nighttime  Programs,  and  Mort  Werner, 
Vice  President,  Television  Daytime  Programs. 

In  the  nighttime  programming  area,  Mr.  Lewine  announced  the 
following  assignments: 

John  N.  Calley  has  been  named  Manager,  Program  Services. 

Mr.  Calley  formerly  was  general  program  executive. 

Alvin  Cooperman,  Perry  Cross  and  Joseph  Cunneff  have  been 
named  directors.  Television  Network  Nighttime  Programs.  Each 
will  be  responsible  for  program  administration  for  specific 
nights  of  the  week  --  Mr.  Cooperman  for  Wednesday,  Thursday 
and  Friday;  Mr.  Cross  for  Saturday  and  Sunday,  and  Mr.  Cunneff 
for  Monday  and  Tuesday.  All  three  formerly  were  program 
supervisors . 

William  Hammerstein  has  been  appointed  Director,  Program 
Submissions.  He  joined  NBC  as  a  producer  on  Jan.  15,  1957. 

(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


2  -  NBC-TV  Promotions  and  Appointments 


Ross  Donaldson,  formerly  Manager  of  Writing  Services, 
has  been  named  Manager  of  Program  Submissions,  reporting 
to  Mr.  Hammerstein. 

Leroy  Passman  continues  as  Manager,  Program  Administration, 
reporting  to  Mr.  Lewine  and  Mr.  Werner. 

David  W.  Tebet,  formerly  a  general  program  executive,  has 
been  named  Manager,  Special  Programs. 

Messrs.  Calley,  Cooperman,  Cross,  Cunneff,  Hammerstein  and 
Tebet  will  report  to  Mr.  Lewine. 

In  daytime  programming,  Mr.  Werner  announced  these 
appointments : 

Carl  Lindemann  Jr.,  formerly  a  program  supervisor,  has 
been  named  Director,  Daytime  programs.  Television  Network. 

William  V.  Sargent  has  been  appointed  Director,  Today- 
Home-Tonight  Programs.  He  formerly  was  director.  Administra¬ 
tion,  TV  Network. 

Both  Mr.  Lindemann  and  Mr.  Sargent  will  report  to  Mr.  Werner. 

- o - 
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CAST  AND  CREDITS  FOR  "THE  GREAT  SEBASTIANS"  COLORCAST  STARRING 
ALFRED  LUNT  AND  LYNN  FONTANNE  ON  "PRODUCERS*  SHOWCASE" 

MONDAY,  APRIL  1  (NBC-TV,  8-9:30  P.M.,  EST) 


«•  — 

#  -  *- 

CREDITS 

AUTHORS . 

adapted  their  own  play). 

EXECUTIVE  PRODUCER . 

DIRECTOR . 

ASSOCIATE  PRODUCER . 

ASSOCIATE  DIRECTOR . 

NBC  PROGRAM  SUPERVISOR... 

PRODUCTION  SUPERVISOR . . . . 

SET  DESIGNER . 

MUSIC  DIRECTOR . 

COSTUMES  FOR  MISS  FONTANNE 

AND  MR.  LUNT . Main  Bocher. 

OTHER  COSTUMES  AND  ORIGINAL 


SCENIC  DESIGN . 

COSTUME  SUPERVISOR . 

UNIT  MANAGER . 

SPONSORS  AND  AGENCIES . . . . 

. RCA  and  the  Whirlpool-Seeger  Corp., 

both  through  Kenyon  and  Eckhardt, 

Inc.;  the  John  Hancock  Mutual  Life 

Insurance  Co.,  through  McCann - 

Erickson,  Inc. 

(more) 
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2  -  ♦The  Great  Sebastians' 


CREDITS  (CONT'D) 

ORIGINATION . . . NBC  Color  Studios,  Brooklyn,  N.Y. 

NBC  PRESS  REPRESENTATIVE . Priscilla  T.  Campbell  (New  York). 


CAST 


ALFRED  LUNT  as ... . 
LYNN  FONTANNE  as.. 
AKIM  TAMIROFF  as . . 
Lisa  Ferraday  as.. 
Simon  Oakland  as.. 
Arny  Freeman  as... 
Stefan  Schnabel  as 
Eugenia  Rawls  as.. 
Boris  Tumarin  as.. 
Anne  Francine  as.. 
Alan  Furlan  as.... 
Rebecca  Sand  as... 
Pete  Gumeny  as.... 
Martin  Brandt  as,. 


Rudi  Sebastian. 
Essie  Sebastian. 
General  Zandek. 
Vlasta  Habova. 
Sergeant  Javorsky. 
Josef. 

Stephen  Basilek, 
Sophie  Cerny. 

Karel  Cerny. 
Colonel  Bradacova. 
Novotny. 

Marie  Balzar. 
Security  police. 
Security  police. 


SCENES 
ACT  I 


The  entire  action  of  the  play  takes  place  In  Czechoslovakia 


in  1948. 
Scene  One 


Scene  Two 


. The  Stage  of  the  Theatre 

Variete  in  Prague. 

. Offstage. 

(more) 
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3  -  ’The  Great  Sebastians’ 


ACT  I  (CONT’D) 

Scene  Three . . . Onstage. 

Scene  Four . Offstage. 

Scene  Five . . . .The  Sebastians’  dressing 

room. 

ACT  II 

Scene  One. . . . Exterior  of  General 

Zandek’s  house. 

Scene  Two . . . . . Hallway  of  the  house. 

Scene  Three . The  living  room. 

Scene  Four . The  dining  room. 

Scene  Five . The  living  room. 

Scene  Six . ...The  ante-room. 

Scene  Seven . The  living  room. 

ACT  III 

Scene  One . The  living  room. 

— - — o - -- 
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NBC -TV  NEWS 


'WIDE  WIDE  WORLD'  HITS  MANY  NEW  PEAKS  AS  SIGNALS 
FROM  YOSEMITE  GO  MOUNTAIN -HOPPING 

WIDE  WIDE  WORLD  will  do  some  fancy  mountain-hopping 
to  bring  in  television's  first  live  pickup  from  Yoseinite 
National  Park  on  the  Sunday,  March  31  program,  "Spring 
Jubilee"  (NBC-TV,  4-5:30  p.m.,  EST) . 

Producer  Garry  Simpson  explained  that,  since  there 
are  no  television  facilities  in  the  Yosemite  Valley,  his 
crews  will  have  to  shoot  the  image  up  the  mountainside  by 
micro-wave  to  Sentinel  Dome. 

From  the  dome  the  picture  will  be  bounced  to  Turtle - 
back  Mountain,  to  Mt.  Bullion  and  on  to  Mt.  Panoche  --  150 
miles  --  before  it  can  get  on  the  regular  coastal  towers 
running  between  San  Francisco  and  Los  Angeles.  Special 
towers  have  had  to  be  installed  on  each  of  the  mountain- 
tops  involved  between  Yosemite  and  the  coast.  A  total  of 
4l  men  is  involved  in  getting  the  picture  out. 

That  picture,  by  the  way,  will  get  out  of  Yosemite 
but  no  picture  will  come  in.  Yosemite  dwellers  have  no 
television  sets  and  will  just  have  to  take  the  word  of 
friends  in  other  parts  of  the  country  that  their  home  was 
the  subject  of  a  nationwide  live  telecast.  ! 

For  Producer  Simpson,  the  telecast  has  a  special  per-  j 
sonal  interest.  He  worked  his  way  through  Stanford 

1 

| 

University  by  spending  his  Summers  as  a  ranger  in  Yosemite. 


NBC-New  York,  3/25/57 


•  .  I  <;  •  •  t 


'  '•••  ;  !  ::  .  :•  .  1  :■  .v 

•  ■  ■  ::C  .  hj  .  .-7  nl  .  ; 

•  -  ‘ 

•• 

-.r''  '  ;  '■ 

"  L  ■  .  .  •  ‘  -•  '  • 

■  • 

.  r  \  .i:  .  u  •  ■; 

'  ^  .1  :  c:t  r  _[  .  w  •[. 

::  j  •  .  -  ri  -  & 

iv* ! 

:  ' 

:  -  '  ..  .  ..  .  ''  ■  . 

.  .  . 


NBC -TV  NEWS 


"THE  INNOCENT  YEARS"  AND  "BACK  IN  THE  THIRTIES,"  TWO  NEW 
EXPLORATIONS  OP  20TH  CENTURY  HISTORY,  TO  BE  OFFERED 
NEXT  FALL  BY  NBC -TELEVISION* S  "PROJECT  20" 

Two  new  explorations-on-f ilm  of  Twentieth  Century  history 
are  now  in  the  making  for  Fall  presentation  by  NBC  Television’s 
PROJECT  20. 

The  programs,  announced  today  by  Henry  Salomon, who  heads  the 
special  film  unit,  will  be  "The  Innocent  Years"  (1900-1914)  and  "Back 
in  the  Thirties"  (1929-39).  Both  will  be  edited  from  historic  footage 
culled  from  film  archives  here  and  abroad. 

Salomon,  who  made  the  award-winning  "Victory  at  Sea"  series 
and  the  five  earlier  "Project  20"  presentations  for  the  network,  will 
produce  both  programs  and,  in  association  with  Richard  Hanser,  will 
write  the  scripts.  Robert  Russell  Bennett  will  compose  orchestral 
scores  based  on  popular  songs  of  the  time,  and  Alexander  Scourby  will 
be  the  narrator. 

"The  Innocent  Years"  will  provide  the  first  link  in  a  con¬ 
tinuing  "Project  20"  dramatization  of  successive  eras  in  America's 
recent  past.  Programs  telecast  earlier  in  this  cycle  were  "The  Great 
War"  (1914-18)  and  "The  Jazz  Age"  (1919-29) .  Where  the  Jazz  Age 
ended,  "Back  in  the  Thirties"  will  begin,  and  will  link  up  chrono¬ 
logically  with  "Victory  at  Sea"  (1939-^5). 

In  Salomon’s  words,  "The  Innocent  Years"  will  portray  "an 
era  that  was  the  last  decade  of  innocence,  when  the  American  people 
were  basically  concerned  with  themselves  alone  --  with  the  family 
picnics,  the  new  ice-cream  parlors  and  the  Sunday  afternoon  band 
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2  -  ' Project  20' 


concerts.  An  extremely  Important  concern  was  the  completion  of  this 
continent’s  development  and  the  formation  of  the  union  of  48  states. 
But  it  was  a  time  when  the  outside  world  was  of  no  real  concern  to  th 
American  people  and  the  United  States  was  of  no  real  concern  to  the 
outside  world.  It  was,  in  short,  the  last  untroubled  period  in 
American  history." 

The  story  of  Theodore  Roosevelt,  the  dominant  personality 
of  the  time,  will  be  one  of  the  main  threads  of  the  program.  Other 
themes  will  be  the  Mexican  Revolution,  immigration,  industrialization 
and  invention,  women  and  the  tastes  and  manners  of  the  period,  in¬ 
cluding  the  Suffragette  and  Prohibitionist  movements. 

"Back  in  the  Thirties"  will  cover  a  decade  of  crisis  and 
adjustment  in  American  history,  from  the  aftermath  of  the  great 
crash  of  1929  to  the  New  York  World's  Fair. 

"The  program  will  recall  the  depths  of  the  depression  and 
the  unconventional  social  ref orms  -  some  extinct,  some  lasting  —  and 
other  dramatic  events  of  the  time,"  Salomon  said.  "Franklin  Delano 
Roosevelt's  fireside  chats  will  be  a  part  of  the  program,  as  well  as 
talks  by  Herbert  Hoover,  Hugh  Johnson  and  Will  Rogers.  Many  other 
figures  of  the  day  will  be  seen  once  more,  among  them  Huey  Long, 
Gerald  H.K.  Smith,  Fritz  Kuhn,  John  Nance  Garner,  Alf  Landon,  members 
of  the  Brain  Trust,  the  Nine  Old  Men,  George  VI  and  the  Windsors. 

The  crazes  of  the  era  also  will  be  covered:  Benny  Goodman 
and  his  swing  band,  the  Lambeth  Walk,  bingo,  bank  night  at  the 
movies,  the  pinball  machines,  the  Irish  Sweepstakes  and  the  last  of 
the  T.O.M.  Sopwith  -  Harold  Vanderbilt  international  yacht  races. 


(more) 


•  •/  Iq.;:or>  ortj  3£v:  r<or,r‘Oo  d\- i\irLr>qmi  v  ioifteaoxo  r> 


Sot 


to  (!••?{■!•  j.rf  •  to  nolto'-rt  ©rict  ban  dftemqolsvoh  ;-, 5  ?nen 

r  r  Ur?‘i  o:  '  b./IOW  i  blZJUC  0-1  j  norfW  StfKCf  B  B&W  d 

iOo  Ibs*!  orr  to  im  B! ;  -  -  ijoJii  eo 

liacr  f^Iduorriny  cfafil  ,-.;c..  ■  *:  .asw  XI  .  bXftow  eh 

’’  .y^odelri  nso 


:  '  0  1 0  '  >da 

^30‘fq  fv'  ■  TbB©*I'fX  iBfll  s;iv  to  OHO  ocf  II IW  t€fllIX  «•> 
Xaubn  '  tn^lJr>T}£aiml  fr  ttfuIoveH  aaoXxsM  er!j  ed  111 w  8 
‘S'iq  *  .*  to  81  .'nnsai  bfifi  ecdsfiX  odd-  bns  nomow  *noiXrxnvn 
.  BXn  Mnovom  Xe  Insol  xidlrfoi*!  bn  is  r  chXe^BT. ItuS  erid  qn 
10  *i®voo  mw  "aeJtXtiriT  ‘odd  ill  3f 

■  •  /  rtfi  91  '  '  flBOl 

.  riiBs?i  3  ,;&X‘icVJ  t>itoY  weM  ■:.i  '  oX  Q?X:1  lo 


1X1  rfT* 


Brio  Obi e ©ait  s?XIev 
.  v,  I. xiW  bns  noanriot  rigdH  t*sevooU  ^d 


Y9UH  .-unr? >  .-|no;nB  te*xom  00 no  r:©©a  '  r!'  Jliv/  tab  or(;'  tc  '&■ 

.1  A  ■.  •  ■  ■  0  90  '  \t  ■  I  8  *31.  H 


3  -  'Project  20« 


"Project  20"  derives  its  title  from  the  Twentieth  Century 
and  dramatizes  its  major  themes  with  a  blending  of  film,  music  and 
spoken  narration.  Among  its  programs,  in  addition  to  those  named 
above,  have  been  "Three,  Two,  One  --  Zero,"  "The  Twisted  Cross"  and 
"Nightmare  in  Red."  To  date,  it  has  been  honored  with  22  awards. 

Honors  received  by  Henry  Salomon  for  "Victory  at  Sea"  and 
"Project  20"  include  the  Peabody  Award,  the  Robert  J.  Flaherty  Award, 
Freedoms  Foundation  Award,  Variety  Award,  Navy  Distinguished  Public 
Service  Award,  Syl vania  Award,  Look  Magazine  Award,  Academy  of  Tele¬ 
vision  Arts  and  Sciences  Award,  the  Christopher  Award,  Edinburgh 
Film  Festival  Citation,  Encyclopedia  Britannica  Films  Special  Award, 
Radio-Television  Daily  Poll  of  1400  TV  Editors,  Ohio  State  University 
Award,  Boston  Film  Council  Award  and  American  Weekly  Award. 

- o - 
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NBC  TRADE  NEWS 


FLORIDA  HOUSEWIFE  OUTGUESSES  8l6,000  OTHER  VIEWERS 
ON  'PRICE  IS  RIGHT'  AND  WINS  TRIP  TO  EUROPE 

Mrs.  Henry  F.  Millon,  a  housewife,  of  Hialeah,  Fla.,  will 
tour  Europe  this  Summer,  thanks  to  her  lucky  guess  on  the  "Holiday 
Showcase"  offered  on  NBC-TV's  THE  PRICE  IS  RIGHT  (Mondays  through 
Fridays,  11  a.m.,  EST) . 

Mrs.  Millon  out-guessed  more  than  8l6,000  other  home  viewers 
who  wrote  in,  estimating  the  total  cost  of  the  showcase,  which  was 
displayed  on  the  program  from  March  11  through  15.  Her  estimate  -- 
$2730.75  --  was  just  two  cents  under  the  actual  retail  cost  of  the 
trip  and  other  prizes.  Her  winnings,  as  announced  (March  22)  by  emcee 
Bill  Cullen,  include  a  European  tour  by  air  for  two  ($1798),  a  hi-fi 
set  ($695),  a  Swiss  Clock  ($172.73),  a  set  of  Belgium  linen  ($27.72), 
a  bottle  of  wine  ($2.32)  and  a  bottle  of  perfume  ($35). 

- o - 

MERRILL  MUELLER  STARTS  FUND  FOR  MONUMENT  TO  MAGSAYSAY 

NBC  News  commentator  Merrill  Mueller  has  started  a  fund  for  a 
monument  to  the  late  Philippine  President  Ramon  Magsaysay.  Mueller 
announced  his  plans  on  NBC-TV's  TONIGHT]  recently.  He  said: 

"I'd  like  to  see  a  Filipino-American  monument  erected  in 
Manila  to  Magsaysay 's  memory.  I'll  start  the  ball  rolling  with  a 
donation  check.  "You  know,  Asians .. .venerate  their  leaders  as  a  child 
venerates  his  elders.  And,  when  a  child  has  lost  an  elder,  an  empty 
life  can  follow  unless  sympathetic  friends  step  in.  We  could  do  that 
for  the  Philippines  and  Ramon  Magsaysay.  The  address  (for  donations) 
is  the  Philippines  Embassy,  Washington,  D.C." 


NBC -New  York,  3/25/57 
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March  26,  1957 

NBC  RADIO’S  "MONITOR"  BREAKS  ALL  SALES  RECORDS  FOR  FIRST  QUARTER  — 
SECOND  QUARTER  SALES  EXPECTED  TO  SHATTER  PREVIOUS  MARK 

MONITOR,  NBC's  weekend  radio  service  which  is 
just  completing  the  biggest  first  quarter  in  its  sales 
history,  bids  fair  to  break  its  own  record  during  the  sec¬ 
ond  quarter  of  1957 ,  according  to  Matthew  J.  Culligan,  Vice 
President  in  charge  of  the  NBC  Radio  Network. 

Although  "Monitor"  sales  for  the  January-March 
period  were  the  largest  in  the  program's  history,  Mr. 

Culligan  explained,  business  already  on  the  books  for  the 
second  quarter  comprises  a  75  per  cent  sellout  of  all 
availabilities,  making  the  April- June  period  the  program's 
second  biggest  quarter  even  before  it  begins. 

"'Monitor's'  success  can  be  attributed  largely 
to  the  fact  that  it  restored  merchandisability  and  promota- 
bility  to  network  radio,"  Mr.  Culligan  said,  "Because 
'Monitor'  is  listened  to  regularly  by  the  distributive 
element  of  the  consumer  goods  industry,  it  can  be  used 

(more ) 
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effectively  by  salesmen  to  spark  excitement  and  merchan¬ 
dising  interest  among  retailers.  Everything  about  ‘Monitor, 
including  the  name  of  the  program,  can  be  merchandised. 

"Another  unusual  asset  of  'Monitor*  is  its  flexi¬ 
bility  of  programming," 

Mr.  Culligan  pointed  out  that  A1  Capstaff, 
executive  producer  of  "Monitor,"  is  currently  developing 
new  programming  ideas  which  will  be  introduced  on  the 
program  in  coming  months . 

"Monitor"  now  represents  a  substantial  part  of 
the  $10,000,000  upsurge  of  net  sales  already  made  by  the 
NBC  Radio  Network  in  1957  business,  Mr.  Culligan  explained. 

- o - 
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COLORCAST 
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62  NBC  AFFILIATES  NOW  CARRY  1  CLUB  60*  PROGRAM; 

SPONSOR  INTEREST  IS  STRONG  FOR  AVAILABILITIES 

CLUB  60,  NBC-TV’s  new  daytime  color  show  which  went  on 
the  air  just  five  weeks  ago  as  a  seven-station  feature,  has  mush¬ 
roomed  into  a  62-station  network  production. 

Sponsor  interest  in  "Club  60"  has  boomed  along  with 
station  pickup  since  the  program  started  Feb.  18.  In  a  number  of 
markets,  more  than  half  the  availabilities  have  been  sold. 

Availabilities  are  reported  68  per  cent  sold  out  on 
WRCV-TV,  Philadelphia  and  78  per  cent  sold  out  on  KRCA,  Los 
Angeles.  Sales  percentages  for  other  stations  include:  WBUF, 
Buffalo,  63  per  centjWNBC,  Hartford-New  Britain,  60  per  cent; 
WRCA-TV,  New  York,  52  percent;  WNBQ,  Chicago,  58  per  cent;  and 
WRC-TV,  Washington,  40  per  cent. 

Although  complete  sales  figures  are  not  available  from 
all  of  the  affiliated  stations  carrying  the  program,  a  typical 
report,  from  WRGB,  Schenectady,  showed  the  program  has  already 
sold  24  per  cent  of  its  availabilities,  although  it  will  not  be 
carried  by  the  station  until  April  1. 

"Club  60"  is  colorcast  from  Chicago  Monday  through  Fri¬ 
day  at  1:30-2:30  p.m.,  EST.  The  program  features  Dennis  James  as 
master  of  ceremonies,  singers  Nancy  Wright  and  Mike  Douglas,  and 

Joe  Gallicchio  and  his  Orchestra. 

- 0 - 
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HUE  ADDED  TO  CRY  OF  CHESTER  A.  RILEY'S  ESCAPADES 
AS  NBC'S  "THE  LIFE  OF  RILEY"  SWITCHES  TO  COLOR 

Beginning  Friday,  April  12  (8:30  p.m.,  EST) ,  all 
of  Chester  A.  Riley's  comedy  cavortings  on  the  filmed  series, 
THE  LIFE  OF  RILEY,  will  be  telecast  on  NBC  in  compatible 
color . 

The  veteran  comedy  show  will  burst  into  multi- 
hued  grandeur  under  the  guidance  of  TV  color  expert  Stan 
Parian.  He's  the  man  responsible  for  supervising  the  recent 
switch  to  color  film  of  NBC-TV's  "Adventures  of  Sir  Lancelot." 

According  to  Parian,  adapting  "Riley"  to  color 
presented  few  new  problems.  Additional  light  was  added  to 
the  permanent  sets,  and  the  shades  of  several  walls  in  the 
Riley  home  were  toned  down. 

"Yellow  always  gives  us  trouble,"  he  says,  "if 
it  isn't  a  pure  yellow,  some  horrible  shades  result.  Red 
is  another  'trouble'  color.  If  an  extra  in  a  scene  wears 
a  touch  of  red,  he  may  dominate  the  whole  thing." 

(more ) 
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'The  Life  Of  Riley1 


"Color  television  must  face  comparisons  which 
aren't  possible  in  movies,"  says  Parian.  "In  your  own 
home  you  see  people  and  objects  all  around  you  in  a  fairly 
well-lighted  room,  so  you  can  tell  in  a  moment  if  something 
on  your  screen  is  not  true  to  life.  In  a  dark  theatre, 
your  eye  accommodates  and  accepts  the  color  it  sees  as 
authentic.  In  other  words,  color  TV  must  look  like  life." 

Since  Riley  has  frequent  brushes  with  the  law, 
expert  Parian  has  to  cope  with  the  problem  of  policemen's 
uniforms.  "If  they're  not  exactly  the  right  shade,  they 
don't  look  blue,  but  black.  A  slight  miscalculation  and 
you  turn  a  cop  into  a  coroner ! " 

Bill  Bendix  stars  as  Chester  Riley;  Marjorie 
Reynolds  portrays  his  wife,  Peg;  Wes  Morgan  is  Junior, 
and  Lugene  Sanders  is  Babs. 
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NBC  TRADE  NEWS 


MORRIS  RITTENBERG  NAMED  MANAGER,  SPECIAL  PROGRAM  SALES, 
FOR  THE  NBC  TELEVISION  NETWORK 

Morris  Rittenberg  has  been  appointed  Manager, 
Special  Program  Sales,  for  the  NBC  Television  Network, 
it  was  announced  today  by  Michael  H.  Dann,  Vice  Presi¬ 
dent,  NBC  Television  Network  Program  Sales. 

Mr.  Rittenberg  has  been  Manager  of  Sales 
Development,  Television  Network  Sales  since  Jan.  1,  1956. 

He  joined  the  National  Broadcasting  Company 
in  February,  1953,  as  an  operations  analyst  in  the  NBC-TV 
Controller’s  Department.  In  April  of  the  following  year 
he  was  appointed  Supervisor,  Financial  Evaluation, 

NBC-TV  Programs,  Business  Administration.  In  February, 
1955  he  became  Supervisor,  Program  Plans  and  Policy 
Evaluation,  Television  Network  Services,  Business 
Administration . 

Born  in  Detroit,  Mich.,  he  is  a  graduate  of 
New  York  University.  He  and  his  wife  live  with  their 
one  child  in  Manhattan. 
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NBC  TRADE  NEWS 


GEORGE  A.  GRAHAM  JR,  APPOINTED  DIRECTOR ,  SALES  PLANNING, 

FOR  THE  NBC  RADIO  NETWORK 

George  A,  Graham  Jr,  has  been  appointed  Director, 
Sales  Planning,  Radio  Network,  it  was  announced  today  by 
Matthew  J,  Culligan,  Vice  President  in  charge  of  the  NBC 
Radio  Network,  He  was  formerly  Director,  Radio  Network  Sales 
Service , 

Continuing  to  report  to  Mr.  Graham  will  be  the 

following: 

Howard  G.  Gardner,  Manager,  Sales  Development. 

Robert  C.  Hitchens,  Manager,  Sales  Presentations. 

Sackett  B,  Miles,  Manager,  Sales  Services  and 

Traffic . 

Mr,  Graham  came  to  NBC  in  July,  1953  as  a  salesman 
for  NBC-TV's  "Today"  program.  A  year  later  he  became  a  sales¬ 
man  for  the  NBC  Television  Network  and  in  March,  1955*  was 
appointed  sales  supervisor  of  NBC-TV’s  children's  programs. 

On  Jan.  1,  1956,  he  was  named  administrator  of  NBC-TV  Sales 
and  the  following  August  was  promoted  to  Director  of  Sales 
Service  for  the  NBC  Radio  Network. 

Before  joining  NBC  he  was  advertising  manager  for 
Wallace  Enterprises,  a  television  production  firm  in  Dallas 
(1952-53),  and  prior  to  that  had  been  with  the  Arizona  Broad¬ 
casting  System  (19^7-52). 

Mr.  Graham  was  born  in  Indianapolis,  Ind,,  in  July, 
1923,  and  attended  Dartmouth  College.  He  and  his  wife  and 
daughter  live  in  Ardsley-on-Hudson,  N.Y. 
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A  SERVICE  OF 


'OUTLOOK'  CELEBRATES  ITS  FIRST  ANNIVERSARY  MARCH  31 

By  Chet  Huntley 

Editor-commentator  of  OUTLOOK  on  NBC-TV  (Sundays  5:30-6  p.m.,  EST) 


OUTLOOK  has  been  on  the  NBC  air  a  year.  We  who  constitute 
its  crew  are  surprised  and  pleased. 

Looking  back,  NBC  showed  tremendous  confidence  in  us  in 
getting  the  program  on  the  air  in  the  first  place.  This  is  the  most 
precious  thing  a  network  has.  And  there  were  painful  moments  of 
vague  mumbling  and  much  poking  at  the  carpet  with  the  feet  when  we 
were  asked,  "Now  just  what  is  it  you  propose  to  do  in  this  time?" 

The  "help"  knew  what  it  wanted  to  do;  we  had  "contaminated"  each  other 
with  the  ideas;  but  we  had  not  learned  how  to  "contaminate"  others. 


There  were  jolting  reminders:  that  an  early  afternoon  period 


on  Sunday  was  impossible .super-impossible  for  a  serious  news  program. 
There  were  too  few  people  who  would  endure  a  serious  news  show  no 
matter  what  hour  it  was  broadcast;  and  those  who  might  be  interested 
were  certainly  not  going  to  take  the  television  set  away  from  the 
children,  or  give  up  the  Sunday  outing,  or  come  into  the  house  from 
the  petunia-bed  to  look  at  us. 

OUTLOOK  took  to  the  air  on  Easter  Sunday  afternoon  last 
year.  As  I  left  the  studio,  after  the  broadcast,  the  New  York  streets 


(more ) 
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1  Outlook » 


were  packed  with  people ... .strolling  about  on  a  mild  Spring  day.  I 
wanted  to  shout  at  them,  "While  I*ve  been  in  there  bleeding,  have 
all  of  you  been  out  here  away  from  your  television  sets?" 

They  had  been... and  I  had  been .. .bleeding. 

But  that  was  not  alii  The  reviews  were  uniformly  devastat¬ 
ing.  "The  silliest  news  show  of  the  season,"  was  what  one  critic 
called  it.  Happily,  the  same  critics  have  since  taken  it  all  back. 
They  like  us  now. 

For  five  weeks  we  tried  to  be  all  things  to  all  people,  and 
consequently  we  were  nothing  to  anyone.  Features  of  the  program 
which  were  intended  to  "popularize"  it  a  bit  were  dropped.  On  the 
sixth  week,  we  struck  out  --  with  misgivings  --  in  the  direction  of 
stories  which  interested  us  ourselves  and  hoped  that  they  might 
interest  others. 

Since  then  OUTLOOK  has  come  along  well.  It  has  angered  some 
sometimes ...  justifiably  so;  it  has  produced  a  few  laughs  and  many 
smiles;  it  has  brought  tears;  it  has  enticed,  provoked,  coaxed, 
wheedled,  irritated,  annoyed,  titillated,  or  otherwise  caused  people 
to  think;  and  it  has  discovered  that  a  lot  of  Americans  find  thinking 
an  exciting  and  rewarding  process.  Let  it  be  hurriedly  added  that 
OUTLOOK  does  not  instruct .. .it  does  not  teach  or  preach. 

What  happened  --  we  suspect  --  was  that  we  took  a  painful 
and  somewhat  honest  evaluation  of  ourselves.  Like  most  programmers, 
we  followed  the  rule  that  a  successful  program  must  appeal  to,  or  at 
least  palliate,  the  least  common  denominator.  When  that  looked  silly, 
we  simply  struck  out  to  appeal  to  the  people  who  are  as  smart  as  we 
are.  It  turned  out  there  is  an  awesome  number  a  lot  smarter.  This 
is  discovery  of  a  high  order. 


(more ) 
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'Outlook  1 


The  experts  say  that  even  considering  the  Sunday  afternoon 
time -period,  OUTLOOK  has  been  going  into  homes  throughout  the  nation 
--  homes  owned  by  people  who  do  send  their  children  packing,  who  do 
come  in  from  the  garden,  who  do  defer  the  drive  in  the  countryside  to 
look  at  us! 

And  the  letters!  What  a  magnificent  reward!  Every  letter 
is  written  in  complete  sentences,  highly  articulate,  brief,  eloquent. 
It's  a  pleasure  to  be  disagreed  with! 

If  OUTLOOK  has  any  singular  character  at  all,  I  should  think 
it  is  this:  it  is  not  a  program  encumbered  with  the  self-conscious¬ 
ness  of  being  in  an  upper  interest  bracket,  or  embarrassed  with  some¬ 
thing  less  than  a  35  rating.  It  audaciously,  brashly  assumes  that 
163  million  American  people  are  breathlessly  awaiting,  on  a  Sunday 
afternoon,  to  hear  a  few  things  about  astrophysics  or  urban  sociology 
or  the  Gulf  of  Aqaba... and  like  the  fellow  on  the  street  corner  who 
whistles  at  ALL  the  girls,  you  would  be  surprised  how  many  DO  want  to 
hear  about  astrophysics. 

*  *  * 

(OUTLOOK,  which  was  formerly  seen  Sundays  3-3:30  p.m.,  EST, 
will  be  seen  Sundays  5:30-6  p.m.,  EST,  beginning  Sunday,  March  31.) 


0 


NBC -New  York,  3/26/57 


.•C1  j  •  •  v  «*8  8  -■  ■ 

':i>  <0‘xnr?  •:/.  ..  •  -  t-.nlo:  used  am  >IOC  IT-  (  '  •  ;  -  ■ 

•;  r  \1  'or  o  o,  o  si  ,oo  ,  -n 

>•>  9tl«  uX  •  :i~  j  ..-.J  *39cir r  o-‘  'jJw  *,;r  mo*'' :  Hi 

> 

*  E  3.U 

■ 

. 

»;!;  \i  ;  e-;.  ISC  l  £•  f  OiS  •••  IC  q 
:  .  ■  ]•  •  t  i;  .  i  -o  •  •  i  xoo*: ■;  •*■■ 

iv  ..oV->  )  ,4*  yi  znd  J 4nl  :  9  o  r;r-  n:.  .■  J  i 

[  •  .  .  .  3 

I  v.j  •  " j  -  i  it'.,  e  ■  '  .  wot  B  ^ 

•,  ,;*o‘ije  I.'-:  v  v  .Le%  sett  SjU  L  bn  8. . .  Bcfsp-  1>  ^Lij  s 

:A  •-  -wo.  ru  :  !  Oluov.-  li o-  ,a  i;i  '-J  jJA  ::  a oi 

.  ..  ■  C(:-.y  .  ,v  •  "  • 

*  *  * 


.  :  .  nol  E  •  - .  •  . 

...  Cf  o  J  • 


March  26,  1957 

PITTSBURGH  EDUCATIONAL  STATION  WQED  TO  START  EXTRA  DAY'S 

PROGRAM  SERVICE  SUNDAYS  AS  OUTGROWTH  OF  NBC  PROJECT 

One  of  the  nation* s  leading  educational  stations  will  be 
able  to  offer  an  extra  day  of  service  per  week  as  a  result  of  the 
Educational  Television  Project  of  the  National  Broadcasting  Company 
and  the  Educational  Television  and  Radio  Center. 

Station  WQED,  Pittsburgh,  Pa.,  which  now  broadcasts  five 
days  a  week,  will  be  on  the  air  on  Sundays  for  (starting  April  7)  the 
first  time  through  use  of  live  NBC  network  facilities,  coupled  with 
local  "loops"  (circuits)  provided  by  the  Center. 

The  Sunday  schedule  will  consist  of  six  NBC-TV  programs  not 
now  available  in  Pittsburgh.  The  programs  are:  "Zoo  Parade," 
"Outlook,"  "Youth  Wants  to  Know,"  "Mr.  Wizard,"  "Meet  the  Press,"  and 
"Frontiers  of  Faith."  All  will  be  unsponsored  in  the  Pittsburgh  area. 

This  development  is  a  "bonus"  under  NBC*s  plan  to  provide, 
in  association  with  the  Center,  the  first  live  programming  ever  to  be 
produced  expressly  for  educational  TV  stations  on  a  nation-wide  basis, 
through  use  of  the  NBC  network  lines  and  the  specially  ordered 
"loops."  With  the  circuits  established,  NBC  will  be  able  to  feed  the 
network  programs  to  WQED. 


(more) 
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2  -  Educational  TV 


The  Educational  Television  Project  presents  programs  de¬ 
voted  to  literature,  world  geography,  mathematics,  government  and 
music.  All  five  programs  are  transmitted  live  to  the  educational 
stations  from  6:30  to  7  p.m,,  EST,  Monday  through  Friday,  for  13 
weeks  this  Spring,  and  resuming  in  October  for  13  weeks. 

"We  are  very  pleased  with  the  five  half-hour  Educational 
Television  Project  programs  we  are  getting  each  week,"  said  John 
White,  WQED  station  manager.  "These  have  given  us  first-class  pro¬ 
gramming  and  have  won  fine  comment  from  our  viewers .  Another  great 
advantage  of  this  partnership  is  that  it  now  makes  it  possible  for  us 
to  offer  to  the  people  of  the  Pittsburgh  area  those  NBC-TV  sustaining 
programs  which  otherwise  would  not  be  available  to  them." 

The  nation's  educational  television  stations  were  linked 
together  to  receive  their  first  live  interconnected  network 
broadcasts  March  11. 

- o - 
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NBC -TV  NEWS 


CREDITS  FOR  'THE  BOB  HOPE 

CHEVY  SHOW*  ON  NBC-TV,  SUNDAY,  APRIL  7 

TIME: 

Sunday,  April  7,  1957,  9-10  p.m., 

EST. 

STAR: 

Bob  Hope 

GUEST  STAR: 

Janis  Paige 

SPECIAL  GUEST  STAR: 

Natalie  Wood 

EXTRA  ADDED  ATTRACTION: 

Frank  Sinatra 

PRODUCER: 

Jack  Hope 

DIRECTOR: 

Jack  Shea 

ASSOCIATE  PRODUCER: 

George  Habib 

ASSOCIATE  DIRECTOR: 

Roy  Montgomery 

CHOREOGRAPHER: 

Jack  Baker 

MUSIC  DIRECTOR: 

Les  Brown 

WRITERS: 

Mort  Lachman,  Bill  Larkin,  John 

Rapp,  Lester  White,  Charles  Lee 

and  consultant  Norman  Sullivan 

SPONSOR: 

Chevrolet  Dealers  of  America 

AGENCY: 

Campbell -Ewald  Co. 

ORIGINATION: 

Kinescope  recorded  at  NBC  Studios, 

Burbank,  Calif. 

PRODUCTION  BY: 

Hope  Enterprises 

NBC  PRESS  REPRESENTATIVES: 

A1  Cammann  (New  York),  Joe  Bleeden 

(Hollywood) . 

- 0 - 

NBC-New  York,  3/26/57 


YAGWU2  ,VT-’;Cn:  WO  »W0H2  YVHHO  VrOii  QOS  ?.H1  ‘  HOY  OTTO! 


-Q  iY££I  tT  IJt*iqA  iXabcusZ  s£ 

'  .T8H 

ogoH  60S  ■  :> 

.  1 

sinfcl,  :RAT3  T2 


bool  oIIb^bW 

:f!AT3  T85IUC  JAK 

fndBnlS  XiTi'/tY 

.  .  ota  asacu  Af3 

9qoH  jIobL 

:H30Ua 

B9ri2  >!obL 

iHOTOS 

riirioH  £31090 

jHSOUaOHI  ST AIOC 

y i  smog  drroM  y oH 

iHGTOSHia  TiAXOO 

0  0^  Bib  >IobL 

•  t 

ilWOlG  3oJ 

jHCTDSHIG  01 

niofisJ  XlicT  <n£.';*ri64l  t*-toF* 

:CHST 

BriO  t9diriW  isdaoJ  tqcsH 


3  nrmioW  cfrPBci  Ijjanoo  bn  a 

ion iA  Oo  a‘i:->J!fis(I  dsIoivoriO 

'  :h03M 

,  oO  0 1  a wH -  ilscf qrfiB 0 

:YOH 

09.M  j.s  59biooo*i  eqooaonJOJ 

rWOITAWIO 

trade  news 


NBC'S  CHET  HUNTLEY  WINS  duPONT  RADIO  AND  TV  AWARD 

- * 

FOR  RELEASE  9:30  P.M.,  EST.  FRIDAY,  MARCH  29 

NBC  commentator  Chet  Huntley  has  won  a  1956  Alfred  I. 
duPont  Radio  and  Television  Award  for  "his  consistently  authoritative, 
intelligent  and  responsible  reporting  and  analysis  of  public  affairs." 

Huntley  was  the  only  individual  to  win  one  of  the  three 
duPont  awards,  which  were  presented  tonight  (March  29)  at  the  annual 
dinner  of  the  Alfred  I.  duPont  Awards  Foundation  at  the  Mayflower 
Hotel  in  Washington,  The  other  two  awards  went  to  stations. 

The  text  of  the  award  citation  to  Huntley  is  as  follows: 

"Cited  for  his  consistently  authoritative, 
intelligent  and  responsible  reporting  and  analysis  of 
public  affairs,  beginning  on  the  West  Coast  and  culmi¬ 
nating,  in  1956,  In  his  service  during  the  political  con¬ 
ventions  and  campaigns,  and  his  assignment  to  a  key  post 
as  a  network  reporter  and  commentator,  with  a  national 
audience.  With  a  clearly  evident  seriousness  of 
character  and  purpose  and  with,  at  the  same  time,  an 
ability  to  infuse  his  words  with  an  interest  arising 
from  his  lively  intelligence,  he  has  served  Americans 
well  by  giving  them  an  unbiased  understanding  and  appre¬ 
ciation  of  day-by-day  history." 

(more) 
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2  -  Chet  Huntley  Wins  duPont  Award 


Huntley  is  editor  of  NBC-TV's  "Outlook"  (Sundays, 

5:30-6  p.m.,  EST)  and  co-editor,  with  David  Brinkley,  of  "NBC  News" 
(Mondays  through  Fridays,  7:45-8  p.m.,  EST).  He  won  wide  acclaim  for 
his  work  as  "anchor  man"  in  the  NBC  coverage  of  the  1956  national 
political  conventions,  the  elections  and  the  inauguration.  Among 
his  other  major  honors  are  two  George  Foster  Peabody  Awards,  received 
in  1942  and  1953. 

The  duPont  awards,  which  are  administered  by  Washington  and 
Lee  University,  were  established  in  1942  by  Mrs.  Jessie  Ball  duPont 
in  memory  of  her  husband,  the  late  Alfred  I.  duPont.  Chairman  of  the 
awards  committee  is  Dr.  Francis  P.  Gaines,  president  of  Washington 
and  Lee.  Committee  members  are  Turner  Catledge,  managing  editor  of 
the  New  York  Times;  Byron  Price,  former  assistant  secretary  general 
of  the  United  Nations;  and  Mrs.  R.I.C,  Prout,  president  of  the 
General  Federation  of  Women’s  Clubs. 
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NBC  RADIO  NEWS 


GEN.  GRUENTHER,  RED  CROSS  PRESIDENT,  TO  SPEAK  ON  NBC  RADIO 
PROGRAM  ORIGINATING  AT  BROADCASTERS'  CONVENTION 

General  Alfred  M,  Gruenther,  former  Supreme 
Commander  of  NATO  and  now  president  of  the  American  Red  Cross, 
will  speak  on  the  meaning  of  communications  in  his  work  at 
home  and  abroad  in  an  NBC  Radio  broadcast,  THE  POWER  OF  FREE 
BROADCASTING,  Tuesday,  April  9  (8:30-9  p.m.,  EST) .  The 
program  will  be  tape-recorded  earlier  in  the  day  at  the  annual 
convention  of  the  National  Association  of  Radio  and  Television 
Broadcasters,  in  Chicago,  for  presentation  at  this  time. 

During  the  broadcast  portion  of  the  convention 
proceedings,  Harold  Fellows,  president  of  NARTB,  will  present 
the  annual  Keynote  Award  to  Herbert  Hoover,  former  President 
of  the  United  States,  which  will  be  accepted  on  Mr.  Hoover's 
behalf  by  C.M.  Jansky,  a  pioneer  in  the  radio  field  and  a 
member  of  the  first  radio  conference  when  Mr.  Hoover  was 
Secretary  of  Commerce.  Mr.  Jansky  was  one  of  the  non¬ 
governmental  members  of  this  conference,  which  set  up  the 
principles  on  which  the  American  system  of  broadcasting  is 
founded. 
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TRADE  NEWS 


March  28,  1957 

SIX  HONORS  IN  'NEWS  PICTURES  OF  THE  YEAR'  COMPETITION 
GO  TO  NBC-TV  AND  ITS  AFFILIATED  STATIONS 

NBC-TV  and  its  affiliated  stations  have  won  six  honors  in 
the  14th  annual  News  Pictures  of  the  Year  competition  and  exhibition 
sponsored  jointly  by  the  National  Press  Photographers  Association 
and  Encyclopedia  Britannica. 

Two  first  prizes  were  won  by  cameramen  of  NBC  affiliates. 
First  prize  in  the  feature  category  went  to  Dick  Winer  of  WCKT, 

Miami,  Fla.  First  prize  in  "sync  sound"  (sound  synchronized  with 
pictures)  went  to  Skip  Nelson,  KSTP-TV,  Minneapolis,  Minn, 

Maurice  Levy  of  NBC  News  won  second  prize  in  features  and 
Simon  Avnet  of  NBC  News  won  an  honorable  mention  in  the  same  category. 
In  the  news  category,  Dexter  Alley  of  NBC  News  won  third  prize  and 
Ken  Martin  of  WBAP-TV,  Fort  Worth,  Tex.,  won  an  honorable  mention. 

The  purpose  of  the  competition  is  "to  encourage  photo¬ 
journalism  in  the  United  States"  and  "to  promote  and  recognize  news 
sense,  imagination,  ingenuity  and  technical  ability  on  the  part  of 
photographers  in  covering  news  assignments." 
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A  SERVICE  OF 


March  29,  1957 

$3,100,000  NEW  BUSINESS  FOR  NBC -TV'S  DAYTIME  PROGRAMS 
BRINGS  TWO-WEEK  TOTAL  TO  ALMOST  $10,000,000 

NBC-TV's  daytime  sales  billings  continued  to  climb  at  an 
unprecedented  rate  as  an  additional  $3,100,000  in  new  business  was 
placed  with  the  network's  daytime  programs  during  the  past  week, 
bringing  to  nearly  $10,000,000  the  total  gross  revenue  recorded  by 
these  shows  in  less  than  two  weeks.  Last  week  Lever  Brothers  and 
Procter  and  Gamble  ordered  52-week  advertising  schedules  amounting  to 
$6,500,000. 


Announcement  of  the  latest  purchases  was  made  today  by  William 


R,  (Billy)  Goodheart  Jr.,  Vice  President,  NBC  Television  Network 
Sales.  The  new  orders  were  placed  by  four  advertisers  and  involve 
three  Monday-through-Friday  shows,  "Tic  Tac  Dough"  (12  noon-12: 30  p.m., 
EST),  "The  Tennessee  Ernie  Ford  Show"  (2:30-3  p.m.,  EST)  and  "Queen  for 
a  Day"  (4-4:45  p.m.,  EST). 


The  advertisers*  schedules  and  agencies  follow: 

The  S.O.S.  Company,  for  its  Magic  Scouring  Pads,  will 


sponsor  the  first  15-minute  segment  of  "Tic  Tac  Dough"  and  "Queen  for 
a  Day"  and  the  second  15-minute  segment  of  the  "Tennessee  Ernie  Ford 
Show"  on  alternate  Fridays  over  a  52-week  period  starting  July  12.  The 
order  was  placed  through  McCann-Erickson,  Inc. 


(moreO 
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2  -  Daytime  Shows 


Standard  Brands,  through  Ted  Bates  and  Company,  will  sponsor 
2 6  alternate  Tuesday, 4-4; 15  p.m.,  EST,  segments  of  "Queen  for  a  Day" 
starting  April  23.  This  is  in  addition  to  its  previous  order  for  the 
same  segment  on  alternate  weeks  starting  April  16,  and  will  give 
Standard  Brands  sponsorship  of  the  first  quarter-hour  segment  on  Tues¬ 
days  for  52  consecutive  weeks. 

The  Dixie  Cup  Company,  for  its  paper  cups  and  plates,  will 
sponsor  the  first  quarter-hour  segment  of  "Queen  for  a  Day"  and  the 
second  quarter-hour  segment  of  the  "Tennessee  Ernie  Ford  Show"  on  13 
alternate  Wednesdays  starting  April  10,  through  Hicks  and  Greist,  Inc. 

The  Drackett  Company,  for  its  Windex,  will  sponsor  the  first 
quarter-hour  segment  of  both  "Queen  for  a  Day"  and  "Tennessee  Ernie 
Ford  Show"  on  Mondays,  April  8  and  April  22  only.  The  purchase  was 
made  through  Young  and  Rubicam,  Inc. 
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March  29,  1957 


NBC  SIGNS  AFFILIATION  AGREEMENT  WITH  WWSW,  INC.,  OPERATOR 

OF  WIIC,  NEW  CHANNEL  11  TV  STATION  IN  PITTSBURGH 

The  National  Broadcasting  Company  has  signed  an  affiliation 
agreement  with  WWSW,  Inc.,  operator  of  television  station  WIIC,  the 
new  Channel  11  station  in  Pittsburgh,  pa. 

The  announcement  of  the  affiliation  was  made  jointly  by 
Harry  Bannister,  Vice  President  in  charge  of  Station  Relations  for 
NBC,  and  Oscar  M.  (Pete)  Schloss,  President  of  WWSW,  Inc. 

The  new  affiliation  was  concluded  after  notification  from 
Westinghouse  Broadcasting  Corporation  that  its  station  in  Pittsburgh 
KDKA-TV,  had  entered  into  a  primary  affiliation  with  the  Columbia 

Broadcasting  System  and  would  leave  NBC  when  Channel  11  went  on  the 
air. 

"WIIC ' s  affiliation  with  NBC  will  give  Pittsburgh  the  full 
schedule  of  NBC  programs,  both  day  and  night,"  said  Mr.  Bannister. 

"NBC * s  great  new  Fall  programs,  such  outstanding  attractions  as  the 
Dinah  Shore  Sunday  night  series,  the  Alfred  Hitchcock  'Crisis'  series 
on  Monday  nights,  the  new  Eddie  Fisher-George  Gobel  series  on  Tuesday 
nights,  'Wagon  Train'  on  Wednesdays,  Gisele  MacKenzie  on  Saturday 
nights  and  other  programs  now  being  lined  up,  will  be  made  fully 
available  to  the  Pittsburgh  audience.  In  addition,  WIIC  will 

(more) 
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2  -  Station  WIIC 


broadcast  NBC's  daytime  schedule  which  now  tops  that  of  all  networks 
in  ratings  for  adult  entertainment  features  and  includes  such  shows 
as  ‘Home, 1  the  women's  service  series,  'Tic  Tac  Dough’  with  Jack 
Barry,  and  'NBC  Matinee  Theater,'  the  daily  full-hour  dramatic  series 
in  color.  We  are  delighted  to  join  hands  with  Pittsburgh's  newest 
station  and  its  young,  aggressive  and  public  minded  management." 

"As  Pittsburgh's  newest  station,  we  are  pleased  and  proud 
to  affiliate  with  the  National  Broadcasting  Company,  the  country's 
first  broadcasting  network  and  a  pioneer  in  all  aspects  of  the 
industry,"  said  Mr.  Schloss.  "This  affiliation  means  that  in  addi¬ 
tion  to  the  new  programs  now  being  scheduled,  for  the  Pall,  WIIC  will 
bring  to  the  Pittsburgh  audience  NBC's  schedule  of  top  national  pro¬ 
grams,  many  of  which  will  now  be  available  through  a  Pittsburgh 
station  for  the  first  time.  We  have  joined  NBC  at  a  time  of  great 
growth  and  expansion  when  NBC's  daytime  programs  are  leading  the 
other  networks  and  its  evening  schedule  is  growing  in  popularity  at 
a  rate  exceeding  that  of  all  other  networks.  Our  affiliation  will 
also  give  the  whole  Pittsburgh  audience  such  outstanding  NBC  public 
affairs  programs  as  the  NBC  Opera,  'Meet  the  Press*  and  'American 
Forum  of  the  Air'  as  well  as  the  facilities  and  programs  of  the 
world's  largest  news-gathering  organization." 
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TRADE  NEWS 


March  29,  1957 

SPONSORSHIP  OF  'CAPTAIN  GALLANT  OF  THE  FOREIGN  LEGION' 
RENEWED  ON  NBC-TV  BY  H.J.  HEINZ  CO.  FOR  THIRD  YEAR 

The  H.J.  Heinz  Company,  for  its  57  Varieties  Foods, 
has  renewed  its  sponsorship  of  NBC-TV 's  CAPTAIN  GALLANT  OF  THE 
FOREIGN  LEGION  for  the  third  year,  William  R.  (Billy)  Goodheart 
Jr.,  Vice  President,  NBC  Television  Network  Sales,  announced 
today . 

The  renewal  is  effective  March  30,  when  the  desert 
adventure  series  will  be  presented  on  a  new  day  and  time  -- 
Saturdays,  from  11:30  a.m.  to  12  Noon,  EST.  The  order  calls  for 
Heinz  to  sponsor  the  program  until  March,  1958 ^  with  the  ex¬ 
ception  of  a  13-week  Summer  period,  and  was  placed  through 
Maxon,  Inc.,  advertising  agency  for  the  H.J.  Heinz  Company. 

The  Foreign  Legion  adventures  were  filmed  abroad 
and  star  Buster  Crabbe,  a  former  Olympic  swimming  champion  and 
motion  picture  star,  in  the  title  role.  His  son  Cullen  ("Cuffy") 
portrays  a  boy  adopted  by  Captain  Gallant  and  his  men. 
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NBC  COLOR  TELECAST  SCHEDULE 
April  7-13  (All  Times  EST) 


Sunday,  April  7 

4-5  p.m.  --  RAY  BOLGER 1 S  WASHINGTON  SQUARE  —  Starring  Ray  Bolger, 
with  Kay  Armen,  Stubby  Kaye,  and  special  guests  the  Andrews 
Sisters . 

Monday,  April  8 

1:30-2:30  p.m.  —  CLUB  60  --  Dennis  James  is  host. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Wuthering  Heights." 

8-8:30  p.m.  --  ADVENTURES  OF  SIR  LANCELOT  —  Starring  William 
Russell . 

9:30-10:30  p.m.  --  ROBERT  MONTGOMERY  PRESENTS  —  "Victoria  Regina," 
starring  Claire  Bloom  and  featuring  Paul  Stevens.  An  adapta¬ 
tion  of  the  Laurence  Houseman  play  dramatizing  highlights  in 
the  life  of  Queen  Victoria  of  England. 

Tuesday,  April  9 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Long  Distance." 

Wednesday,  April  10 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Point  of  Clearing." 


(more) 
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2  -  NBC  Color  Telecast  Schedule 


Wednesday,  April  IQ  (Cont’d) 

7:30-7:45  p.m.  -  THE  XAVIER  CUGAT  SHOW  -  Starring  Abbe  Lane. 

8-8:30  p.m.  --  MASQUERADE  PARTY  --  With  panelists  Betsy  Palmer, 
Ilka  Chase,  Bobby  Sherwood  and  Johnny  Johnston.  Eddie  Bracken 
is  emcee. 

8.30-10  p.m.  --  HALLMARK  HALL  OP  FAME  --  Gilbert  and  Sullivan’s 
"The  Yeomen  of  the  Guard,"  starring  Alfred  Drake,  Celeste 
Holm,  Bill  Hayes  and  Barbara  Cook.  Television  adaptation  by 
William  Nichols. 

Thursday,  April  11 

1:30-2:30  p.m.  —  CLUB  60 . 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "Middle-Aged  Freshman." 

10-11  p.m.  --  LUX  VIDEO  THEATRE  --  "A  House  of  His  Own,"  starring 
Richard  Boone. 

Friday,  April  12 

1:30-2:30  p.m.  --  CLUB  60. 

3-4  p.m.  --  NBC  MATINEE  THEATER  --  "The  Flashing  Stream." 

7:30-7:45  p.m.  --  THE  XAVIER  CUGAT  SHOW  --  Starring  Abbe  Lane. 

8:30-9  p.m.  --  THE  LIFE  OF  RILEY  --  Starring  William  Bendix,  and 
featuring  Marjorie  Reynolds,  Wes  Morgan  and  Lugene  Sanders. 

10:45  (or  immediately  after  fights)  -  11  p.m.  --  RED  BARBER’S 
CORNER. 

Saturday,  April  13 

8-9  p.m.  --  PERRY  COMO  SHOW  —  Perry’s  guests  tonight  include 
The  Diamonds,  a  singing  group. 


(more) 
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3  -  NBC  Color  Telecast  Schedule 


Saturday,  April  13  (Cont«d) 

9-10:30  p.m.  --  SATURDAY  COLOR  CARNIVAL  --  "SALUTE  TO  BASEBALL" 
--  Gene  Kelly  is  host  of  the  sports-variety  program  heralding 
the  opening  of  the  1957  baseball  season.  Entertainers  will 
include  Janis  Paige,  Robert  Alda,  Tony  Bennett,  Paul  Winchell 
and  Jerry  Mahoney,  Ed  Gardner,  Bill  Hayes  and  Pat  Marshall. 
Among  the  sports  figures  will  be  Ford  Frick,  Joe  DiMaggio, 

Mel  Allen,  Happy  Felton  and  his  Knothole  Gang,  and  18  major 
league  stars,  including  Mickey  Mantle,  Ted  Williams  and  Stan 
Musial . 


*  *  * 

THE  FOLLOWING  SHOWS  WILL  APPEAR  ON  WRCA-TV  ONLY: 

Monday-Friday,  April  8-12:  10:38  -  10:43  a.m,  --  WRCA-TV  WINDOW. 
Saturday,  April  13:  11:00  -  11:15  p.m.  --  SAVARIN  NEWS. 


NBC-New  York,  3/29/57 
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NBC -TV  NEWS 
* - * 

FBI  FEATURE  ON  PREVENTION  OF  KIDNAPING  RESULTS  IN  2,000  PHONE 
CALLS  TO  NBC'S  "HOME"  SHOW  WITHIN  ONE  HOUR  AFTER  TELECAST 

More  than  2,000  telephone  calls  were  received  at  the  New 
York  offices  of  NBC -TV's  HOME  show  within  an  hour  after  the  close  of 
the  Thursday,  March  28  program.  The  calls  were  requests  for  "Home's" 
script  of  "My  Child  Has  Been  Kidnaped!"  which  was  featured  on  the 
telecast.  It  described  the  precautions  to  be  taken  by  parents  and 
school  authorities  to  prevent  kidnapingsand  told  in  detail  the 
workings  of  the  FBI  when  such  crimes  occur.  Special  films,  shot  by 
"Home"  in  the  FBI  headquarters  in  Washington,  showed  --  for  the  first 
time  on  television  —  various  departments  of  the  bureau. 

During  the  program,  Arlene  Francis,  editor-in-chief  of 
"Home"  announced  that  special  phones  had  been  set  up  to  receive  re¬ 
quests  from  viewers  for  copies  of  the  FBI  script.  Within  an  hour 
2,000  calls  had  come  in.  As  soon  as  the  program  was  off  the  air, 
Arlene  Francis,  Hugh  Downs  and  Nancyann  Graham  joined  other  "Home" 
staff  members  to  accept  the  calls. 

Calls  came  from  widespread  points,  including  St.  Louis,  Mo,; 
San  Francisco,  Calif.;  Seattle,  Wash.;  Royal  Oak,  Mich.;  Columbus, 
Ohio;  Little  Rock,  Ark.;  Medfield,  Mass.;  Tacoma,  Ind.;  Doylestown, 
Pa.;  Raleigh,  N.C.;  Dover,  Del.;  Fairfax,  Va.;  Memphis,  Tenn.;  Mount 
Pleasant,  S.C.;  Washington,  D.C.,  and  Rockford,  Ill. 

A  special  feature  of  the  program  was  the  appearance  of  Don 
Whitehead,  author  of  "The  FBI  Story,"  who  revealed  details  about 
famous  kidnapings  told  him  by  J,  Edgar  Hoover,  Director  of  the  FBI, 

while  he  was  doing  research  on  the  book. 

("Home"  is  telecast  Mondays  through  Fridays,  10-11  a.m.,  EST.) 

NBC-New  York,  V?9A> 7 
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